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ford Dealers Get 
chance to Share 


In Stock Offer 


Public Sale Prospectus 
Bares $312 Million Net 
For Nine ’55 Months 


By Joseph M. Callahan 
Staff Writer 
RD dealers and certain com- 

pany employes will receive a 
jpecial opportunity to buy Ford 
flotor Co. common stock, it was 
‘evealed last week as the company 
‘eleased its first complete financial 
eport since Henry Ford founded a ; 
he firm in 1903. 

The report was made public A. S. MIKE MONRONEY 
Wednesday (Dec. 21) when the . .. set to launch hearings 
company filed a registration state- | 
ment with the Securities and Ex- | 
change Commission covering a 
| proposed offering of 10.2 million 
shares of its common stock to 
the public by the Ford Founda- 
tion. 

“Originally, the foundation had 
ftended to offer 15 percent, or 
,952,293 shares, to the public. But, 








By Robert M. Lienert 
Associate Editor 


rercent, or on — shares. quietly into oblivion, dealers last 


HIS will be the first public sale| jn 1955 registrations. 

of Ford stock in the company’s Althougi\ totals, as compiled by | 
fistory, and demand is expected to|} R. L. Polk\ & Co., will not be 
in strong contrast to the early} completed fd¢ another six weeks 













0 raise only $28,000 to organize his| defined in the\current count that 


* The registration statement re- differ. 
vealed that Ford Motor Co. had 
been a highly profitable operation 
‘since World War II, amassing a 
consolidated net profit of $1,536 
million in this 9%4-year period. 
Twenty-nine percent of this sum, 
or $460 million, was paid out in 
dividends. November: 
Included in the net-profit figure | j955 pos. bake 
vas $312.2 million earned in the first ee ; 
dine months of 1955 on total sales Sie se ms . 
3— 652,682 Buick 441,1 
See Page 28 for. Financial Facts 4— 565,001 Plym. 320,11 
on Ford Brass. 5— 508,249 Olds. 348,89 
> 6— 455,342 Pontiac 286,075— 
£ $4,042,600,000—making the first 7— 318,019 Mercury 238,665— 
hree-quarters of this year far more; g 247,671 Dodge  125,451— 8 
rofitable: than any full year pre- 9— 134,723 Chrysler 82,349—10 
iously. ra 10— 116,043 Cadillac 91,959— 9 
: : 11— 101,122 DeSoto 63,209—13 
INSOLIDATED net income in 12— 84.835 Stude. 78,776—11 


other postwar years was as fol- 
jws: 1954, $227.8 million; 1953, $165.8 |; 25— 82,957 Nash 72,524—12 
B ; 1953, 14— 45,181 Packard 34,904—14 
fillion; 1952, $116.9 million; 1951, 
1952, _2951,| 35 38.974 Hudson  30,502—16 
126.1 million; 1950, $260.3 million; A 
949, $177.1 million: 1948, $96 mil-| 16— 28164 Lincoln § 31,793—15 
, : ; , 17— 5913 Willys  15,858—17 




















: $8.1 million was reported for| 59 162 Continental 
. 42,609 Misc. 23,901 


Dividends paid to the Ford | 
Foundation (owner of 88.4 percent | Total All Makes 
of the stock) and to members of | 6,134,416 4,595,960 


the Ford family and to certain | Further details on Page 22. 
(Continued on Page 26, Col. 1) 












_beneral Motors’ Turbine Powered Car— 

General Motors has built and “successfully tested" this new experimental gas tur- 
fine four-passenger car. Called the Firebird II, it will be shown publicly for the first 
ime at GM's Motorama Show in New York Jan. 19-24. GM said it had no plans to 
wt tle car into production. (See story on Page 8). 





No Repeat of ’54 Frenzy... 


Year’s Sales Races Settled 


, Tipping great chunks from thée old 


take stock of standings | ge it was Chevrole 


aonths of 1903 when Ford was able| or so, standMgs are so clearly 
ompany. the final result,\are not likely to | pattern. 


h new-car sales | happened 


ili i |now only 11.17 percent ahead of it. 
fon, and 1947, $62.7 million. A loss 13— 912 Kaiser 8,169—18 


ERCURY-DODGE — Despite a 


| 


_ | these two brackets shuffled during 
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New Maker-Dealer Quiz 
Opens Jan. 19 in Senate 


By William : Ullman 

Washington Correspondent 
ASHINGTON. — A new and 
potentially explosive phase of 
the Senate’s inquiry into the auto 
business will open Jan. 19 with 
public hearings before Senator A. 
S. Mike Monroney’s subcommittee 
on automobile marketing practices. 
The Oklahoma Democrat dis- 
closed today (Dec. 26) that the 
first witness called would be 
George Romney, president of 
American Motors Corp. Romney 










records, the different makeg be- 


}eportedly because of heavy de- ITH HISTORY’S most bitterly ©#me bracketed by pairs in the race 
aand, this figure was boosted to 22 competitive sales year slipping fF registrations. 


Buick vs. Plymouth, 
|vs. Pontiac, Mercury/vs. Dodge, 
|Chrysler vs. Cadillag/ DeSoto vs. 
Lineei “oe. Nash . Hudson and 


Here’s ar down on what 





















in /those’ red-hot sales 






1954, the race was not 
close this year. Ford 
surrendered its early lead during 
Junej and Chevrolet has not been 
headed since. In 1954, the lead 
changed hands many times. At 
last count, Chevrolet had an edge 

4.34 percent over Ford. 
UIcK-PLYMouTH —Buick has 
gailed along solidly in third place 


previous year. Buick is now 15.52 
percent ahead of Plymouth. 


OLpsMoBILE-PontTiac — Oldsmobile |* 
| has ‘had the best of it in this family 


fight for registrations, now stand- 
ing 11.62 percent ahead of Pontiac. 
Actually, Oldsmobile is tending to 
move up a bracket, and on a short- 
term count, is pushing Plymouth, 


* * * 


yearlong drive which has 

doubled Dodge registrations as 
| compared with 1954, Mercury still 
| holds a commanding lead of 28.40 
percent. Early in the year the two 
makes ran virtually neck and neck. 

Chrysler-Cadillac—Both makes 
engaged in allout efforts during 
the year, but relative standings 
never varied. Chrysler is still on 
top, by 16.10 percent. 

Desoto-STupEBAKER—With relative | 
positions remaining constant dur- | 
ing the year, DeSoto now leads by 
19.20 percent. Both, however, are 
pushing toward the next bracket, | 
and Cadillac’s lead over DeSoto is 
only 14.76 percent. 

NasH-Hupson and Packarp-Lin- 
cotn—Sales during the year saw) 


March, with the realignment pit- 
ting Nash against ‘Packard and 
Hudson against Lincoln. 

Nash has pulled far ahead during 
the year. Currently, Nash leads 
Packard by 83.61 percent and its’ 
first-of-the-year rival, Hudson, by 
112.85 percent. | 

Packard, which started out be-| 
hind Lincolh, now leads by 60.42, 


ll year, although Plymouth trailed | | 
more closely than it did in the| 





percent. 


will be followed to the stand by 
chiefs of the other car-building 
concerns as well as representative | 
franchised dealers, Monroney | 
said. 


The Monroney sessjons thus will 
scope, and a, — 
factory-dealer 


be industrywide i 
thorough airing 
relations is expetted. 
- ok 


etitive market. 


placed on phantom freight, new- 


car bootlegging and unsound 


financing. 


Capitol Hill sources feel that the 
Monroney study may be laden with 
more dynamite than the hearings 
just concluded by the Senate anti- 
trust and monopoly subcommittee 
under the chairmanship of Senator 





Old Style Aids the New— 


il. It plans to explore dealer| 
laints of factory malpractices 


mer’s stake in the current com-| 


Particular emphasis will be | 


Joseph C. O’Mahoney, Wyoming 


Democrat. 
* 


* * 
| fsovcs they ended in a blaze of 
factory-dealer fireworks, the 
(Continued on Page 4, Col. 1) 





Here’s Happy Holidays 


To 5 Chevrolet Dealers 


WASHINGTON. — Those five 
Chevrolet dealers in Chicago, who 
were due for a session with the 
Senate O’Mahoney antitrust sub- 
committee during the holidays, 
can relax. 

An independent heater manu- 
facturer had charged that the 
dealers stopped buying heaters 
from him because they were un- 
able to get Chevrolets from the 
factory without heaters. GM 
President Harlow H. Curtice de- 
nied this, insisting that the deal- 
ers be subpenaed. At the time, 
O’Mahoney reluctantly agreed. 
But as it stood last week, no one 
is anxious to press for a show- 
down. 








Hampered by the local newspaper strike on Rambler announcement day, Nash and 
Hudson dealers of Detroit resorted to an antiquated method of delivering the news. 
Colonial town criers, carrying placards and ringing large bells, were stationed in 12 
business areas of the city, proclaiming the news of the 1956 Rambler. 


Car Output Pace Tops *54 
By 24% Despite Cuts 





By Martin L. Whitmyer 
Staff Writer 


ESPITE rumors of severe cut- 
backs by major auto manufac- 
turers and shortened work sched- 
ules brought about by the holiday 


Inside 
Auto News 


There’s a new science 
emerging from Army re- 
search — “terradynamics.” 
Details on Page 13. 


Studebaker’s new dealer 
and labor agreements — 
Pages 4 and 8. 
e@ Future auto output pro- 
jected by AMA. Page 2. 
Vehicle registrations and new-car _pesene, 
Page 20. ee cee auctions and 
prices, Pages 8, 9. Production 
by makes, Page 30. 








season, car output in the U. S. last 
week still ran nearly 24 percent 
ahead of the same week a year ago 


'—a time when production of °55 


models was in full swing. 

Last week’s car output totaled 
an estimated 154,605 units, a 9.5 
percent drop from the previous 
week’s 169,256 cars, but 23.96 per- 


| cent ahead of the 124,719 cars 
| produced during the same holi- 


day-hampered week of a year ago. 


| Last week’s car production was 


151.4 percent of Automotive News’ 

three-year index, as compared 
with the 166.8 percent compiled 

the previous week. 

Car output for the first 51 weeks 
of this year totaled 7,841,763 units, 
and left the manufacturers just 
158,237 units away from the 
eight-million mark in calendar- 
year assemblies. Inasmuch as the 
coming week will be chiefly a four- 
day operation, the manufacturers 
will have to produce better than 

(Céntinued on Page 30, Col 9» 
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res from Makers... 





AMA Sees Industry 
In Extended Growth 


ETROIT.—In peeking at the fu- 

ture at year’s end, the Automo- 
bile Manufacurers Assn. 
cautiously re- 
minded that “no 
one can know 
precisely what 
lies in store dur- 
ing the year 
ahead.” 

However, James 
J. Nance, presi- 
dent of AMA and 
of Studebaker- 
Packard Corp., 
commented __ that 
the American peo- J. J. Nance 
ple have in the past “baffled the) 
economic seers” as to predictions 
of auto demand. 

The AMA said that the “general 
economic outlook and established 
trends in highway transportation 

. indicate a long-range expan- 
sion of all automotive industries.” 
* * * | 


T WAS said the industry expects 








that motor vehicle registrations 
will reach at least 80 million by 
1965. The AMA also said that 
scrappage now is running four mil- 
lion annually. As present registra- | 
tions are estimated at 61,334,000, 





Super Finishes 
For Cars Get 


Final Touches 


on to chemistry, wonder 
paints for cars and trucks are| 
as near to reality as the next new) 
models. 

So reports Engineering Editor 
John T. Benedict in a feature 
article on Page 13 of this issue. 

The advent of chemical appli- 

cations to auto finishes is showing 
up now in pilot production or 
evaluation testing at the engineer- 
ing labs. 

Appearance of the “super fin- 
ishes” on actual production cars is| 
likely on some ’57s and the majority 
of 58s. Advantages of these paints 
will include greater durability, en- 
hanced luster, reduced baking time 
and sheen restoration without 
polishing or waxing. 

Auto paint suppliers and vehicle 
manufacturers all shed light on 
this coming advancement in the 
feature story on Page 13. 








Business 
Barometer 


Auto Production—174,720 cars, 
trucks in week vs. 143,338 year ago. 

Business Failures—247 in week 
ys. 210 year ago. 

Department Store Sales—Up 5 
percent from year before. 

Freight Loadings — 727,228 cars 
in week, up 73,697 cars from year 
before. 

Jobless Claims—256,000 vs. 312,- 
400 year ago. 

New-Car Registrations—6,134,- 
416 in 1955 to date vs. 4,495,960 year 


Oo. 
New-Truck Registrations — 804,- 
553 in 1955 to date vs. 712,024 year 


ago. 

Oil utocks — 256,920,000 barrels, 

a decrease of 773,000 barrels in week. 

Soft Coal Output — 10,765,000 

fons estimated in week vs. 8,878,000 
tons year ago. 

Steel Output — 97.5 percent of 

i . 100.3 percent week be- 


fore. 
Used-Car Prices—$925 in Decem- 
ber to date vs. $943 in November. 
Wholesale Prices—111.0 percent 
of 1947-49 index vs. 111.1 percent 
week earlier. 
* * 
Common Stocks 
Dec. Dec. 
21 14. High 
Am. Motors 9 8% 13% 
Chrysler 88% 88% 101% 
GM 46, 46% 54 
Kaiser 4%, 4% 5% 
SP 10% 11 15% 


31.93 31.90 


1955 


Avearge 





| highway deficiencies, 





this will mean a growth of about 
18,666,000 registrations in the next 
ten years. 


To this may be added a re- 
placement market of 40 million 
cars and trucks (to replace those 
scrapped) giving a total expecta- 
tion of 58,666,000 motor vehicles 
needed over the ten-year period, 
or an average of 5,866,600 per 
year. 

The AMA expressed concern over 
the lack of growth of highways to 
meet the increasing number of veh- 
icles being put in use. 

Traffic this year exceeded all 
past records with 590 billion miles 
traveled during the year, accord- 
ing to the AMA. Only 1.20 cents 
per vehicle-mile of travel was spent 
in 1955 on roads and streets or 


| about two-thirds as much as was 


spent in prewar years such as 


1940. 


* * * 


| “4NONTINUED neglect or urgently 


needed highway improvements 
is a threat to future growth of 
employment and family income in 
the nation,” the AMA warned. 

Total highway transportation em- 
ployment was put at ten million 
with 910,000 being engaged in 
strictly vehicle manufacture. These 
noted the 
AMA, is a serious threat to the 
expansion in the number of trans- 
portation workers, now totaling 
one-seventh of the total U. S. work 
force. 

The AMA further noted that 
national income and employment 
now are at the highest point in 
history, yet only 1.80 percent of 
the “nation’s output of goods and 
services in 1955 went into high- 
way construction and mainte- 
nance work. This is sharply 
below the levels attained even 
during the 1930s when the nation 
was for less prosperous than 
today.” 

The automobile industry, accord- 
(Continued on Page 27, Col. 2) 


AMC Appoints 
Raisbeck Head 
Of Nash Sales 


DETROIT.— John W. Raisbeck 
has been promoted to sales vice- 
president of Nash, it was announced 
last week by Roy 
Abernethy, auto- 
motive distribu- 
tion and market- 
ing vice-presi- 
dent, American 
Motors Corp. 

Raisbeck, for- 
mer assistant 
general sales 
manager, suc- 
. ceeds Abernethy, 

? who has been 
J. W. Rais promoted. 

Raisbeck, a 25-year auto veteran, 
has an extensive background in 
dealer operations and in the devel- 
opment and administration of sales 
policies, American Motors said. 

Before joining Nash in, November, 
1954, he had served as a sales 
executive with Packard and Willys. 
Raisbeck was born in Coronel, 
Chile, and was educated in Scot- 
land. 








By John K. Teahen jr. 
Staff Writer 
(rae high production, 
high sales and a generally rosy 


In Yuletide Spirit 


Plymouth employes pooled their time and talents to entertain 150 Detroit-area 
orphans and homeless children at a Christmas party held at Plymouth’s assembly 
plant. Surrounding Santa Claus are members of the employes’ party committee and 
a few of the children holding the Christmas stockings and gifts they received. 





Del Mar's Holiday Display— 


Plymouth Employes Entertain Children— 





Storybook favorites are featured in a Christmas display at Del Mar Lincoln-Mercury, 
Chicago. The exhibit includes rides and entertainment. Admission is free to children, 
but adults must be accompanied by children in order to get in. 





Downtown Mercury's Holiday Greetings— 


Children in Louisville received candy and other tokens from Santa Claus, who 
was chauffered about the city in a Mercury convertible furnished and decorated by 


Downtown Mercury, Inc. 


Luke Bolton, president of the dealership, said response 


to the venture has been “very gratifying.” 


96 Greetings Strike Joyful Note 


significant to note that auto leaders|a good year—the second biggest in 


predict another excellent year. 
a * * 


NDICATIONS are, however, that 
production and sales figures will 


outlook for business everywhere are | fall short of 1955’s record-smashing 


evident in the year-end statements | 


and predictions of America’s indus- 
trial leaders. 


Except for the farm picture, 
there is hardly a sour note in the 
symphony of good times. Farm 
prices and income dipped in 1955 
despite the boom enjoyed by al- 
most every segment of the econ- 
omy. Slim chance for improve- 
ment is forecast for 1956. 


pace. 

George Romney, American Mo- 
tors president, has estimated in- 
dustry production at 6,650,000 
units and L. L. Colbert, Chrysler 
Corp. president, foresees “another 
good year—maybe even as good 
as 1955.” 

In October, Henry Ford II voiced 
a “personal feeling that 1956 won’t 
be quite as big as 1955.” 

Asked if he expected a 10 percent 
reduction, the Ford Motor Co. presi- 


Since a healthy auto industry is| dent said: “Even if there is a 10 
vital to a healthy economy, it is! percent reduction, it would still be 


history.” 
* * * 

AMES J. NANCE, Studebaker- 

Packard president, said in a 

statement issued by the Automobile 
Manufacturers Assn., of which he 
also is president: 

“We may expect to hear some 
new variations on that old theme, 
‘the saturation point’ . .. but it is 
well to recall that the automobile 
industry always has defied con- 
ventional appraisal. It has many 
times confounded the prophets, 
even when they were optimistic.” 

In a year-end statement issued 
by General Motors in New York 
last week, President Harlow H. 
Curtice was quoted as saying, “The 

(Continued on Page 27, Col. 1) 





Kaiser Interests 


To Be Reorganized 


Plan Would Relieve 
Willys of Bank Debt 


OAKLAND, Calif—A plan to 
allow stockholders of Kaiser Motors 
Corp. to take part in other Kaiser 
enterprises has been announced by 
Henry J. Kaiser, chairman, and 
Edgar F. Kaiser, president of both 
Kaiser Motors and Henry J. Kaiser 
Co. 

It will be voted on at a special 

meeting scheduled for March, 
1956. The joint announcement by 
the Kaisers came a few days 
after Kaiser Motors said it had 
no plans to build any 1956 model 
Passenger cars and would confine 
its activity to utility vehicles. 

The plan, if approved, provides 
that: 

Henry J. Kaiser Co. now a 
private company, would become a 
wholly owned subsidiary of Kaiser 
Motors and the name would be 
changed to Kaiser Industries Corp. 

Willys Motors would be a wholly 
owned subsidiary of the new cor- 
poration and be relieved of all its 
present bank debt. It would carry 
on the Jeep and commercial vehi- 
cle business. Willys now is a sub- 
sidiary of Kaiser Motors. 

The privately owned Henry J. 
Kaiser Co. is engaged in the con- 
struction, engineering and sand 
and gravel business. 

It also owns 37 percent of the 
common stock of Kaiser Aluminum, 
80 percent of Kaiser Steel and 30 
percent of Permanente Cement Co. 
The market value of these hold- 
|ings as of Dec. 14 was about $325 
million, according to the announce- 
ment. 

Henry J. Kaiser Co. now owns 37 
percent of Kaiser Motors stock, 
| with 63 percent held by the public. 
| Although the rate was not deter- 
|mined, present public owners of 
| Kaiser Motors would own not less 
than 4% percent of the stock in 
|the new Kaiser Industries Corp., 
| the Kaisers said. 

The outstanding indebtedness 
of Kaiser Motors, including a 
$13,300,000 RFC loan would be re- 
paid under the plan according to 
the announcement. 

It was said that bank loans total- 
ing $95 million would be incurred 
to carry out the consolidation and 
that loan agreements would pro- 
| vide that no dividends could be 
declared on the common stock of 
the new company without the con- 
}sent of the lenders. 





Independent Sues 
GM, 23 Dealers 


For Conspiracy 


PHILADELPHIA. An _ inde- 
pendent auto dealer has filed a $1.5 
million suit in the U. S. District 
Court here charging General Mo- 
tors, 23 local Chevrolet dealers and 
two newspapers with conspiracy in 
restraint of trade. 

Edgar R. Farber, of Edgar Mo- 
tors, charged that the 26 defend- 
ants have conspired to prevent his 
firm and other nonfranchised deal- 
ers from obtaining new Chevrolets. 

He charged that the defendants 
have put him on a blacklist and 
have spread reports that he is unre- 
liable. Farber also alleges that GM 
has had detectives check up on new 
Chevrolets that get into the hands 
of non-franchised dealers and has 
disciplined the dealers responsible. 

The brief claims that two news- 
papers, the Philadelphia Evening 
Bulletin and the Philadelphia In- 
quirer, have refused to accept Far- 
ber’s advertising of new Chevrolets. 

It is also alleged that the de- 
fendants have “controlled, regu- 
lated and created a monopoly and 
unlawfully restrained the manner 
of sales of the prices of new Chev- 
rolet automobiles.” 





McCormack Pontiac Burns; 


Damage Set at $250,000 

QUINCY, Ill—A fire that swept 
through Dave McCormack Pontiac 
here caused a loss estimated at 
$250,000 including McCormack’s 
antique car collection and more 
than 20 new Pontiacs as well as 
five customers’ cars. 

Belated discovery of the blaze, 
freezing weather and a brisk wind 
contributed to the difficulty in fight- 
ing the fire. 
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ONE of the things that made 
competition so crucifying this | 
year is that we never have stopped, 
as merchants, to tell the public the 
contributions we make in providing | 
the community with satisfactory | 
miles of personal transportation. 

We also have failed to tell | 
them the contribution the prod- | 
uct we sell makes to those who | 
buy it. We have taken it for 
granted too long that people un- | 
derstand the functions of a deal- | 
ership and the value of automo- 
bile ownership. 

For many years, this column has} 
been used in the week between the 
holidays to offer some wall displays | 
to help develop public understand- 
ing. Sign No. 1, the text of which |} 
is given below, attempts to counter- 
act the owner’s demands for free 
service. 

This is particularly important now 
when we are attempting to cut! 
costs and factories have become 
more stringent with guarantee ad- 
justments. 

An automobile dealer’s_ service | 
to his community is the fact that 


By John 0. Munn 


Such a practice 
never has entered our trade but 
|such a sign will develop a better 
public understanding of our oper-| 
ations. 


to-serve charge. 


“SERVICE 
. something for nothing... 
but doing what you want done 
promptly, we med and eco- 

nomically . 

Sign No. 2 is a statement re- 
garding cash policy. Many deal- 
ers find it advisable to display 
such signs even though they ex- 
tend credit to a favored few. 

Such a sign is absolutely neces- | 
sary to save a lot of explanation if | 
you really are on a cash basis. But, | 


| 


| 


|if you are not, you will find it is| 
good business to display it for I am | 


told that it tends to make your) 


|; open-account customers more} 


prompt in their payments. 

“To Serve All Customers 
More Promptly, Efficiently and 
Economically ...on Repair 
Work, Parts and Accessories.” 

OUR TERMS ARE CASH 

Ask About Our Budget 


| Automobile Dealers Assn. conven- 
|ing here has wired Senator Joseph 





Convention Wires O’Mahoney .. . 





Mont. Dealers Hail Quiz 


BILLINGS, Mont.—The Montana | 


C. O'Mahoney, Wyoming Democrat, 
to “express (our) appreciation for 
your diligent efforts and impartial 
conduct of the General Motors 
|Corp. hearings - 

The dealer group said it was 
thought that “the evidence pre- 


sented to your committee will | 
help remove the abuses and | 
coercive practices now imposed 


on dealers by all manufacturers.” 

R. J. Hilger, Glendive, was elected 
president to succeed Arnold Han- 
nah, Shelby Hilger is a former 
MADA director. 

Other officers include: Roy E. 
Murray jr., Butte, first vice-presi- 
dent, Ray Wirth, Great Falls, sec- 
ond vice-president, and William H. 


| Fredericks, Helena, secretary-mtran- 


ager. 
Directors are James Dowen, 
Havre; Verne Cougill, Helena, Paul 






































By the time you read this, one of the holiday 
weekends will be over. From reports we get across 
the nation, virtually all dealers remained closed 
Sunday and Monday, Dec. 25-26, and expect to do 


pension and retirement plans, President Landry of 
the Northern California dealer association has 
asked the association’s staff to institute studies of 
various plans with a view to having something 
available for all dealers “when the time comes.” 
Illinois supreme court has upheld an Evanston 
ordinance banning Sunday business of a non- 
emergency nature (including auto sales) . . 
a misdemeanor in most states to alter auto license 
plates, so tell your customers not to trim their new-size plates to 
. Leo Faricy, general manager of the Minnesota 
dealer group, has “been elected president of the Minnesota Council 
of Retail Trade Associations, representing more than 20,000 small 


Northern California association has added seven new members, 
. Hollen H. Carlisle has been appointed to 


president of Minnesota association, has joined Postier & Eggers 


Bowman, Kalispell, and Archie 
Cochrane, Billings. . 

Gov. J. Hugo Aronson spoke be- 
fore the convention and discussed 
the state highway program. He said 
further increases in highway funds 
may be expected “when additional 
revenue ... will be available.” Com- 
pletion of an adequate highway 
system will require 15 years, said 
the governor. 

He said he was of the opinion 
that “any Federal plan for an ex- 

panded program for interstate 
and other highway construction 
should be accomplished without 
increase of the Federal tax on 
fuel.” 

Charles Hatch, Miles City, past 
president of the association, was 
honored by delegates who presented 
him with a watch in recognition of 
his service to the MADA. 

Later, Cochrane presented, on be- 
half of Ford Motor Co., a painting 
to Aronson which will be hung in 


|the Museum of Art in Helena. It 


depicted haying operations in the 
Big Hole country and was painted 
by James Haughey, Billings at- 
torney. 

The telegram sent by the MADA 
to Sen. O’Mahoney read in full: 

“The Montana Automobile 
Dealers’ Assn. now assembled in 
convention wish to express their 

appreciation for your diligent ef- 
forts and impartial conduct of the 
General Motors hearings now be- 
fore your committee. 

“More than 300 retail enfran- 
chised dealers of all makes unan- 
imously support the testimony of 

the NADA and the testifying 
dealers. 

“We feel the evidence presented 
to your committee will help to re- 
move the abuses and coercive prac- 
tices now imposed on dealers by all 
manufacturers and bring back 

standard and ethical relations be- 
tween them instead of the uni- 
lateral contracts now offered to the 
dealers. 

“This will remove the fear and 
the pressure from the dealers and 
permit them to operate their own 
independent businesses on a busi- 
ness-like basis which will help sta- 
bilize the entire industry, which is 
in the public interest.” 

(Signed) Montana Automobile 
Dealers Assn. 


Anderson Heads 


Minneapolis Assn. 


MINNEAPOLIS. — Manford R. 
Anderson (Chevrolet) has been 
elected president of the Minneapo- 
lis Automobile Dealers Assn. to 
succeed Sid Kline (Chrysler- 
Plymouth). 

Other officers are Rudy Luther 
(Pontiac), vice-president, and Ted 
Taylor (Studebaker), secretary- 
treasurer. Directors are Kline, Wil- 
liam Stephens jr. (Buick), Irving 
H. English (Dodge-Plymouth), S. E. 
and A. Bernard 
(Oldsmobile). Leo B. 
reelected executive 


Clevenger (Nash), 
Lindahl 


| secretary. 
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Monroney Calls Jan. 19 Senate Hearin 


New Maker-Dealer Quiz Slated 





(Continued from Page 1) 


O'Mahoney hearings were designed 
primarily as an examination of the 
all-around workings of the auto 
industry’s dominant member, Gen- 
eral Motors. 

Senator Monroney is anticipat- 
ing that AMC President Romney 
will testify “regarding the need 
for a new ae of —_ 





High Sales Tempo 
Claimed by Makers 


2 Millionth Vehicle 
Retailed by Chevrolet 


DETROIT. — Auto makers last 
week continued to report high re- 
tail sales for November and De- 


cember. 


* * * 


Pontiac 


Pontiac delivered 13,573 new cars 
in the last 10 days of November, 
according to R. M. Critchfield, gen- 
eral manager. 

Critchfield said the total was 15 
percent ahead of the same period 
last year and pushed Pontiac’s 
November total ahead of last fall’s 
record pace. Total November sales | 
were 41,052, Critchfield said. 


Chrysler 


Sales of Chrysler and Imperial} 
ears for the first 11 months of 1955) 
totaled 152,621 units for the highest 
11-month sales in Chrysler Divi-| 
sion’s 32-year history, reports E. M.| 
Braden, general sales manager,| 
Chrysler Division, Chrysler Corp. | 

Delivery of 152,621 Chryslers and) 
Imperials from Jan. 1 through Nov. 
30, 1955, is up 72.5 percent over de-| 
liveries in the same period of 1954,| 
Mr. Braden said. 

_ For the final 10-days of Novem- 
ber and the first 10-days of Decem- 
ber, 1955, sales totaled 8,370 units—| 
up 8.7 percent over the 7,701 cars; 
delivered in the previous 20-day| 
period, and up 3.3 percent over the) 
8,100 delivered in the same 20- -day | 
period a year ago. 

Deliveries for the month of No-| 
vember, 1955, totaled 12,030—up 42.4 
percent over the 8,448 cars sold dur- 
ing October, 1955, and up 30.1 per- 
cent over the 9,250 cars sold in 
November of 1954. 


Buick 


Buick dealers delivered 20,867 new! 
cars in the first 10 days of Decem-} 
ber, a record for that period,| 
according to Ivan L. Wiles, general | 
manager. 

The record for any 10-day period | 
in December was established in| 
1950, when 21,776 new cars were) 
delivered in the second period, 
Wiles said. 

Retail deliveries for the first 10) 
days of December last year 
amounted to 17,234 units, Wiles 
said. 








| 
| 
Chevrolet 

The two-millionth Chevrolet sold| 
this year was delivered Dec. 19, 
according to W. E. Fish, qnens 
sales manager. 

Fish said that never before had| 
any manufacturer sold two million| 
new cars and trucks at retail during 
a single year. He said the new) 
mark tops by more than 110,000) 
cars and trucks Chevrolet’s previ-| 
ous record for an entire calendar| 
year. 
Willys | 

November retail deliveries of| 
Jeeps and Jeep utility vehicles set| 
a new monthly high for the year, | 
according to Hickman Price ir.,| 
sales vice-president. 

There are indications, Price said, | 
that both retail and factory utility) 
vehicle sales volume in the current} 
quarter will be the highest of any) 
three-month period since 1952. 

Including export and govern-| 
mental sales, November shipments 


\lic acceptance of 1956 styling have 
been credited by Studebaker for the 
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dealer relations in view of the 
demands of thousands of automo- 
bile dealers for a more equitable 
contract between manufacturers 
and dealers.” 

Monroney notes that “the prob- 
lems of dealers now are handled 
principally by district and zone 
sales managers, and few if any 


G. Payne, Maine Republican. 
Besides mailing out question- 
naires to some 40,000 dealers, the 
subcommittee has made personal 
spot checks in New England, 
South Carolina, Florida, Okla- 
homa, California and the District | 
of Columbia area. 


Carolina Democrat, and Frederick! 
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contacts or complaints are taken 
up directly with the heads of the 
manufacturing concerns.” 

He is impressed by the fact that 
Romney recently announced a new 
AMC program giving dealers a 
weightier role in factory policy- 
making. 


Nearly 20,000 dealers answered 
the mail quiz—a response described | 
as the largest percentage return! 
ever to be received from a voluntary | 
Government questionnaire. 

Results of the questionnaire will 
be announced as the _ hearings 
: begin, Monroney said. 

ERE is the way Monroney 

defines issues confronting the 
industry today: 

1. Phantom freight: The problem 
of automobile purchasers being re- 
quired to pay freight not actually 
paid on the transportation of the 
car from the factory to the point 
of sale. 

2. Bootlegging: Selling of so- 
called “new” cars on second-hand 
car lots at supposedly bargain 
prices. 


* 


General Tire 
Joins Gas Firm 


In Rubber Plant 


ODESSA, Tex.— The first post- 
war, privately financed synthetic | 
rubber operation will be built near | 
here as a result of a multimillion- 
dollar agreement between General} 
Tire & Rubber Co. and El Paso | 

The subcommittee will stud y| Natural Gas Co. 
these transactions to determine| The long-term agreement covers | 
whether savings claimed are real| Production and sale of styrene and | 
or phony and if cars sold are| butadiene to supply the new GR-S 
actually new or are in fact used| copolymer plant. Construction of| 
cars. The causes of bootlegging and! these new facilities is scheduled to} 
source of the cars so sold will be begin immediately. 
investigated. | Production of synthetic rubber is| 
expected to start about July 1, 1957, 
under terms of the agreement. The 
copolymer plant will have a capac-| 
ity of producing 40,000 long tons, 
of GR-S synthetic rubber. 

Odessa’s location in the highest 
oil-producing county in Texas is at 
the heart of the raw materials 
source and makes it a natural and 
economical site for the operation, | 
which literally will extract raw) 
materials from the ground, convert 
them into styrene and butadiene, 
and process them into GR-S in a) 
single production flow, the compa- 
nies said. | 

The new operation marks the en- | 
try of El Paso Natural Gas into| 
the chemical industry. General Tire, 
|on the other hand, operated the | 
| government-owned GR-S plant at | 
Baytown, Tex. from 1943 until 
April, 1955, and is engaged in pro-| 
duction of synthetic rubber latex) 
and rubber chemicals at the ae 
dore (O.) plant. 


* * * 


FACTORY-DEALER relations: | 

* Thousands of dealers claim the 
present factory contracts are one- 
sided and heavily loaded in favor 
of the factory. Dealers say they 
have no protection whatsoever in 
these contracts from arbitrary can- 
cellation and factory mistreatment. 

4. Financing: Dealers claim 
that “wild” credit deals must be 
made with recourse to accommo- 
date factories in their rush to win 
sales-volume supremacy. 

Dealers say they are forced to 
take all the financial risk from the 
|time the car leaves the factory 
‘until it is finally paid for by the 
new-car buyer, sometimes a period 
of three years or more. 

cd * * 
ONRONEY’S subcommittee is a 
segment of the Senate inter- 
state and Foreign Commerce sub- 
committee. Members include 
Senators Strom Thurmond, South 


} 





Atlanta Dealers Elect— 








This picture of the top officers of the Atlanta Automobile Dealers Assn. was snapped 
at the 44th annual meeting. Left to right, are (top row): William J. Keown, retiring 


president; 
president, and Joe Westbrook, president. 
e :% 


Dan Graham, first vice-president; (bottom row): Tom Moore, second vice- 


Return to Value, Quality 
Asked by Keown in Atlanta 


ATLANTA.—Some of the present ; 


selling methods employed by 
dealers are hurting the reputation 
of the entire industry, William J. 


Keown (Ford), retiring president of | 
|the Atlanta Automobile Dealers | 





Priddy Joins NADA; 


Was U. S. Jaycee Aide 


WASHINGTON.—Sumpter T. 
Priddy jr., has joined the NADA 
staff to coordinate activities of 
the national and local associa- 
tions and to guide the Young 
Executives Group. 


Priddy formerly was national 
vice-president of the U. S. Junior 
Chamber of Commerce. He suc- 
ceeds Horace E. Henderson, who 
resigned to become a consultant 
to the director of the Interna- 
tional Cooperation Administra- 
tion. 














New Franchise Aids Studebaker 


SOUTH BEND.—Success of a| new “competitive era” franchise 
new dealer franchise and good pub-| went into effect seven months 
ago. 

Keller said that the old franchise, 
which had been in use since 1941, 
had been outdated by competitive 
conditions of the postwar period. 

The new dealerships, most of 
which were open for business with 
the new models in early December, 
provided over 10 percent of the 
initial 36,000 order backlog, largest 
for the company since 1950, he said. 


addition of 258 outlets to its dealer 
organization since June 1. 


In a report to district managers 
who have had the major 
responsibility in strengthening 
and expanding the dealer net- 
work, William A. Keller, general 
sales manager, said all the new 
dealers had been signed since the 














At Albany Auto Dealers’ Election— 
Walter B. Ripley, third from left, outgoing president of the Albany Auto Dealers, 


Inc., congratulates his successor, G. V. Smith. From left: R. W. Burke and M. H. 


totaled more than 7,000 units, Price) Yager, directors; Ripley, Smith, J. A. Clark, secretary-treasurer, and R. H. Craig, 
said. 


director. 





Keller said major provisions | 
written into the new franchise, in 
achieving a dealer agreement which 
would further the “friendly factory 


relationship” that has been tradi-| 


tional between Studebaker and its 
dealers, were: 

1. A dealer is not required to 
accept cars unless they have been 
produced for his order. 

2. All franchises are granted for 
an indefinite period. 

3. Studebaker does not attempt to 
set prices the dealer charges. 


4. New parts and accessories are) 


refundable for cash or credit at any 


time within 30 days after delivery. | 


5. The contract has no provision 


preventing dealers from handling} 


competitive cars and parts. 


6. The dealer may terminate his| 
franchise at any time without no-| 


tice. 

7%. The franchise may be termi- 
nated by the company only after 
showing cause and with a 90-day 
notice. 

8. Should a franchise be termi- 
nated the company matches com- 
petition in the provision related to 
repurchase of parts for the current 
and three preceeding models, plus 
signs and special tools. 

9. A “survivor rights” provision, 
if the dealer dies or is incapaci- 
tated, is included. 

10. If prices on a model are 
reduced, dealers receive refunds for 
the difference in “dealer price” on 
the models in stock. If prices are 
increased, the dealer has the right 
to cancel his orders for the models 
effected. 

Keller said the company will 
maintain a policy of keeping the 
franchise attuned to up-to-date 
requirements of its dealers. 


Assn., told the members at its 44th 
annual meeting. 


Keown expressed the hope that 
dealers voluntarily would return 
to the system of outselling com- 
| petitors on value and quality of 
| car and work together as a group 
to build up the good name and 

reputation of auto dealers. 


| Joe Westbrook, (Dod ge-Plym- 
|}outh), East Point Ga., was elected 

president. Westbrook served the 
| association during the past year as 
| first vice-president. 


| Other new officers are: Dan 
|Graham, (Lincoln-Mercury), first 
vice-president; Tom Moore, Uni- 
|versal C. I. T. Credit Corp., sec- 
ond vice-president; Ben Brady, 
| (Chevrolet), Decatur, Ga., honorary 
| secretary-treasurer. L. L. Austin is 
executive secretary-treasurer. 


Elected to the board of directors 
were Tom Callaway jr. (Oldsmo- 
| bile), Decatur; Phil A. Boykin, 
| Universal Motors; George E. Kin- 
| ney, George E. Kinney Bin Co.; and 
|Clem A. Bahde, Associates Discount 
| Corp. 


| Incoming president Westbrook, 
| @ veteran of 26 years in the au- 

tomotive field, said that one of 

his first official acts will be to 
| appoint a committee to meet with 
the State Revenue Commissioner 
to clarify a new law regulating 
the issuance of license tags. 


More than 400 members and 
guests attended the annual meeting 
j}and Christmas party, which was 
arranged by Thomas I. Smith, 
| (Dodge-Plymouth.) Alton S. Farris, 
| retired automobile dealer, served as 
master of ceremonies. 


Dealers Urged 
To Knock Out 
U.C. Bogeyman 


SYRACUSE, N. Y.—“Do you put 
| the blame for all your troubles on 
Harlow Curtice?” asks Syracuse 
Auto Auction in its current bulletin. 

Business difficulties could well be 
rooted elsewhere, the auction re- 
minded dealers. 

The auction noted that used cars 
are the backbone of all new-car 
business and warned dealers they 
might be having difficulties be- 
cause they “fear and despise” used 
cars. 

“We know that many of you are 
not fully exploiting your profit po- 
tential,” the auction said. “This 
has to do with your state of mind 
toward used cars.” 

Dealers were urged to expand 
their used-car operation rather 
than curtail it. 

“Today’s used-car owner may 
well be tomorrow’s new-car pros- 
pect,” dealers were reminded. 

Owner of the auction is Irving 
C. Mondore. 


















Galamb, Ford’s Friend, 
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Dies... 


He Helped Design Model T 


By Joseph M. Callahan 
Staff Writer 


Lg ge chaser in 1907 Henry 
Ford approached one of his em- 
ployes, a 26-year-old Hungarian 
who had arrived in the U. S. just 
two years before. 

“Joe,” he said, “I’ve got an idea 
to design a new car. Fix a place 
for yourself on the third floor 
way back (Ford’s early plant on 
Piquette Ave.)—a special room. 
Get your board up there and a 
blackboard and we'll start to 
work on a new model.” 

This was the beginning of the 
Model T, the car that Ford would 
reproduce 15 million times and the 
car that was more responsible than 
any other for putting America on 
wheels. 

* * * 

HESE memorable instructions 

were recalled recently on the 
death of that immigrant, Joseph A. 
Galamb. 

Galamb, speaking for the oral 
history reminiscences of the Ford 


chair. He had a rocking chair there | 


ef his mother’s. 


“He would give instructions 
| while we were drawing on the 
| blackboard. He was right there 
changing things he didn’t like.” 
| Galamt also made many contri- 
| butions to Ford Motor Co. in the 
fields of experimental engineering 
|and body design for both cars and 
| tractors. 
| * * * 
BokN in Mako, Hungary, in 1881, 
he was graduated from the en- 
gineering school of the Budapest 
Institute of Industrial Technology. 
After serving in the Hungarian 
Navy, Galamb worked his way 


through many of the principal | 


European cities. 
He arrived in New York Oct. 6, 
| 1904, planning to attend the 
World’s Fair in St. Louis and to 
| work just long enough to earn 
traveling money to return to Hun- 
gary. 
On Dec. 10, 1905, the young engi- 








|neer arrived in Detroit and found 
|} employment as a draftsman at the 
| two-year-old Ford Motor Co. He 
was to remain there almost 40 
years. His first work was redesign- 
ing parts for the Model N Fords. 


* * * 


— of his drawings came to 
| Ford’s attention and Ford 
sought out Galamb and consulted 
| him on much of his work from that 
time on. 


Between 1908 and 1914, Galamb 
| did a great deal of experimental 
work on racing cars. An early 
| six-cylinder race car which he 
designed and which set many rec- 
| ords still is on display in the 
Henry Ford Museum, Dearborn. 
| Galamb first became aware of 
Ford’s interest in tractors when| work on the Ford farm. 
Ford said one day, “Joe, we have to} Galamb’s title during those years 
build a light tractor that we can| was difficult to define since, accord- 
use on the farm where the wheat) ing to Stan Graham, supervisor of 
is growing and we need a binder.”| the Ford Archives’ reference sec- 
a ginal te tion, “He was there when specific 
| prea told him the tractor had/| titles were practically nonexistant. 
to be built in three days. Using} “He was as close to the position 
|the early Model B engine and the|of chief engineer as anyone could 
Model T axle for a foundation,| be in an organization that did not 
|Galamb and his workmen built the| use clearly defined titles.” 
tractor. | * 8s *¢ 
But they missed the deadline | JN THE years before World War 
| set by Ford—it took a week. The | 


Unusual Car Displays 


DETROIT. — Nash has an- 
nounced a new promotion to 
encourage its dealers to develop 
unusual methods of displaying 
Nash and Rambler cars. The con- 
test, called Show, Place and Win, 
ends Feb. 15. 

Merchandise awards will be 
given for the display judged to 
have been seen by the most peo- 
ple in each zone, for the most 
original display and to the district 
managers whose dealers sponsor 
the largest number of exhibits. 








tractor was immediately put to 





5 


with many early Ford dealers as 


Nash Contest Encourages he traveled about the country with 


Ford, demonstrating the new trac- 
tor. 

Galamb later returned to Dear- 
born to take the lead in design- 
ing many of the Ford products 
used during World War I, includ- 
ing ambulances and experimental 
tanks. 

In 1926, when Henry Ford real- 
ized he needed a new car, Galamb 
and his staff began work on the 
Model A. Soon after, the engineer- 
ing duties were divided and Galamb 
became primarily responsible for 
body and frame engineering. 

& * * 
|b sei this period he worked 
closely with Edsel Ford, who 
had a keen interest in body design. 
Galamb made many suggestions 
that were incorporated in the Model 
A and future models. 

In 1937, he was appointed head 
of the Ford body shop, a position 
he held until he resigned in April, 
1944, because of frail health. 

But, like the Model T he de- 
signed, Joseph A. Galamb was sur- 
prisingiy durable. He lived another 
11% years, dying in Detroit Dec. 4 


I, Galamb became acquainted | at the age of 74. 





Motor Co. Archives, recalled, “At | 


that time we didn’t know it was 


to be the Model T—it was just a | 


new model.” 
Galamb, who spent a good deal 


of his time designing the trans-| 
mission and engine of the Model T, | 
said, “Finally we got the design| 
that was used for 15 million Ford | 
jobs. That was the planetary Model | 


T transmission. 
* * * 


oe engine was designed at the 
same time in the same room. 
We put them (the drawings) on the 
blackboard first—Mr. Ford wanted 
to get a look at everything, where 
he could see it from his big rocking 


Dodge TV Contest 
Draws Safety 


Council Praise 
HOLLYWOOD, Calif. — Ned H. 


Dearborn, president of the National | 


Safety Council, last week hailed 
Dodge and its 
dealers for their 
contribution to 
driving safety 
through the na- 


contest. 

Dearborn ap- 
peared on the 
Lawrence Welk 
Show from Holly- 
wood to express 
appreciation for 
the emphasis the seven-week con- 
test had placed on driving safety. 
He said: 

“The contest ... has reached the 





Ned H. Dearborn 


public with a safety impact I be-| 


lieve has never been surpassed by 


a similar safety program. It has| 
brought safety to the people in a| 
way that can be understood, dis-| 


cussed and remembered. 


“IT am sure that among your mil-| 


lions of viewers there must be 
thousands who, as a result of this 
program, will not have to ‘dodge 
for life’ in traffic as much as they 
did before the contest began.” 

The National Safety Council aided 
in the contest by preparing the 
true-and-false safety questions used 
each week. 

Robert L. Fleming, 32, Cleveland 
design engineer, 
other participants in the Dec.’ 17 
contest to win a new car every 
year for the rest of his life. He 
was the third Ohioan to win the top 
prize since the “Dodge for Life” 
contest began Nov. 12. 


British Columbia Dealers 
Elect Horwood President 
VICTORIA, B. C.—Cliff Horwood, 


Victoria, B. C., has been elected | 


president of the B. C. Automobile 
Retailer’s Assn. Tom Simms, 
Courtenay, B. C., is first vice-presi- 
dent and C. A. McGowan is sec- 
ond vice-president. 

Members of the executive com- 
mittee are Gerry Lipsett, Kelowna; 
Art Dickinson, Creston; Alf 


Morgan, Victoria; Fred Walls, 
Prince George; Rollie Burns, Munro 
McLean, Jerry Betts and Sid Mor- 
rey, all of Vancouver. 


tionally televised | 
“Dodge for Life” | 


outscored two} 


| 





| 
| 





| 
| 


We believe that rayon products can be used even more exfensively by the automotive industry. 
Our engineers are eager to work with suppliers and manufacturers. May we talk it over? 


Upholstery 


Wiring Cover 





Bolster 
Glove Compartment 


Lining 






Door Panels 


Carpets 


AVISCO’ PRODUCTS take to the road! 


Lift the hood, open the door, or look into the glove compartment of a modern automobile, 

and you’re bound to come in contact with a product that American Viscose has helped pioneer. 
Tough, versatile rayon staple and tow are being used in the manufacture of many diverse 
automotive elements. And this is only the beginning. 


“Trademark of American Viscose Corporation 


GROW WITH AVISCO 


Fan Belts 


Window Channels 
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Mad 
i 


This is Edwin Fisher. It’s been just over a year since he first opened his cars. The facts behind them are of vital interest to every present-day auto- 
Grosse Pointe Packard showroom. Here he tells some of the unusual rewards mobile dealer who is naturally concerned with the question of how he can 
he has enjoyed as an independent businessman selling Packard and Clipper make a living and do some living at the same time. 


QUOTA 
2. 


ey cele eee) 3 
Pee) 3 
ROCKWELI 
Oi a oe 


"I set the quotas. They are reasonable and realistic, based on my Packard and Clipper potential "Just two cars in America have Packard craftsmanship and quality — 
of my area each month. As a result, I can be sure of good profit on a number of new car sales and I sell them both! They top their fields in performance and power, 
that makes some of my competitors’ break-even minimums gigantic by comparison! That’s too—Packard with 310 hp., and Clipper with 275 hp. And with each, I 
why I say the Packard and Clipper market and Packard and Clipper selling really make sense.”’ have exclusive features other dealers won’t have for years to come.” 





“| have the Market... 
| have the Cars... 


| set My Own Pace... 


THAT'S WHY 
| BECAME A 


PACKARD DEALER!” 


says Edwin Fisher 
of Grosse Pointe, Michigan 


TO SELL CARS? Like to make money doing it? Like to set a reasonable 
pace ... even in today’s tough market? 


Then talk to Edwin Fisher who, after 20 years in the automobile business, 
switched a year ago to the Packard and Clipper franchises. What he says 
about the Packard way of selling may well ring a bell with you, too. 


For example, ““The Packard and Clipper markets, and Packard and Clipper 
selling,” he’ll tell you, ‘‘“make more sense than anything I’ve seen. 


“Look at the markets. Each car sells to the finest families in its field . . . 
the cream of the income brackets in the luxury and the medium-price classes. 
The very selectivity of these markets helps me set my own retailing pace from 
the start. 


“T deal with the top 3% to 5%, so I pick my prospects. I target my efforts, 
my advertising, my merchandising, my direct mail and sales promotion. I 
don’t get into the bedlam of wheeling and dealing! 


“‘As a result, I can concentrate on selling just about a third to a half the 
number of cars per month that many other dealers have to sell every week. 
And even more important, I make money on my volume. I don’t just end up 
trading dollars! 


“Speaking of selling, no one yet has ever found a better way than the tried 
and true demonstration. And, have I got the two cars to demonstrate! I can 





"| don’t get surprise visits from the man in the haulaway. I know when he’s 
coming and that he has only cars I’ve ordered. As my own boss, I have my 
personal ‘volume viewpoint.’ When I raise my sights, I can think in 
terms of 4, 6 or 8 extra cars a month—not 20 or 30—to boost volume.” 





"Among other satisfactions of being a Packard dealer—I move in the top 
segment of the community . . . meeting important people . . . as part of 
my job selling new Packards and Clippers. But, best of all, I have the 
time to enjoy the good living I make. . . while I’m making it!”’ 


run circles around my competition. Against any car at any price on any road, 
my Packards and Clippers practically sell themselves. 


“T’ve got the style. I’ve got the prestige. I’ve got the features and the 
exclusives. Just count them—highest horsepower in either the luxury or 
medium-price field . . . Electronic Push-Button Control with the finest of all 
automatic transmissions, Ultramatic . . . plus the only rear axle ratio that 
gives overdrive economy with an automatic transmission. And, wrapping it 
all up . . . famous Torsion-Level Ride! 


‘All the way, my first year with Packard has been a good one... good 
profits . . . reasonable pace . . . time to enjoy both. I look forward to an even 
better year ahead!”’ 


All over this country Packard dealers look forward to ’56 with the same kind 
of confident optimism—confident in their own ability . . . optimism for their 
segment of the business which becomes more important and profitable every 
passing day. They—like Packard—believe a dealer is entitled to make a 
living and do some living at the same time. 


If you share this view, and if Edwin Fisher’s experience sounds good to 
you, why not get complete information on the new Packard and Clipper 
franchises. Write or contact the Packard-Clipper Division or the Zone 
Office nearest you (see below). This could mark the beginning of a great 
new year for you. 


Wherever you find the Packard name you find 


A New Era in Dealer - Factory Relations 


PACKARD-CLIPPER DIVISION .« stuDEBAKER-PACKARD CORPORATION e¢ DETROIT 32, MICHIGAN 
Where Pride of Workmanship Still Comes First 


ATLANTA— 370 Peachtree, N. E.; BOSTON—20 Webster Place, Brookline; BUFFALO— 1226 Rand Bidg.; CHICAGO— 1640 N. LaSalle; CINCINNATI— 2336 lowa; DALLAS—1922 Cedar Springs; DENVER—1147 Broadway; 

DETROIT— 574 E. Jefferson; KANSAS CITY—2735 Main; LOS ANGELES—1000 S. Hope; MEMPHIS—830 S. Bellevue; MINNEAPOLIS—333 W. 78th; NEW YORK CITY—1861 Broadway; PHILADELPHIA— 1237 N. Broad; 

PHOENIX—400 W. Washington; PITTSBURGH—5560 Centre; RENO—300 S. Virginia; ST. LOUIS—2311 Hampton; SALT LAKE CITY—345 S. 2nd, East; SAN FRANCISCO—901 Van Ness; SEATTLE—1907 7th; 
SPOKANE— 330 S. Howard; WASHINGTON, D. C.—1242 24th, N. W. 
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Probers Head the List .. . 


Here’s the Schedule 
For NADA Parley 


WASHINGTON.—A preliminary|Charles E. Wilson, Washington, 
program for the 39th annual con-| and Your Ideas Can Cost You 
vention of the NADA and the 9th Money by V. LL. Thompson, St. 
annual NAD Equipment Exhibi- Louis 
tion has been announced. . 

Among the top speakers will be 


two U. S. senators, Joseph C. |}aton Hall): A Non-Sectarian Busi- 
i » 


Sunpay, Jan. 29, 10:45 a.m. (Sher- 


O'Mahoney, Wyoming Democrat, | 


and A. S. Mike Monroney, Okla- | 


homa Democrat, who currently 
are conducting investigations into 


|nessman’s Service, Howard Butt 
|jr., businessman preacher, Fred 
| Smith, master of ceremonies, Karl 
| Steele, artist, and Fague Spring- 
|man, soloist. 


aspects of the automobile indus- 
Service session, 2:30 p.m. (Sher- 


aton Hall): Recruiting, Training 
& Holding Mechanics by P. 
James Deasy, Merchantsville, N. 
J.; New and Used-Truck Sales 


° 
Another speaker will be Sinclair} 
Weeks, secretary of commerce in 
President Eisenhower's Cabinet. 
In announcing the congressional 
speakers, Walter M. Kiplinger, 
NADA promotion director, said: 
“Both of these senators are con- 
ducting vigorous studies of auto-| 
mobile marketing. They know the) 
problems faced by small business-| 












Va.; Customer Labor by I. B. 
Rosman, New Hyde Park, N. Y.; 
Parts Sales by Chris Barth, 
Youngstown, O.; Bodies & 
Equipment by Walter Hinegard- 


by J. S. Dailey, Martinsburg, W. | 








| Santa Visits Trinity Auto Sales— 


| When Jake Kaplan, Trinity Auto Sales (new and used foreign cars), Providence, 
| had this sign installed at his lot it didn’t have the beard. Although the approaching 
| Christmas holidays gave him the idea for the Santa Claus make up, Kaplan says he 
| may keep it all year to go with his slogan: “For a break see Jake." A foreign-car 


men of the country and they are 
dedicated to finding solutions to 
these problems in the public and 
dealer interest.” 

“In addition to the senators,” 


said Kiplinger, “the convention pro-| 


gram calls for addresses by Admin-| 
istration officials including secretary | 
Weeks.” 

It was emphasized that the 
program, as listed below, is subject 
to change. The official program will 
be distributed at the convention. 
The events include: 

Saturpay, Jan. 28, 9 a.m. (lower 
level, Sheraton Hall): Official open- 
ing of the 9th annual NAD Equip- 
ment Exhibition. Service .session, 
2:30 p.m. (Sheraton Hall), Cus- 
tomer Relations by Robert D. Ste- 


wart, Arlington, Va., Used-Car-Mer- | 


chandising by N. L. Watlington, | 
Roanoke, Va.; the Service Mana- 
ger and the Insurance Adjuster by | 


GM to Display 
Turbine Auto 


At Motorama 


DETROIT.—General Motors 
Corp. has successfully tested an ex- 
perimental gas turbine passenger 
car and will unveil it at the GM 
Motorama, Jan. 19-24, in New York 
City. 

Meanwhile, in Salt Lake City, L 
L. Colbert, president, Chrysler 
Corp., said that the gas turbine 
power plant may be the next big 
change in automobiles. 


However, he added that it prob- 
ably would not be in general use 
for at least ten years. Colbert 
said that several of Chrysler’s ex- 
perimental cars are equipped with 


this type power but that many’ 


technological problems must be 
solved. 

The GM gas turbine car, called 
Firebird II, was developed so that 
commercial possibilities of the tur- 
bine could be studied, according to 
Harlow H. Curtice, GM president. | 
It was designed as a four-passen- 
ger family car for highway use. 





Dec. 21 

(Sold 67 cars out of 170 offerings.) 
BUICK—’'53 Special 4-dr., $825. ‘51 

Special Riviera, $455*; 2-dr., $345; 

Super Riviera, $380*. 
CADILLAC—'51 (62) coupe, $925*. 

(60) Special 4-dr., $405*. 
CHEVROLET—'55 Two-ten (8) station 


j 





"49 


wagon, $1,610; 2-dr., $1,175. ’54 Bel 
Air coupe, $1,160*; conv., $1,010*; 
2-dr., $800*. '53 Bel Air coupe, $790*; 
4-dr., $635°; 2-dr., $630. ‘51 SL | 
Deluxe 2-dr., $350*. 

CHRYSLER—’'55 NY 4-dr., $2,155*. °53 
NY 4-dr., $860°*. 

DeSOTO —’'55 Fire Dome (8) Sport 


coupe, $1,905*. ‘53’ Fire Dome (8) 
4-dr., $810*; conv., $750*. ‘52 Fire 
Dome (8) 4-dr., $375. 

DODGE—'54 Coronet (8) 2-dr., $740*. 
’53 Coronet (8) 2-dr., $590*; 4-dr., 
$575°. 

FORD—’55 Custom (6) 4-dr., $1,325*, 
$1,200; 2-dr., $1,140; Fairlane (6) 
2-dr., $1,260. '54 Crest (8) Victoria, 
$1,100*, $1,000*°; 2-dr., $925°; Cus- 


Used-Car Bulletin from Detroit ... 


Latest Auction Prices 


(Copyright, 1955, by Automotive News) 


(Aptco Auto Auction. Sale every Wednesday.) 


ner, Brooklyn, N. Y., and Man- 
agement Control by Jerry Val- 
liant, Salisbury, Md. Moderator 
for the special truck panel will 
be Robert J. Purcell, Syracuse. 


Musicale, 8:45 p.m. 
Hall): This year the convention’s 
entertainment highlight will in- 
| clude the wonderful music of Rich- 
ard Rodgers and Oscar Hammer- 
stein. The National Symphony 
Orchestra under direction of 
Howard Mitchell. 

Monpay, Jan. 30, 10 a.m., business 
session (Sheraton Hall): NADA 
President Frank H. Yarnall will 
|be one of the speakers. Sen. Jo-| 
seph C. O'Mahoney also will speak | 
at this session. (Details later). 

Business Session, 2:30 p. m. 
(Sheraton Hall): Speakers will be 
|Dr. Charles F. Phillips, Bates Col- 
|lege president, and Fred Smith, 
management consultant. They will 
discuss selling cars in today’s 
| market. 


| session (Sheraton Hall): Sinclair 


| Weeks, secretary of commerce, will | 


|open this session. NADA Young 
| Executives will discuss Future of 


the Automobile Retailing Industry. | 
Al Norman jr.,| 


Panel includes: 
chairman, and Stewart Johnson 
and Malcolm Milks, vice-chairmen. 


An address by Sen. A. S. (Mike) | 


Monroney will conclude this ses- 
sion. 

Business session, 2:30 p.m. (Sher- 
aton Hall): 
sales experts. Selling Cars to 
Women by Charlotte Montgomery, 
Good Housekeeping magazine; Ad- 
vertising (How to clean up false 
& misleading ads at local level) by 
Birkett Williams, Cleveland NADA 


director, and Getting More Busi-| 


ness from Your Business in 1956 


by Vince T. Baker, sales consultant. | 


Entertainment, 9:30 p.m. (Shera- 
ton Hall). NADA will hold its tra- 
ditional convention ball. All con- 


vention delegates and their wives) 
| present market value.” 
WeEpbNEspAY, Feb. 1, 10 a.m. busi- | 


are invited. 


(Sheraton Hall): 
Col. 4) 


session 
(Continued on Page 27, 


ness 










Crest (8) Victoria, $845*, $820; conv., 
$635; Custom (8) 2-dr., $720*; Main 
(6) 2-dr., $600*; Business coupe, 
$475. ‘52 Crest (8) Victoria, $405*. 






"51 Custom (8) Victoria, $345; 
tion wagon, $275. 
LINCOLN — '53 Capri 4-dr., 
(ps). '52 Capri 4-dr., $810*. 
MERCURY—’55 Montclair Sport coupe, 
$2,150*; Monterey Sport coupe, $1,- 
780*, $1,750*. ‘53 Monterey Sport 
coupe, $990*. 
NASH—’52 4-dr., $415*; 2-dr., $385. 
OLDSMOBILE—’54 (98) 4-dr., $1,590* 
(ps). '53 (88) conv., $850*. 
PLYMOUTH—’'55 Savoy (8) 2-dr., $1,- 
235. '54 Savoy station wagon, $1,050; 
4-dr., $690; Belvedere 4-dr., $800*. 
"53 Cambridge 4-dr., $435. °52 Cran- 
brook conv., $270; 2-dr., $235. 
PONTIAC—’56 Chieftain (8) Catalina, 
$2,380* (ps). '54 Chieftain (8) 4-dr., 
$1,170* (ps). '53 Chieftain (8) 2-dr., 
$685; 4-dr., $650, $600. '52 Chieftain 
(8) 2-dr., $485, $390*. 
| STUDEBAKER-—’'53 Commander Sport 


sta- 








$1,030* 





















tom (8) 2-dr., $875*; 4-dr., $785. °53 





Other Auctions are 


*Indicates automatic transmission or overdrive and (ps), power steering. 


coupe, $580. '52 Champion coupe, $300. 







on Pages 9, 12, 25 





(Constitution | 


|. Tuespay, Jan. 31, 10 a.m. business | 


Session features three |, 


| mentioned, 
|—go to church—see us Monday.” 


By John K. Teahen jr. 
Staff Writer 

EMEMBER when “The Side- 

walks of New York” was the 
most poplar song of the day? 
| The tune still is catchy and, with 
a little revision, the lyrics can tell 
|the story of today’s auto advertis- 
| ing 

Like this: 

East Coast, West Coast 

All points in between. 

The ad pace waxes hotter, 

It’s as wild as ever seen. 

Wheel and deal together— 
Dealers, have a care. 
Must you be so fantastic 
In the papers everywhere? 


| Dealer advertising surveyed by 





| Automotive News last week spoke 
|of many things—from television to 
Christmas, from free 1957 models to 
cash for appraisals. 


* * * 


¥ kee television angle was used in| 
a newspaper ad by Dumas Mil- | 


|ner Chevrolet, San Antonio. Pictur- 
|ing the “isolation booth” used on a 
|national TV program, the ad pro- 
|claimed: “Here are the answers 
that will save our customers over 
| $164,000 on the 250 brand new Chev- 
|rolets we will sell in December.” 

There followed a question-and- 
answer rundown which covered 
volume, terms, guarantees and 
the like: 


“Two questions: How much dis- 


is necessary to make our customer 
lthe best deal in town. How much 
|overallowance can I get on my 
tradein? Answer—Up to $800 over 


*® * * 


CHRISTMAS sale and “4 new 
Oldsmobiles free” was an- 
/nounced by Joe Fisher Oldsmobile, 
| Portland, Ore. 

Buyers were asked to complete 
| @ sentence in 50 words or less. 





1957 Oldsmobile free with the 
| turn-in of the 1956 model. 

| In the Pittsburgh area, Kelly 
Chevrolet, Verona, highlighted a 
“gigantic share -the-wealth plan. 
$1,000 absolutely free, no strings | 
|attached, Christmas bonus. See us| 
for details.” 


A neat. touch was added by| 


Wright Pontiac, Pittsburgh. It’s ad | 
“We are closed Sunday | 
x 


* * 


Wricst also offered to give 
buyers their old cars free (’52s | 
|or older) after the cash value has | 


| been deducted from the price of a 

| 1956 Pontiac. 

} And B & W Motor Sales (De- 

| Soto-Plymouth), Wilkinsburg, Pa., 

| said: “If your car is worth more 

| than $195, we will give you the 
difference in cash to pay for your 

| Christmas ‘holiday and still you 

| can drive home a 1956 Plymouth. r 
Cash for appraisals was the gim- | 


ester, N. Y. It’s ad said: “I’ll give} 





count can I get? Answer—whatever / 


| The four winners will get a new — 


dealer, Kaplan has two other used-car lots in Rhode Island. 





Selling ’56s (or Trying to)... 


Dizzy Ads Get Dizzier 


you $10 in cash just to appraise 
|}your car. First seven appraisals 
today will get you $10 in cash.” 

* * ~ 


EALLY liberal terms were ad-| 
vertised by Piehler Pontiac, | 
also in Rochester—“Through spe- 
cial arrangements, no payments 
for one year if you qualify.” 
‘Up to 48 months to pay” and 
“free finance charges for one year” 


Studebaker Pact 
Reached; Lists 
Jobless Pay Plan 


Contract Termed 
‘Competitive;’ Offers 
Bumping Solution 


SOUTH BEND.—The last of the 
1955 accords in the auto industry 
was reached last week as officials 

of Studebaker and 
the United Auto 
Workers announced 
tentative agreement 
on a new contract. 
The contract, like 
other auto industry pacts this year, 
provides for company-paid supple- 
mentary unemployment benefits. It 
also resolves seniority and dis- 
placement questions. 

The displacement, or “bumping,” 
issue had been one of the major 
points of discussion in 11 months 
of talks between company and 
union. New displacement provisions 
would change Studebaker bumping 
procedure from a plantwide to a 
job-classification setup. 

Last week’s announcement cli- 
maxed a series of meetings which 
began in January when James J. 
|. Nance, Studebaker-Packard pres- 
| ident, and UAW officials met to 
discuss methods of improving 
| production and achieving com- 
«petitive working standards for 

Studebaker. 

Union and company negotiators 
agreed that the pact reached is 
| competitive with contracts in force 
| with the industry’s Big Three. 

Wages, supplementary unemploy- 
ment benefits and other economic 
provisions also are understood to 


|}conform closely to the Big Three 


pattern. 





were the lures used by Regine Pon- | 
tiac, Providence. | 
In Cincinnati, Howard Hively, | 
Inc. (Lincoln-Mercury), offered 
free electric trains, dolls and 
skates to persons in the show- | 
room at specified hours. 
A Cincinnati rival, Parkway Lin- | 
coln-Mercury, put a “Mobile Trad’in | 
Wagon” on the road to visit vari- | 
ous neighborhoods. The company | 
said deals would be made and 
financed on the spot. 
* * 
ST End Motors (DeSoto- 
Plymouth), Baltimore, said it 
was playing Santa Claus. As proof | 
it advertised ’56 Plymouths for 
$3.25 a week in a “special Christ- 
mas Club plan.” 
In Spokane, Ernie Majer-Ford 
tempted buyers with “free financ- 
ing, free licensing,” and Tonkin | 
Motors (Mercury), Portland, Ore., 
offered $250 in credit at a local de- | 
partment store to purchasers of 
new Mercurys. 
x 


* * 


§ BOTEES giveaway —this time 
by Merrimack Street Garage, 
Inc. (Oldsmobile), Manchester, N. | 
H. It was called “Operation Christ- 
mas” and offered the following ac- 


(Continued on Page 30, Col. 1) 
i 





| 
| 
| 





‘Dealer Serves Community— 


William R. Krafft, president, Monarch 
Buick Co., Indianapolis, assists Linda Lach- 
| enbacher in laying the cornerstone for the 
| New Crossroads Rehabilitation Center for 
Crippled Children and Adults in Indiana- 


OM ahoney 


Negotiators began immediately 
to reduce the agreement to contract 
language. The written version is 
expected to be submitted to mem- 
| bers of UAW Local 5 this week. 

It was understood that all eco- 

nomic benefits, including com- 
Pany payments into the jobless- 
pay fund, would be retroactive to 

Sept. 1, the expiration date of 
the former pact. Studebaker pro- 
duction has been continuing on a 
mutual extension basis since then. 

Company negotiators in the final 
sessions were Charles D. Scribner, 
industrial relations vice-president; 
Ray P. Powers, operations vice- 
president, and.Paul M. Clark, sec- 


|retary, all of Studebaker-Packard 


Corp., and Peter S. Barno, Stude- 


| baker division industrial relations 


director. 


Probe 


Wins Plaudits 


In Connecticut 
HARTFORD, Conn.—The execu- 


|tive committee of the Connecticut 


Automotive Trades Assn. has voted 


tunanimously to commend Senator 


Joseph C. O’Mahoney, Wyoming 


| Democrat, for the manner in which 


the General Motors Corp. hearings 


| were conducted. 


A telegram sent by the associa- 
tion read, in part: 

“After thorough discussion, we 
unanimously voted to commend 
you and your. committee for the 
manner in which you have con- 
ducted the investigation. You have 
shown remarkable insight and 
understanding of the problems and 


| relationships involved. We sincerely 


want you to know that we are 100 
percent behind Fred Bell and 
NADA. 

“We, as dealers, seek no special 
favors not enjoyed by other mer- 
chants. We seek only to be allowed 
to operate our own businesses with- 
out dictation from our factories 
and without fear of reprisals for 
failure to comply with factory 
orders. 

“The promise of a five-year con- 
tract is a step in the right direction, 
but it is meaningless unless accom- 
panied by changes in the contract 
itself and the regulation of the 
distribution of motor vehicles. We 
urge you to continue your efforts 
to bring these inequities to light in 
order that freedom of contract be 





polis. Krafft is building fund chairman of 
the project which will cost $250,000. 


| mick used by Ralph-Pontiac, Roch- | Standing is Dr. William H. Norman, presi-| Harry H. Brown jr., 


dent, Indiana Medical Assn. 





restored to this industry.” 

The telegram was signed by 
president of 
; the association. 
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| 
MERCURY—'54 4-dr., $1,050*. '53 Mon-| 
terey coupe, $1,265*, $1,200*; station! 
wagon, $905*; 4-dr., $850*. ‘52 Sport 


e e 
coupe, $800*, $705*; 4-dr., $670*, $595*. 
sed-Car Auction Prices |. sia 'ssis te. “a. 
NASH—’'54 Ambassador club coupe, $1,000*. 
‘53 Statesman 4-dr., $755, $640. ’52 
| Statesman 4-dr., $395*. '51 Ambassador 


4-dr., $245. 
Market Trend OLDSMOBILE—'55 (98) Holiday, $2,430°| 























Average Used-Car Prices 


(Compiled by Automotive News) 


Dec., 1955 Nov., Oct., 
To Date 1955 1955 





(ps); 4-dr., $2,300* (ps); (88) Holiday, | 
The overall average price of used cars sold at wholesale auction i.ee", 54 (98) Holiday, $1,900° (ps); $2,384 $2,354 * 
’ 4-dr., $1,635* (ps); (88) liday, $1,- 
declined $9 last week, according to Automotive News’ index. 775°’ (ps). 51 (98) 4-dr,, $656°, $395°. | reo om ioe 
All models except ’53s—which went up $5—settled to lower levels as 50 (88) 4-dr., $405*, $290*, $260*. | ’ , 
a result of slackening demand. ie == on = — 
. (200) 4-dr., $310*, $295. 513 529 578 
Setbacks were as follows: ’50s, down $3; ’49s, down $4; ’56s, down $6; es $1900: Pisa <0) Eeheeen 361 373 412 
J 51s, down $9; ’54s, down $10; ’52s, down $13; and ’55s, down $28. 425. ‘54 Plaza Suburban, $1,050, $1,000; | 257 262 291 
| The new average prices for ’55s, 52s and ’51s represented record | §:{1;" ae. ‘caaer ‘da Cambees ® oe 180 195 203 


* * 165 


























lows. ban, $605; Cranbrook 4-dr., $575*, $550; 
. . | 2-dr., $450. 
d At a representative group of auctions last week, the average num- | ponTiac—'55 Star Chief (8) Catalina, | Average... $ 925 $ 943 $ 725 
o i i i - $1,820*. '54 Star Chief (8) Catalina, 
d me << ihe ty ah a = eee wre ee oy ih | $1,560* (ps), $1,420* "53 Chieftain (a) * Prices of 1956 models added to tabulation; prices of '48s dropped. 
y . Sli y more an reent were so compared w | tan Mee. Aue OF ; 7 2 
. as i; cae ; uk earlier and 73 5 peek s month ada Chieftain ¢8) ‘Catalina $645", s610°; || (The above figures are averages of used-car auction prices, all makes 
oo eter ‘ : S _ | 4-dr., $480*. 51 Silver Streak (8) 4-dr.,| and models, carried in Automotive News.) 
e Prices marked with an * indicate a unit equipped with an automatic | emverionn esheets co ' 
rer : : ; 9 ; STUDE ER—’ ampion club coupe, 
r, transmission or overdrive and (ps) indicates power steering. $685°, CADILLAC—'53_ (62) 4-dr., $1,870*. °50, Sportsman, $490*. ‘51 Custom sedan, 
ca | Crest (8) coupe, $1,115*; Custom (8)| (62) 4-dr., $810. $400*. "50 4-dr., $275, $265. '49 4-dr., 
it ALBANY 2-dr., $850. 53 Crest (8) Country sedan, BOUND BROOK, N. J. CHEVROLET — °'54 Two-ten (8) 2-dr., $130, $110. : : 
j- / ; $995*: Victori 945*: Main ( R h $880*. °53 Two-ten 4-dr., $690, $660;| DODGE - '54 Coronet 4-dr., $930. ‘53 
(Tim Anspach Auto Auction. Sale a> | Sue aone: Ox tt i ge 8) ye (Lebanon Auto Auction, Inc. Sale every! One-fifty 2-dr., $440. '52 SL Deluxe 4-| Meadowbrook 4-dr., $400*. '52 Coronet 
Monday. Prices are for sale of Dec. 12.) aa oi ‘5605, $650° "62 Main ‘a> Wednesday, Prices are for sale of Dec. dr., $430. '51 SL Deluxe Bel Air, $510; 4-dr., $440*. °51 Coronet 4-dr., $375, 
, (Many more buyers than usual at- 2-dr., $510. Custom (8) 4-dr. $360 51 14.) | sedan, $460. "49 SL Deluxe sedan, $230.| _ $340*, $280. '49 club coupe, $245. 
or tended my auction here. today; filling Cunha (ae 425° ’ . (Market strong on sharp autos. Rough 47 FL sedan, $110. FORD—'56 Fairlane (8) conv., $2,350*. 
their orders for nice, salable automobiles | ustom = ( -dr., $ . stuff very weak. Sold 73 cars out of RYSE: : ae gone '55 Custom (8) 4-dr., $1,410. '54 Crest 
1s and liquidating their stale. left-overs. | HUDSON—'55 Hornet 4-dr., $1,725*; Ram-| 109 offerings.) c HRYS' sER—’53 Windsor sedan,  $825°. (8) Victoria, $1,225, ‘51 Custom (8) 
d Prices were very firm, but lower than bler 2-dr., $950. '53 Wasp 4-dr., $640.| BUICK—'55 Super Riviera, $2,100*. °54 52 Windsor 4-dr., $560. ’49 Windsor) victoria, $470*. °50 Custom (8) club 
3 they have been. Sold 136 cars out of ‘52 Wasp 4-dr., $250. Century 4-dr., $1,560*, 53 Super 4-dr.,| Club coupe, $260. coupe, $250; 2-dr., $180. 
184 offerings.) LINCOLN—’53 Capri coupe, $1,100* (ps).| $925*. '51 Super sedan, $388, 2 at $350,| DeSOTO—’54 Fire Dome (8) 4-dr., $1025*.| HUDSON—’52 Commodore (6) 4-dr., $310, 
is BUICK—'56 Special: Riviera, $2,580*. °55 '52 Capri 4-dr., $905*. $310. | °53 Fire Dome (8) 4-dr., $710*. ‘52 (Continued on Page 12, Col. 1) 





Super Riviera, $2,135*: (ps). '54 Special 
4-dr., $1,410*. '53 Special 4-dr., $735. | 
*51 Super Riviera, $620, $590*; RM 4-dr., 


3 
$560*; Special 2-dr., $220*. ‘50 Super 
, 4-dr., $260, $175*; Riviera, $160*; Spe-| 
. cial 4-dr., $200. 
> CADILLAC—'56 (62) coupe, $4,650* (ps). 
> ’55 (62) coupe de Ville, $3,900* (ps);| 
4-dr., $3,550*. '54 (62) 4-dr., 2 at $3,000* | 
; (ps).’53 (62) 4-dr., $1,760 (ps). ‘51 
e (62) coupe, $1,290*. '50 (61) 4-dr., $900*. 
P "48 (62) 4-dr., $110*. 
CHEVROLET — '56 Two-ten (6) _ station) 
wagon, $2,110*, $1,970; 2-dr., $1,730*; 
Bel Air (8) 2-dr., $2,225*. °55 One-fifty 
(6) 2-dr., $1,090. °54 Two-ten 4-dr.,| 
$900*, 2 at $850, $835, $770; 2-dr., $870, | 
$790; One-fifty 4-dr., $770; 2-dr., $700. 
’53 Two-ten station wagon, $1,015*; Bel 


Air 2-dr., $770*; One-fifty 2-dr., $590; | 
4-dr.. $580. '52 FL Deluxe coupe, $600*; | 


0 SL Special 4-dr., $470. ‘51 SL Deluxe 

0 2-dr., $230. '50 SL Special 4-dr., $200; 

2e SL Deluxe 2-dr., $140*; FL Deluxe 4-dr., 
$185; 2-dr., $165*; Delivery sedan, $250. 

| 49 SL Deluxe 2-dr., $230; coupe, $170; 

y 4-di., $170. 

ct CHRYSLER—’'53 NY 4-dr., $910*; Windsor 


2-dr., $770*. ‘52 Jindsor 4-dr., $635*. 
*49 Windsor 4-dr., 00*. 

DeSOTO—'53 Fire Dome (8) club coupe, | 
$820. '52 Custom coupe, $575; Fire Dome 
(8) 4-dr., $525* (ps). °51 Custom 4-dr., 
$280*; club coupe, $275*. 

DODGE—'56 Coronet (6) 4-dr., $2,070*. 
’53 Coronet 2-dr., $630*; Meadowbrook 


» 4-dr., $480*. °51 Custom 4-dr., $360*; 
f Coronet 4-dr., $320, $300; coupe, $300; 
Meadowbrook 4-dr., $310*. °50 Custom 
F coupe, $310*. ’49 4-dr., $200*. 
t FORD—’'56 Fairlane (8) 4-dr., $2,000. ’55 
Custom (8) 4-dr., $1,400*; 2-dr., $1,380; 
al Main (6) 2-dr., $1,100. '54 Main (8) 
Ranch Wagon, $1,200; Crest (8) 4-dr., 
rT, $880. °53 Crest (8) Victoria, $900; Cus- 
ks tom (8) 2-dr., $790*, $770*; 4-dr., $515. 


"52 Crest (8) conv., $550*; 4-dr., $525. 
"51 Custom (8) 2-dr., $320*, $290; 4-dr., 
$210*; Deluxe (8) 2-dr., $230. "50 Deluxe 
(8) 2-dr., $170, $130; Custom (8) 4-dr., 
$150; Custom (6) 2-dr., $150. °49 Cus- 
tom (6) 4-dr., $130. '38 2-ton tow, $310. 
HUDSON—’51 Super 4-dr., $270. 
KAISER—’52 Virginian club coupe, $210. 
’51 Deluxe 4-dr., $100. 
MERCURY—’54 Monterey 2-dr., $960*. '53 
Sport coupe, $900*. °51 2-dr., $300. 
NASH—’51 Statesman 4-dr., $320. 
OLDSMOBILE — '56 (88) Super Holiday, 
$2,785* (ps); Deluxe Holiday, $2,585*, 
$2,550*. °55 (88) Holiday, $2,125* (ps). 
"54 (S88) Super 4-dr., $1,675* (ps). '53 
(88) 4-dr., $1,050*. ’52 (98) 4-dr., $600* 
(ps). "50 (98) 4-dr., $240*, $230*. °49 
(76) 2-dr., $200*; (S88) 4-dr., $160*. 


u- PLYMOUTH—’'53 Cranbrook station wagon, 
ut $670; 4-dr., $590*; Cambridge 4-dr., 
od $400. °51 Cranbrook 4-dr., $360, $290. 
or "50 Deluxe 4-dr., $130. '49 Special Deluxe 

club coupe, $160. a 
1g PONTIAC'33 Chieftain (8) 2-dr., $860*, Rugged Strength and 
oh $785*; Chieftain (6) 4-dr., $660. '52 
gs Chieftain (8) 4-dr., $520*; Chieftain (6) 

2-dr., $310. '51 Silver Streak (6) 2-dr., 

$400. "50 Silver Streak (8) 4-dr., $295*; Performance in Wheels 
a- Silver Streak (6) 2-dr., $160. ‘49 Silver 

Streak .(8) conv., $200*; Silver Streak 
a on!) 4-dr., $180. 

EBAKER — '51 Commander 4-dr., | 

- $240; coupe, $100". "90 Champion 48. by Kelsey-Hayes 

100. 
he WILLYS — ’53 4-dr., $325*. °45 Jeepster, | 
n- $240. 
ve 
nd CHICAGO oes , 
_ EE 9. rng No part of the car you drive is more vital to your 


day. Prices are for sale of Dec. 13.) 


(Sold 197 cars out of 401 offerings.) | i 
Sun-Gn’ teats Eisties ae eiee aw, safety than the wheels it performs on. Yet no part 


$1,425* (ps); RM Riviera, $1,570* (ps);| 


ly 
nd 


Special 2-dr., $1,520*, $1,400*; 4-dr., ’ 
ad OUD feet gc ttige” bin arene ‘nates’ is more taken for granted. Except, of course, by the 
re oa’ a ¢ al at ae Riviera, | 
, ., > 7” a 7 ms ; a 7 . 
as ao ° eS — people who build America’s motor cars. They have your 
h- CADILLAC—’55 (60) Special 4-dr., $4,-) 
110* (ps); (62) coupe de Ville, $3,700* . ° e 
ies (ps); coupe, $3,660" (ps), $3,440° (ps). safety uppermost in mind when they specify wheels by the 
or "54 (62) coupe, $2,920* (ps), $2,795* 
(ps). °53 (62) coupe de Ville, $2,100* ° ° ° 
ry (ps); (60) Special 4-dr., $2,065* (ps). Kelsey-Hayes Wheel Company, Detroit 32, Michigan. 
CHEVROLET—’'56 Bel Air (8) Sport coupe, 
n= | $2,295* (ps). '55 Bel Air (8) Sport coupe, * 
»n, ' $1,710*, $1,675; 2-dr., $1,635* (ps); 


One-fifty (6) Handyman, $1,405*; Two-| 
ten (6) 4-dr., $1,365*, $1,350; Two-ten| 


ict OF (8) 2-dr., $1,280; One-fifty (8) 2-dr., 
he $1,155. °54 Two-ten 4-dr., $885, $855, 
ve | $850; One-fifty 4-dr., $780. °53 Bel Air 
} Sport coupe, $875; 2-dr., $805, $770; Bis 
rts Two-ten Handyman, $845; 4-dr., $745, 
in $615. | 
be CHRYSLER — ’'54 Windsor 4-dr., $1,305*| e 


(ps). °52 Seratoga 4-dr., $685*, $490*; 
club coupe, $600*; Windsor 4-dr., $450*. 


by i Savaiogs stub coupe. $386°; Windsor A Major Supplier to the Automotive, Aviation and Agricultural Industries 


pe ap Ah gy ooangiy — ll padlieass Wheels, Brakes, Brake Drums, Special Parts for all Industry 9 Plants—Detroit and Jackson, Mich. . .. 


FORD—’55 Custom (8) 2-dr., $1,585", °54 McKeesport, Pa....Los Angeles, Windsor, Ont., Canada ... Davenport, la. (French & Hecht Farm Implement and Wheel Div.) 
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AUTOMOTIVE 


AUTOMOTIVE NEWS PLATFORM 

¥ !. Fair and equitable contracts between manufacturers and dealers in 
motor vehicles, parts and accessories; 

¥ 2. Every dollar of bareg: 4 and oil taxes, collected by states and federal 
governments, applied to the building and maintenance of highways; 

§ 3. Guard the precepts of individual freedom, which made the U. S. A. 
great and gave its citizens more of the better things of life than anywhere 
else in the world. 





That the Good Which Men Do 
May Live On 


ee is the season of the year in which many of us pause | 
for self-examination. 

Have we been too quick to see the speck in our brother’s 
eye, and ignore the log in our own? | 

Have we done all we could to make the most of our lives? 
Of our industry? 

How can we help make 1956 a better year in which to do 
our part? 

Too often we take the cynical view. We ride along with 
the tide, and blame all our troubles on someone else. 

We recall the words of an able dealer leader: 

“I’m through trying to fight dealer battles. I’m working 
with Boy Scouts now. There’s more hope for the boys, and 
they are more grateful.” 

Yet there are others who never gave up. Their voices may 
be submerged at present in the wild sales antics of 1955. 
But the principles upon which they built were so sound that 
they cannot be ignored for long. 

We have in mind the men who insisted that dealer- 
factory relations must be based on a spirit of mutual trust 
—and they worked to build up that spirit. 

And the men who insisted that the factory, the dealer, 
the salesman who best served the public would best serve 
himeelf. 

We've heard a lot of talk about such ideas being old- 
fashioned—that the new method is to sell cars on a whole- 
sale basis. 

Yet the old-fashioned method was a self-perpetuating sys- 
tem. The key was not to get rid of cars, but to make happy 
customers. 

Each happy customer became in effect an unofficial sales- 
man for the dealer. The entire sales strategy was based on 
making the most of this situation for future sales. 

The factories and dealers found in the satisfied cus- 
tomer not only a source of repeat business but a source of 
new prospects. 

And so the good that was accomplished by the salesman, 
the dealer and the factory lived after them. 

This was business built on a firm foundation—a founda-, 
tion that we cannot long abuse. 





Dealer Conventions 


Jan. 28-Feb. | — 39th Annual National 
Automobile Dealers Assn, Convention, 
Sheraton Patk and Shoreham Hotels, 
Washington, D. C. 

Feb. 27 — Louisiana Automobile Dealers 
a Hotel Roosevelt, New Orleans, 
a. 


wey 14-15—Pennsylvania Automotive Assn., 

The Inn, Buck Hill Falls, Pa. 

May 26-28— South Carolina Automobile 
Dealers Assn., Ocean Forest Hotel, Myr- 
tle Beach, S. C. 

June 28-July I—New York State Automo- 
bile Dealers, Inc., Directors and County 
Vice-Presidents Spring Meeting, Lake 
Placid Club, Lake Placid, N. Y. 

Sept, 17-18—Minnesota Automobile Dealers 
Assn., St. Paul Hotel, St. Paul, Minn. 
Sept. 30-Oct. 3—New York State Automo- 
bile Dealers, Inc. 33rd Annual Conven- 
tion, The Concord, Kiamesha Lake, N. Y. 


Oct. 21-23—Florida Automobile Dealers 
a Fort Harrison Hotel, Clearwater, 
a. 


* * * 


Dealer Auto Shows 


Jan. 1-6—Ambridge Auto Show, Town Hall, 
Ambridge, Pa. 

Jan. 6-14—Minneapolis Auto Show, Min- 
neapolis auditorium, Minneapolis, Minn. 

Jan. 7-15—San Francisco Auto Show, Civic 
Auditorium, San Francisco, Calif. 

Jan. 7-15—Columbus Auto Show, Veterans 
Memorial Bldg., Columbus, O. 
Jan. 7-15—27th Annual Automobile Show, 
National Armory, Washington, D. C. 
Jan. 7-15 — Chicago Auto Show, Interna- 
tional Amphitheater, Chicago, Ill. 

Jan. 7-15 — Houston Auto Show, Houston 
Coliseum, Houston, Tex, 

Jan. 12-14—McKeesport Auto Show, Palace 
Garage, McKeesport, -Pa. 

Jan. 13-22—Seattie Auto Show, Field Ar- 
tillery Armory, Seattle, Wash. 

Jan. 14-22—St. Louis Auto Show, Oakland 
Ave. Arena, St. Louis, Mo. 

Jan. 21-28—Baltimore Auto Show, 
Regiment Armory, Baltimore, Md. 

Jan. 21-28 — Pittsburgh Auto Show, Hunt 
National Guard Armory, Pittsburgh, Pa. 

Jan. 21-29—Des Moines Auto Show, Vet- 
a, Memorial Auditorium, Des Moines, 
a. 

Jan. 21-29—Cleveland Auto Show, Public 
Auditorium, Cleveland, O. 

Jan. 25-29—San Diego Auto Show, Elec- 


Fifth 


tric Bldg., Balboa Park, San Diego, 
Calif. 

Jan. 28- Feb. 4— Rochester Auto Show, 
Rochester War Memorial Auditorium 


and Exhibit Hall, Rochester, N. Y, 

Jan. 28-Feb. 5—Quad-City Autorama, 
Rock Island, Ill. 

Feb. 3-12—Omaha Auto Show, New Mu- 
nicipal Auditorium, Omaha, Neb. 

Feb. 5-12—Dallas Auto Show, Fair Park, 
Dallas, Tex. 

Feb. 6-l1i—Denver Auto Show, Coliseum, 
Denver, Colo. 

Feb. 11-18 — Milwaukee Auto Show, Mil- 
waukee Arena and Auditorium, Milwau- 
kee, Wis. 

Feb. 12-19 — Lansing Auto Show, Civic 
Center, Lansing, Mich. 

Feb. 18-26—Detroit Auto Show, Michigan 
State Fair Grounds, Detroit, Mich. 

Feb. 19-25—Syracuse Auto Show, Onon- 
daga County War Memorial Building, 
Syracuse, N. Y. 

Feb. 25-March 3—Kansas City Auto Show, 
Exhibition Hall, Municipal Auditorium, 
Kansas City, Mo. 

March 7-11—Spokane Auto Show, Coli- 
seum, Spokane, Wash. 

March 9-11 — Kansas Motor Show, Sports 
Arena, Hutchinson, Kansas, 

March 16-18—Wichita Auto Show, Univer- 
sity of Wichita Field House, Wichita, 
Kans. 

April — Lewiston Auto 
Armory, Lewiston, Me. 

* . 2 


Show, Lewiston 


General 


Jan. 1-10—Mexican International Automo- 
bile Show, National Auditorium, Mexico 
City Mex, 

Jan. 9-13—Society of Automotive Engi- 
neers Annual Meeting, Sheraton-Cadil- 
lac and Statler Hotels, Detroit, Mich. 


30 Years Ago... 


The Big Stories 


A decided upward trend in motor car prices during the next few 
months is predicted by Charles W. Nash, president of Nash Motor Co. 
“The tendency for better business in certain industries is sending 
prices rapidly upward,” Nash said. : 

Novelty body-making for automobiles was disclosed in Detroit when 
the head of a top-making company was arraigned in court. Govern- 
ment agents alleged that the firm was bending its energies to the 
manufacture of bodies with concealed compartments, opened by 
pressing a hidden spring. The compartments, ample in size, were to 
be used for transporting alcohol, plain or fancy, according to the 


agents. 


Four million automobiles will be manufactured in the U. S. in 1926, 
according to predictions made by Col. Leonard P. Ayres, vice- 
president, Cleveland Trust Co., and a nationally known economist, in 
his annual forecast of business conditions. 

“Ultimately 50 percent of the automobiles manufactured in the U.S. 
will be exported.” This is the belief of Edward S. Jordan, president of 
Jordan Motor Co. Foreign markets will constitute the “safety valve” 
of the automobile manufacturing business in the U. S., Jordan declared. 
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Automotive Cartoon 


Of the Week 


(During illness of Ogg Fitzgerald, other cartoonists are filling this corner). 








~ 
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The worried father looks to a better ‘56 for all 
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‘Time to Reassess.... 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
used, if you so request. Address Editor, Automotive News, Detroit 26, Mich. 


| puny efforts seem successful even 
when all the rules of common 
sense have been violated. 

I recall that prior to World War 
II, the retail automobile industry 
was practically bankrupt. The ad- 
vent of the war, discontinued man- 
ufacture of automobiles, which 
created a whole new market and 
| overcame the inherent weakness in 

The automobile manufacturing our procedure. Because of limited 
business is really the end product} opportunity to experiment with 
of a few rugged individualists of sensible reforms (brought on by 
the past whose efforts have passed to | monopoly), we are practically back 
other persons who, in my humble | to pre-World War II. 
opinion, have inherited more re- I do not wholly blame manufac- 
sponsibility than they are equal to,/turers as long as three of them 
and because the automobile indus-| pave the power to impress their 
try handles such a large part of the | views on the whole industry. I do 
consuming public’s dollar, the time | not believe the upheaval that would 
has arrived where this responsibili- | -ooyit from their being broken up 
ty should be reassessed and broken | into smaller entities would be near- 
up and placed in the hands of more | ly as serious as what will happen 
manufacturers who, in the natural | ¢5 the national economy if this pre- 
course of events, will evaluate their sent course is allowed to drift to 
responsibility closer to the public) jt, pjatural conclusion. 


good. It is apparent that if you gen- 


Probers Praised 

(Eprror’s Note: Following is a 
letter written to U. 8. Senator 
Harley M. Kilgore in connection 
with the questionnaire recently 
sent new-car dealers by the Mon- 
roney subcommittee of Kilgore’s 
Interstate Commerce committee. 
The sender is a 35-year dealer.) 


* * * 











The truth seems to be that the tlemen in Congress make any 
immense natural wealth of these | ..rious attempt to rectify or 
United States has made all our | ohange the pattern of the indus- 
try, you will meet with tremend- 
ous pressures to prevent any ac- 
tion, but you are equal to it if 
you sincerely want to do some- 
thing about this unbalanced sit- 
uation. 


I admire your efforts to look into 
ithe possible long-range effects of 
antitrust and monopoly, if they 
exist, and in any event, your in- 
quiries and work will be of tre- 
mendous national importance and 


benefit. — (MINNESOTA DEALER.) 
* * * 


Credit Where Due 


Regarding an article in the Nov. 
14 issue, it was not Elliott Lincoln 
Mercury which featured the “Top 
Hat—Top Value” advertising idea, 
but Wayne Lincoln-Mercury. 


The time, effort and sweat the 
salesmen and managers put into it 
makes them, we think, deserving of 
the credit — not their immediate 
opposition—Bos AcTron, general 
manager, Wayne Motor Sales, Inc., 
Providence, R. I. 





—From the files of Automotive News. 








Planning for tomorrow - Producing for today! 


Since the earliest days of the industry, Bendix foresight 
in product design and development has contributed 
materially to automotive progress. 

For example, Bendix* power braking and power steer- 
ing, two of the industry’s most popular new car features, 
are the results of years of research and engineering by 
Bendix specialists in these important fields. 


Today Bendix engineers are likewise busy planning 


TYPICAL Vel 
EXAMPLES \ ve 


Bendix Power Brakes 


and developing new and better products to meet the 
needs of the years ahead. 


It is because of this foresight the automotive industry 
looks to Bendix for components that continue to lead 


in public acceptance and dependable performance. 
*REG. U.S. PAT. OFF. 


BENDIX civrsion SOUTH BEND torana 


Export Sales: Bendix International Division, 205 East 42nd Street, New York 17, N. Y. 


AVIATION CORPORATION 





Bendix Power Steering 


BRAKES @ POWER STEERING e@ POWER BRAKING e@ CONSTANT VELOCITY UNIVERSAL JOINTS e@ HYDRAULIC REMOTE CONTROLS 
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Used-Car Auction Prices 





(Continued from Page 9) 


LINCOLN—’53 Cosmopolitan Hardtop, $1,- 
310. '49 4-dr., $230. 

MERCURY—’53 2-dr., $860*. ‘52 4-dr., 
$590*. '51 club coupe, $390; sedan, $260. 


"50 2-dr., $240. '49 2-dr., $160. 
NASH—’'53 2-dr., $725. ’50 4-dr., $135. 
OLDSMOBILE—'53 (98) Holiday, $1,250*. 

"52 (88) 4-dr., $775*. ‘50 (88) 4-dr., 

$460*. ‘48 (76) 4-dr., $130. 
PACKARD—’53 4-dr., $775*. ’52 (200) 

sedan, $415°. '51 4-dr., $485°. 


PLYMOUTH — ’53 Cranbrook 4-dr., $760, 
$640. '52 Cranbrook sedan, $430, 350. ’51 
Cranbrook sedan, $260. 

PONTIAC—’53 Chieftain (8) 4-dr., $850°*. 
’52 Chieftain (6) sedan, $575*, $517. '51 
Silver Streak (8) 4-dr., $340. ’49 Silver 
Streak (8) sedan, $220*. 

STUDEBAKER—’51 Champion 4-dr., $275. 

MISCELLANEOUS — '51 Henry J sedan, 


$125. 
DYER, IND. 


(Dyer Auto Auction. Sale every Friday. 
Prices are for sale of Dec. 9.) 


(Sold 208 cars out of 288 offerings.) 





(ps); 
4-dr., 


$3,685* 
$2,185*. 
$1,135°; 


$905, 
| $715°, 





$875. 


BUICK—’55 Super Riviera, $2,200* 
’54 Super Riviera, $1,700* 
Special Riviera, $1,340*; 
$1,225* 
$785*, $675*; Super 4-dr., $645*; Special 
2-dr., $610°. ’51 Special 2-dr., $425*. '50 
Super 4-dr., $380*, $240*, $110*, $105. 
CADILLAC—’56 (62) conv., 
coupe de Ville, 
Special 4-dr., 
$3,650* (ps), $3,600*. °54 Eldorado conv., 


(ps). 


$1,950* (ps). 
CHEVROLET—’56 Bel Air (8) Sport coupe, 
'55 Bel 
Bel Air (8) 4-dr., 
$1,240. 
Two-ten 
"53 Bel 
$905; Two-ten 2-dr., 
$710*, 
Deluxe 2-dr., $355*. '51 SL Deluxe 2-dr., 
$365, $360, $240; FL Deluxe 2-dr., $410. 
50 SL Special 2-dr., 
2-dr., $235. 
' CHRYSLER—’52 NY 4-dr., 


(ps). 
$1,655* 
Century 
52 Super Riviera, 


(ps), 


(ps). 


$4,990* (ps); 
(ps). °55 (60) 
(ps); 


$4,815* 
$3,675* 
"53 (60) 


Special 4-dr., 


Air (6) 2-dr., $1,555°; 
$1,475*; Two-ten (6) 
’54 Bel Air Sport coupe, 
2-dr., $975, $960*, 
Air coupe, $915, 
$765, $760, $725*, 


$690, $650, $585. ‘52 SL 


$265; SL Deluxe 
$365*. 


- Cee ee tee 


a 


SNES TO 


(62) coupe, | 





DeSOTO—’ 54 Fire Dome (8) 4-dr., $1,225* 


(ps). ’52 Custom club coupe, §295. '50 
Custom 4-dr., $155. 
DODGE—’55 Royal (8) Sport coupe, $1,- 


855*; Coronet (6) 4-dr., $1,215. '54 Royal) 


(8) Diplomat, $1,275*; Coronet 4-dr., 
$805*. ’53 Coronet 4-dr., $635. '52 Cor- 
onet Diplomat, $510. 

FORD—’56 Country sedan, $2,195; Cus- 
tom (8) 2-dr., $1,750. '55 Fairlane (8) 
2-dr., $1,630, $1,550*, $1,500*. ’54 Crest 
(8) Victoria, $1,245*, $1,235%, $1,190°; | 


Custom (8) 4-dr., $1,075*. '53 Crest (8) 
Victoria, $950*, $920*; Custom (8) 2-dr.,| 
$865*, $805°, $760, $720*. '52 Custom) 
(8) 4-dr., $550°; Deluxe (8) 2-dr., $475. 
51 Custom (8) Victoria, $425°; 4-dr., 
$425*, $405, $385*, $365. 


HUDSON — ’'55 Rambler station wagon, | 
$1,470*, '51 Commodore (6) 4-dr., $100. 
KAISER—’54 Manhattan 4-dr., $915°*. 





LINCOLN—’56 Capri coupe, $3,585* (ps). 
'47 Cosmopolitan 4-dr., $170*. | 

MERCURY—’55 Monterey coupe, $1,980* 
(ps); 4-dr., $1,650°. '54 Monterey Hard-| 
top, $1,430*%; 2-dr., $1,195*. °53 Custom) 
Sport coupe, $925; Monterey 4-dr., $825*. 
’52 Monterey conv., $580*. 

NASH—’54 Statesman 4-dr., $1,000*, $790*. 


'53 Rambler Country club, $825*; sta- 
tion wagon, $765*%; Statesman 4-dr., 
$520, $515*. °52 Statesman 4-dr., $470. | 
’51 Ambassador 2-dr., $170*. 


OLDSMOBILE—’56 (88) Super coupe, $2,-| 
850° (ps); 4-dr., $2,535*; Deluxe Holiday, | 
$2,620°; 4-dr., $2,425°. °55 (98) coupe, 


How Holley’s rolling laboratories test 


$2,575* (ps), $2,445* (ps); 4-dr., $2,-| 


225° (ps), $2,150* (ps). °54 (98) 4-dr., | 
$1,620*. ’53 (98) 4-dr., $1,170* (ps). | 
PACKARD—’51 4-dr., $500*. ‘50 Clipper 
2-dr., $140. 
PLYMOUTH — ’53 Belvedere Sport coupe, 
$605°. 


PONTIAC—’56 Chieftain (8) Catalina, $2,- 
230°. 55 Star Chief (8) Catalina, $2,095° 


(ps). °54 Star Chief (8) 4-dr., $1,120* 
(ps). ’52 Chieftain (8) 4-dr., $635°. ’51 
Silver Streak (8) Catalina, $190°. °'49 


Silver Streak (8) 2-dr., $210°*. 
STUDEBAKER — ’'52 Commander coupe, 
$375*; 4-dr., $245*; Champion 4-dr., 
$305, $245, $235. '50 Commander 4-dr., 
$175*, $100*; Champion coupe, $200. 
WILLYS—’52 Aero 2-dr., $150*. 


PHILADELPHIA 


(Harold B. Robinson Auto Auction. Sales 
every Tuesday and Thursday. Prices are 
for sales of Dec, 1-6.) 

(Prices still above average for this 
time of year. Bidding strong and buyers 
in a buying mood.) 

BUICK—’56 Special Riviera, $2,700*. °54 
RM Riviera, $1,720*; Century Riviera, 
$1,600*; Super Riviera, $1,710*, $1,600; 
4-dr., $1,275*; Special 2-dr., $1,180*. °53 
Super Riviera, $1,170*; 4-dr., $1,010*, | 
$885; Special Riviera, $970*, $920*, $910. | 

CADILLAC—’55 (62) 4-dr., $3,820*° (ps). | 

CHEVROLET — '56 Two-ten (6) station 
wagon, $2,150*. °55 Two-ten (6) 4-dr., 





| 
| 


| 
| 
| 
| 
| 





the fuel metering devices for tomorrow’s cars and trucks 





merit at Holley’s “inside” research lab, 
it’s sent to the world’s toughest proving ground— 


the streets and highways of America. 


Holley’s inside research and development labora- 
tory—one of the best equipped in the automotive 
industry—can tell only part of the story. Cold 
room, dynamometer, and air box testing simulate to 
a high degree the driving conditions a carburetor 
prototype will ultimately face. Even before these 
physical tests, an electronic computer—Holley 
acquired one of the first in the automotive industry 
—checks and tabulates design theory from drawing 


board specifications. 


But ultimately, the most conclusive test is found 
on city streets, country roads and super highways. 


When a carburetor prototype or an 
important design change has proven its 


winners in the fabulous 


Holley engineers frequently average 500 miles a 
day for ten days measuring a carburetor’s per- 
formance in heavy traffic or on super highways. 


The results of this concentration on research both 
“inside” and “outside” have helped to bring Holley 
equipped cars 5 sweepstakes champions in Mobilgas 
Economy Runs and 3 straight Heavy Stock Car 





| OLDSMOBILE- 


Pan American Road Race. 





FOR MORE THAN 
HALF A CENTURY | 
—ORIGINAL EQUIP. 
MENT MANUFAC. 
TURERS FOR THE 
AUTOMOTIVE IN- 
DUSTRY. 


11955 E. NINE MILE ROAD, VAN DYKE, MICHIGAN 


1-23 


| NASH 


| OLDSMOBILE 


$1,380, $1,360, $1,330*°, $1,320, $1,300, 


$1,280; Two-ten (8) 4-dr., $1,290; One- 
fifty (8) 4-dr., $1,180; %-ton pickup, 
$1,010. '54 Bel Air Hardtop, $1,075; 2-dr.. 
$915*; Two-ten 2-dr., $880, $870, $865 
$860, $835, $750. °53 Bel Air conv., 
$870*; Two-ten station wagon, $760; 2- 
dr., $735, $660; One-fifty 2-dr., $580, 2 
at $560; 4-dr., $560. 

CHRYSLER — ‘53 Windsor 4-dr., $860*, 


$810; NY 4-dr., $730*. '51 Windsor 4-dr., 
$350°. '50 Windsor 2-dr., $230. '49 Wind- 
sor 4-dr., $300. 

DeSOTO—’'53 Fire Dome (8) 2-dr., $810*, 
$790, $780, $720. '52 4-dr., $460. ‘50 
4-dr., $430, $310. 

DODGE—’53 Coronet 2-dr., $740*%, $625; 
Meadowbrook station wagon, $690. ‘52 
Coronet 2-dr., $580, $405; Meadowbrook 
4-dr., $440; %-ton panel, $420. '51 %-ton 


panel, $340, $325. 

FORD—’55 Fairlane (8) 4-dr., $1,660*; 
Custom (8) 4-dr., 2 at $1,500*, $1,450*, 
$1,420, $1,390, $1,360, $1,340, $1,330, 
$1,270; Custom (6) 2-dr., $1,080%; Main 
(8) 2-dr., $1,250*, $1,150; 1-ton pickup, 
$910. °54 Country Squire, $1,280*°; Cus- 
tom (8) 4-dr., $1,060*, $980, $970, $945, 


$905, $900, $890, $880; Custom (6) 4-dr., 
$920*, $845, $830, $775; Main (8) Ranch 
Wagon, $1,050; 2-dr., $775. 53 Crest (8) 
Victoria, 2 at $850*. 
HUDSON—’52 4-dr., $290. 
*50 4-dr., $130. 
KAISER—'53 4-dr., $290. 
LINCOLN—’50 4-dr., $230. 
MERCURY—’55 Monterey Hardtop, $2,060*, 
$1,.970*. °54 Hardtop, $1,420°%, $1,240, 
$1,080. '53 Hardtop, $1,120*; 4-dr., $825. 
"51 4-dr., $350, $220, $210. ’50 2-dr., 
$240, $235. °49 4-dr., $170. 
’55 station wagon, $1,440. ’53 
$620, $580, $450. °52 
$330. °51 station wag- 
on, $370; conv., $380. '50 4-dr., $100. 
"56 (88) Hardtop, $2,685* 
(ps). ’55 (88) Holiday, $2,150* (ps). '54 
(88) Holiday, $1,365* (ps). '53 (98) Hol- 
iday, $510*. ‘52 (98) Holiday, $680*, 
$660*; 4-dr., $800*, $735*. 51 (88) 4-dr., 
$480, $475. '49 (98) 4-dr., $180. 
PACKARD—’52 2-dr., $430. '51 4-dr., $490. 
PLYMOUTH—'55 Belvedere (8) Hardtop, 
$1,680*, $1,630; Savoy (8) 2-dr., $1,400*; 
Savoy (6) 2-dr., $1,330; Plaza (6) 2-dr., 
$1,180, $1,120, $1,110, $1,100, $1,090, 2 
at $1,080, $1,070. '54 Belvedere 4-dr., $1,- 
010, $920, $915; Savoy 2-dr., 2 at $980, 
$870, $790, $775, $730. '53 Cranbrook 
4-dr., $640, $540, $430; Cambridge 4-dr., 
$530. 
PONTIAC 
620*, $1,580*, 


"51 4-dr., $250. 


Statesman 4-dr., 
2-dr., $430, $390, 


'54 Chieftain (8) Catalina, $1,- 

$1,500*; conv., $1,400*; 
4-dr., $1,130*, $1,100*. '53 Chieftain (8) 
4-dr., $890*, $835*, $600, $510; conv., 
$750*; Chieftain (6) 2-dr., $580. 

STUDEBAKER—’54 Champion 4-dr., $850. 

WILLYS—’'54 Ace sedan, $780. '53 2-dr., 
$370, $340. '52 2-dr., $260. 

MISCELLANEOUS "52 Henry 
$100. 


J 2-dr., 


JENISON, MICH. 


(Grand Rapids Auctions, Inc. Sale every 
Tuesday. Prices are for sale of Dec. 13.) 
(Very nice consignment of autos. All 
models sold very well throughout sale. 
Sold 112 cars out of 170 offerings.) 
BUICK—’55 Century Riviera, $2,275* (ps); 
Super Riviera, $2,245* (ps), $2,165* (ps), 
$2,100* (ps). °54 Super Riviera, $1,700* 
(ps), $1,680, $1,425*; Special sedan, $1,- 


265, $1,215*. '52 Super Riviera, $725; 
Special sedan, $465*. ’51 Special sedan, 
$460, $440*, $345, $250; RM Riviera, 
$315*. °50 Super sedan, $345*; Special 

» | sedan, $260*; RM Riviera, $255*. 
CADILLAC—’52 (62) sedan, $1,775*, §$1,- 
. | 360*. °51 (62) sedan, $1,025*. "49 (61) 


sedan, $400*. 


| CHEVROLET—’55 Two-ten (8) sedan, $1,- 


405; Two-ten (6) sedan, $1,420, $1,400*, 
$1,375*, $1,000. '54 Two-ten 2-dr., $900, 
$865, $840; Bel Air sedan, $850. '53 Bel 
Air sedan, $755*, $715, $700, $685*; Two- 
ten sedan, $670, $570*. ’52 SL Deluxe 
4-dr., $540*, $475*, $345*. °51 SL Deluxe 
Bel Air, $460*; 4-dr., $400*, $315*, $255. 
"50 4-dr., $135. '49 4-dr., $210, $165. 
CHRYSLER—’49 Windsor sedan, $100. 
DeSOTO—’'48 sedan, $200, $150. 
DODGE—’53 sedan, $675. '50 sedan, $140. 
FORD—’'56 Parklane station wagon, §$2,- 


310* (ps). '55 Custom (8) 4-dr., $1,450*, 
$1,425; 2-dr., $1,400*, $1,350. °54 Crest 
(8) Victoria, $1,205; Main (8) 2-dr., 
$900. °53 Custom (8) 2-dr., $780, $775, 
$705, $570; Main (8) 2-dr., $650*, $570. 
"52 Custom (8) 2-dr., $455; Main (6) 
2-dr., $385; 4-ton pickup, $490. ’51 Cus- 


tom (8) club coupe, $315, $305*. '50 Cus- 
tom (8) 4-dr., $125. 


HUDSON—’'54 Hornet sedan, $910* (ps), 
$905". 

MERCURY—’55 Monterey sedan, $1,850* 
(ps). °53 Monterey sedan, $805, $800, 
$795. °51 4-dr., $570. '49 club coupe, 
$180. 


NASH — ’53 Statesman "52 

Rambler sedan, $275. 

’55 (88) Super sedan, §2,- 
260* (ps). "53 (88) 4-dr., $1,130*, $925*. 
'50 (88) sedan, $340*, $315*. 

PLYMOUTH—’55 Belvedere (8) sedan, $1,- 
625*; Savoy (8) sedan, $1,370*. '54 Savoy 
sedan, $785. '52 Cranbrook Belvedere, 
$355; Cambridge 4-dr., $305, $265. 

PONTIAC—’55 Chieftain (8) club coupe, 
$1,950*, $1,445; station wagon, $1,770. 
’54 Star Chief (8) Catalina, $1,450* (ps); 
Chieftain (8) sedan, $1,180*, $800, $750. 


sedan, $565. 


’52 Chieftain (8) sedan, $545, $535*. ‘49 
Silver Streak (8) 4-dr., $165; Silver 
Streak (6) 4-dr., $115. '48 Torpedo (8) 
conv., $165. 

STUDEBAKER — ’'53 Commander club 
coupe, $585*. °52 Commander sedan, 
$295. 

WILLYS—’54 2-dr., $735. 

MISCELLANEOUS — '53 Henry J 2-dr., 
$225. 

CHICAGO 
(Greater Chicago Auto Auction. Sale 


every Thursday. Prices are for sale of Dec. 
15.) 
(Sold 147 cars out of 248 offerings.) 
BUICK—’'55 Super 2-dr., $2,210* (ps), $2.- 
185* (ps); Special 2-dr., $2,020* (ps). 
'54 Special 2-dr., $1,460*; Century 2-dr., 
$1,460* (ps). ’53 RM 2-dr., $1,050* (ps); 


Super 2-dr., $990*. ‘52 Special 2-dr., 
$690*; Super 2-dr., $645* (ps); 4-dr., 
| $580°. 
CADILLAC—’'56 (62) coupe, $4,665* (ps) 
4-dr., $4,640* (ps). ’54 (62) coupe, §2,- 
980* (ps); (60) Special 4-dr., $2,885* 


(ps). "53 (62) coupe, $1,980* (ps); 4-dr., 
$1,800* (ps), $1,790*. 

CHEVROLET—’'55 Bel Air (8) Sport coupe 
$1,750* (ps), $1,730* (ps); conv., $1,700* 
(ps); 4-dr., $1,700* (ps), $1,695*; (ps) 

‘Continued on Page 25, Col. 1) 
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by John T. Benedict 


_ performance is wanted for 
next year’s car?...or for that 
matter, in the car of 1960? What 
must engineers do to attain this 


performance level, and how will | 


the features be embodied in the 


final product? Then, how is this} 
engineering masterpiece tested to} 


determine how well it meets the 
original objectives? 

By publishing these intriguing 
questions in the November issue 
of its magazine, the “Super- 
charger,” the SAE Detroit section 
stimulated sufficient interest 
among its members to attain a 
packed-house attendance for a 
recent junior group technical 
meeting whose unusually in- 
formative and thought-provoking 
papers fully warranted the capac- 
ity crowd. 

Ably directed by GM research 


engineer Donald Jones, the panel | 


meeting was led off with a fine 
paper entitled, “Predicting Car Per- 
‘formance” — presented by Robert 
Sinclair, project engineer in the 
Chrysler engineering division. 
Sinclair 
gineers have been concerned with 
predicting performance of the prod- 
uct since the ear- 
liest days of the 
automotive indus- 


passed, however, 
during which 


weight was di- 
vided by the 
“magic number 
15” to determine 
piston displace- 
ment necessary 
for an acceptable 
performance standard. 

The role of the modern perform- 
ance analyst now is such that his 
calculations permit him to forecast 
with considerable accuracy such 
characteristics as breakaway and 
passing acceleration, hill climbing 
ability, coast performance, top 
speed and fuel economy. 


Included among slides shown by 
(Continued on Page 24, Col. 1) 





R. M. Sinclair 





pointed out that en-| 


try. An era has| 


estimated car| 


Super Auto Finishes Developed .. . 





A Lasting ‘Showroom Look’ 


By John T. Benedict 
Engineering Editor 

get industry developments are 

moving at such a rapid rate 
that neither the present-day car 
owner nor the old-time paint chem- 
ist would recognize the vastly 
aamenien finishes which are likely 
|to emerge from current research 
| programs. 


sided. 





AT is called a “completely 

new approach” to the problem 
of judging surface roughness of 
mass-produced parts has been an- 
nounced by Bausch & Lomb Opti- 
cal Co., Rochester, N. Y. 

The principle is embodied in a 
pocket - sized, hand - held instru- 
ment operating on an optical 
principle which is said to empha- 
size surface irregularities. 

The comparator permits metal 
|surfaces to be compared with a 
selected standard for roughness 
under 10-power magnification. 

a * * 

T WILL, Bausch & Lomb said, 

speed up work of setup and pro- 
|duction men as well as quality 
inspectors. 


Both the standard and the 
piece under study are illuminated 
by the instrument. The user sees 
a circular image, one-half of 
which is the standard, the other 





Vibrations Used 
In Metal Grinding 


ANN ARBOR, Mich.—A plan of 
| University of Michigan éngineers 
|to improve the surface finish of 
metals by sending ultra-sonic vibra- 
|tions through them during grind- 
ing operations has won wide indus- 
trial interest. 

According to L. V. Colwell, pro- 
fessor of production engineering, 
|the vibrations lower the tempera- 
|ture of the ground surface, reduce 
| the number of cracks caused by 
|greater heat and minimize the 
effects of variations in the hard- 
‘ness of the grinding wheel. 





He would find the industry in 
a cyclical trend dominated by 
“grayed-down” or subdued tones. 
The “rainbow on wheels” still will 
be seen on the streets, but solid 
colors probably will enjoy greater 
favor than they do today. 


Included in the expanded array 
of colors offered the new-car buyer, 
| will be a number of entirely new 
| If transported into the not-too-| shades which may be seen now only 
| distant future, the car owner would!|in the paint laboratories, or occa- 
|find that the peak popularity of} sionally on special nonproduction 
|extremely bright colors had sub-| “show” cars. Among the new tones 
|to appear will be a wider range of 


Faster Optical Device . 


New Check on Roughness 


half being the sample under 
inspection. 

A comparison thus can be made 
quickly, Bausch & Lomb said, using 
commercial roughness standard 
strips or samples of satisfactory 
work. 






SURFACE COMPARISON 
BEING STANDARD 
EXAMINED 


LD 


Check on Roughness— 


A cross-section of the new optical 
comparator introduced by Bausch & Lomb 
Optical Co. is shown above. The dia- 
gram illustrates the illuminating system 
which makes the instrument possible. Il- 
lumination must reach each surface un- 
der identical conditions for fair compari- 
son. Light must also reach each surface 
vertically, Bausch & Lomb said, shining in 
darkest holes. Scattering of light beams 
reflected from surfaces being examined 
provides view of roughness. 





metallic colors — extending the| ent from the ingredients of today’s 
available iridescent effects to light) lacquers and enamels. 


shades now considered impractical. 

To further dazzle the buyer and 
complicate his decision (not to 
mention the dealer’s multiplied in- 
ventory requirement), a variety of 
“special effects” is undergoing 
development for automotive fin- 
ishes. 

Flecked “3-D” finishes, paints 
with ingrained glass particles (for 
sparkle), glass beads imbedded in 
enamel for night-time reflective 
value, “wrinkle” effects and non- 
glare flat finishes are some of the 
novel ideas now under considera- 
tion. 

* on + 

Aa reveling in his wider lati- 

tude of choice and virtually 
unlimited freedom to express an 
individual colo.r preference, the 
future buyer has another pleasant 
surprise in store as he notes reten- 
tion of the showroom appearance 
throughout the normal car life. 

Out of today’s test tubes will come 
tomorrow’s more durable finishes, 
with greatly improved weathering 
resistance. 

Colors will retain their initial 
intensity and hue over a longer 
life span. Luster retention will be 
phenomenal by today’s standards. 
Such common paint deterioration 
symptoms as dulling, fading, 
chipping and blistering will be a 
thing of the past. 

Throughout the industry, paints 
requiring less frequent polishing 

and waxing are undergoing final 
preproduction tests and, in some 
instances, already are in pilot pro- 
duction on 1956 models. These new, 
more durable finishes — with their 
longer gloss retention—are slated 
for greatly increased usage in 1957. 

By 1958, it is anticipated that 
paint suppliers will have facilities 
for manufacturing them in suffici- 
ent quantities to take care of the 
auto industry’s entire output. 

The ultimate goal is to provide a 
finish that will remain glossy and 
fresh-looking for the life of the car 
without any polish or wax applica- 
tion. This target now is in sight. 
Original appearance of the finish 
will be restored merely by a 
thorough washing. 

7 a” cm 


Continued Trend Seen 


To Man-Made Substances 


OX HIS trip into the future, the 
paint technician would find him- 


| 





As a matter of fact, the paint 
industry shows definite signs of 
converting to what can only be 
called a “chemical industry,” to 
a degree that the terms lacquer 
and enamel may one day come to 
have no valid meaning in terms 
of their present definitions. 

In general terms, a paint consists 
of a finely divided pigment sus- 
pended in a liquid medium called 
the “vehicle.” When the paint is 
applied to a surface, evaporation or 
oxidation causes the vehicle to dry 
to an elastic skin in which the 
pigment is bound. 

A variety of vehicles is employed, 
depending on the nature of the 
particular paint and the uses for 
which it is intended. Typical widely 
used vehicles include linseed and 

(Continued on Page 14, Col. 3) 





Parley Highlights 
Listed by SAE 


Chevrolet to Reveal 
New Truck Shift 


Wiser M. Brucker, Secretary 
of the Army, will be the dinner 
speaker Jan. 11 during the five-day 
annual meeting of 
the Society of 
Automotive Engi- 
neers in Detroit, 
opening Jan. 9. 

George A. De- 
laney, Pontiac 
chief engineer, 
will take office 
Jan. 10 as SAE’s 
new president, 
succeeding C. G. 
A. Rosen, Cater- 
pillar Tractor Co., 
Peoria, Ill., the 1955 president. 

Meetings on various subjects 
will be held in the Statler and 

Sheraton-Cadillac Hotels, with 

the Wednesday night dinner 

being scheduled for the Masonic 
Temple. 

The SAE has announced that 
Chevrolet will introduce its new 
automatic transmission for trucks 
at the Jan. 11 technical session at 
the Hotel Statler Wayne Room. 

* a 





George Delaney 


* 


NOTHER item of interest will 
be the “Next Decade and the 


self examining formulations com-| Automobile”’—emphasizing gas tur- 


prised of substances entirely differ-| bines 


Pioneering New Field--Terradynamics 


off-road operation have been vastly| Statler and a mythical company, 


HE foundations for an entire 

new field of engineering me- 
chanics are being established at the 
Detroit Arsenal’s Land Locomotion 
Research Laboratory. 

The long-range result of data 
and design principles originating 
in this organized effort for the 
discovery and accumulation of 
scientific knowledge and en- 
gineering fundamentals promises 
to be information on which de- 
signers may base a new system- 
atic approach to off-road vehicle 
development. 

Application of initial findings 
based on this new science of terra- 
mechanics or terradynamics (as it 
is called) already have resulted in 
experimental cross-country vehicles 
with drawbar pulling power prac- 
tically double the formerly accept- 
able level of performance. 

Further advantages which prom- 
ise to show up in future designs 


based on these new concepts of 
“land locomotion” are expected to 
be manifested in startling improve- 
ments in off-road mobility and all- 
around performance capabilities of 
such vehicles. 

* * * 


got improvements obviously are 
of prime importance in military 
vehicle design. With the advent of 
tactical atomic weapons, an army 
in the field must be capable of 
rapid dispersion while retaining its 
effectiveness as a fighting unit, 
whether on defense or offense. 

It is, however, also becoming 
increasingly apparent that manu- 
facturers of many types of civil- 
ian off-road vehicles stand to 
benefit greatly from this pioneer- 
ing research work. 

The implications are plain that 
the new principles now being formu- 


| sideration for applicability to, for 
| example, the design of agricultural 
machinery. 

Other obvious design areas in 
which these new land locomotion 
|fundamentals may be used to ad- 
vantage include such equipment as 
earth-moving, materials handling, 


ploration, logging, excavating, 
power shovels and other vehicles 
which require mobility in cross- 
country operation. . 

+ * * 


50-Year Lull Charged 
In Off-Road Progress 


OME authorities say there has 
been little improvement in off- 
road mobility of tracklaying 





although track life, reliability, 
smoothness of operation and adapt- 


lated should be given careful con-| ability to both hard surface and 


highway construction, oil-field ex- | 


improved. 


be described 
in the 


-which will 
Monday evening (Jan. 9) 
Statler Grand Ballroom. 
The technical findings from auto- 
mobile crash studies will be an- 
alyzed at 10 am., Jan. 9 at the 


Helitrac Corp.—which manufactures 


_ During recent years, studies both| 4 combination airplane, tractor 
in Canada and the United States and passenger car—will try to de- 


have sought the fundamental prin-| cide whether or not to automate. 


ciples of traction and basic rela- 


Top engineers, the SAE said, 


tionships of vehicles to the media| will play the roles of manage- 


over which they operate. 

The studies have disclosed that 
a change in track form can result 
in a substantial increase in the 
maximum tractive effort of a ve- 
hicle. This was shown dramati- 
cally by the performance of a test 
rig, the Groundhog, built to dem- 
onstrate the new  spaced-link 
track. 

In soft soils of various types and 
in snow, its performance was de- 
clared outstanding—both by com- 
parison with other vehicles and in 


vehicles in the last 50 years —/|terms of tractive effort per unit 


gross weight. 
A second test model with the 
(Continued on Page 20, Col. 1) 


ment at a dramatized conference 
at the luncheon technical session, 
noon, Tuesday, Jan. 10, at the 

Statler Grand Ballroom. 

The “cast” includes: Executive 
vice-president, A. T. Colwell, vice- 
president, Thompson Products, Inc.; 
manufacturing manager, R. T. Hur- 
ley, president and board chairman, 
Curtiss Wright Corp.; chief project 

(Continued on Page 23, Col. 3) 
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Silicone Maker 
Readies New Plant 


NEW YORK. — T. J. Coleman, 
general manager of the silicones 


market for silicones, Coleman said: 
“When we acquired the West Vir- 
ginia property in 1952, we did not 
realize we would wind up with a 
$14 million plant. Fortunately we 
have about 1,431 acres at Long 
|Reach so there is lots of room for 


Durability, Gloss Stressed .. . 


Paint Firms Develop 





department of Linde Air Products | expansion.” 


Co., has announced that operations | sideniichidiiibadaikceiiatiaianiels 
Beloit Tool Adds Plant 


will begin soon at the company’s 
new $14 million silicone plant in BELOIT, Wis.—Beloit Tool Corp 
has acquired a plant here which 


Super Auto 


Long Reach, W. Va. 


Linde Air Products is a division wij] be operated by its Regal divi- 
of Union Carbide & Carbon Corp. sion for the manufacture of high- 
Commenting on the expanding speed ground thread taps. 


other drying oils, natural or syn-| 
thetic resins in a volatile solvent, | 
and water solutions of casein or 
glue. 

Today, when a paint chemist 
refers to lacquer, he means a paint} 
that dries simply by evaporation 
of the solvents used to apply it. 
There is no chemical reaction such 
as oxidation or polymerization tak- 
ing place to form the paint film. 

This distinguishes it from 
enamel, which does require such 
a chemical reaction to produce a 
hard film. In the case of oxida- 
tion, for example, oxygen from 
| the air is required for the hard- 

ening process. 

As a result of this chemical 

change, a hardened enamel film | 
cannot be redissolved by the sol- 
| vents originally used for thinning 
| it. A hardened lacquer, on the other 
| hand, can be redissolved by its own 
solvents. 













SPEED UP THE 
FABRICATING, 
FASTENING AND 
ASSEMBLING OF 
METAL PARTS 
WITH 


Pe c@ * 


Most lacquers in current use 
contain nitrocellulose and air- 
dry quite rapidly. Heat is used 
merely to speed up solvent evapora- 
. . |tion and permit the films to be 
sanded and polished. 

Lately, however, there has been 
a noticeable trend to introduce new 
~~ | lacquers which require heat to cure 

the film as well as to remove the 
| solvents. These are the so-called 
| high-resin heat-curable lacquers. 

As used in the auto industry, 
the term enamel commonly ap- 
plies to those baking colors based 
| on alkyd and amine resins which 
| dry for the most part by heat 

conversion. Polymerization of 
their film-forming ingredients 
occurs at elevated temperatures 

(about 250 degrees). 

Many individuals believe the two 
types of paint will continue to fol- 
| low independent paths of chemical 
| development. requiring varying, 
application techniques and produc- 
| ing distinguishing traits in the end) 
| product. 

In contrast to this view, however, | 
are the opinions of some of the| 
industry’s best-informed authorities | 
—who say that dissimilarities will 
tend to disappear as a result of| 
converging developmental paths be- | 


WINDILAUNID 
WELDING NUTS! | 





Midland Welding Nuts may be the answer to your 
dreams if you're in a business which fabricates, 
fastens, or assembles metal parts—OR, if you're a 
designer of products incorporating such parts. 


Midland Welding Nuts are welded to the parts 
to be worked so that bolts can be turned into them 
speedily—without the need for any device to hold 
them in place. 





They’re just the ticket for those hard-to-get-at 
places. And they stay put—will not work loose or 
rattle. 


Relied on by manufacturers the world over—and 
specified universally by product designers—Midland 
Welding Nuts will lower your assembly costs, speed 
up operations all along the line for you. 


Write or phone for complete information! 


The MIDLAND STEEL PRODUCTS COMPANY 


6660 Mt. Elliott Avenue * Detroit 11, Michigan 
Export Department: 38 Pearl St., New York, N. Y. 


| 
Manufacturers of 


ing followed for both lacquers and | 
enamels in all phases from basic} 
formulations, through application | 
methods and including final prop- 
erties of the paint films. 

¥ * = 


Industry at Crossroads, 
Paint Experts Believe 


ESPITE widely differing opin- 

ions concerning the _ relative 
merits of lacquers and enamels— 
and the possibility that such argu-| 
ments may become meaningless as | 
the two terms themselves become 
outmoded—there’s a universal im- 
pression that the paint makers now 
find themselves in an industry that 
truly is “at the crossroads.” 

The pace of advancement is 
quickening, and the more vision- 
ary leaders already can sense 
imminent victory over traditional 
foes such as sunlight, oxygen and 
moisture. 

Signposts clearly point the way 
to mastery of these traditional ene- 
mies—but it is significant that the | 
arrows which for nearly 25 years 
have guided researchers along a 


| course of gradual improvements of | 
| familiar pigments, resins and sol- | 
|vents have radically altered their 
direction. 

The new direction for the main-| 


Automobile and Truck Frames °* Air and Vacuum Power Brakes 


Air and Electro-Pneumatic Door Controls 


Finishes 


(Continued from Page 13) 


well as noteworthy advances in 
its qualities. 
The general feeling akin to keen 


j}anticipation of an accelerated 


tempo for basic, far-reaching 
changes — shared by authoritative 
pace-setters in both the paint and 
automobile industries—is perfectly 
reflected in the views of Frederick 


G. Weed, president, Rinshed-Mason | 


Co. 
* * * 

| gd A statement that accurately 

keynotes this writer’s interpreta- 
tion of prevailing high-level think- 
ing, Weed says: 
“The past 20 years 
has seen an amaz- 
ing progress in 
the paint indus- 
try in both paint 
application tech- 


formulation. But 
within the next 
one or two years, 
we will undoubt- 
edly see in paint 
technology, the 
greatest single stride of the whole 
period. 

“The ‘super-finish’ embodying 
great durability and lasting beauty 
will be a reality. The super finishes 
already are appearing on experi- 
mental cars and, in some cases, on 
the regular production cars. 

“The names lacquer and enamel 
soon will be lost,” according to 
Weed, “because these super finishes 
resemble neither lacquer nor en- 
amel, as we think of them today. 
At the present time, Rinshed-Mason 
actually is manufacturing produc- 
tion-size batches of super finishes 
that we have designated as Alpha 
finish and Beta finish.” 

The Rinshed - Mason executive 
said the Alpha finish is produced 
from chemical polymers that 
heretofore never have been con- 
sidered for automotive paints. 
And, chemically, the new Beta 
finish is similar to the appliance- 
type finishes currently used for 
household washers and refrigera- 
tors. These new polymers report- 
edly are producing “fantastic 
durability results” in Florida ex- 
posure tests. 

“Super hardness, excellent adhe- 
sion, outstanding gloss retention 
and ultra durability” are the words 
used by Weed to describe these 
new finishes. He said that polish- 
ing and waxing will be a thing of 
the past. 

In addition, brighter, “more glam- 
orous” 
tainable with conventional lacquers 
and enamels now are said to be 
possible with the new super finishes 
Alpha and Beta. 

From the standpoint of the auto- 
mobile manufacturer, the new 
paints are said to have outstanding 
advantages in application. Because 
of their great surface hardness, 
production damage may be reduced, 


| with a lesser requirement for touch- | 
| up or repaint jobs. Their inherently 


high gloss allegedly will make at- 
taining of the final lustrous appear- 
ance “an insignificant problem.” 

Ed * * 


New Paint Products 
Readied for Introduction 


HIS Rinshed-Mason statement | 


and recitation of product claims 
is significant not only in itself— 


but because Weed’s brief descrip-| higher 
|tion of the new finishes more or'| 


less typifies general objectives | 


niques and paint, 


colors than have been ob-| 


that one of the largest paint sup- 
pliers will start the procession with 
a widely ballyhooed announcement 
of two radically new finishes late 
next month. 

General theme of the advantages 
to be expected from the new paints 
very likely will be “more durable 

. . vastly improved gloss retention 
(no _ polishing) nonoxidizing 
film ... weather resistance that 
minimizes chalking and avoids fad- 
ing or dulling.” 

* + * 

MONG the automobile manu- 
+% facturers, it is a safe bet that 
there isn’t a single company which 
isn’t either in the final phases of 
| evaluation testing, or already in 
pilot production on one or more 
of the new super enamels or lac- 
quers. 

At Oldsmobile, for example, the 
first production versions of -these 
new finishes are offered as extra- 
| cost options in two colors, rose mist 
and antique white. So impressive 
are the properties of the new paints, 
that Oldsmobile chief engineer Har- 
old Metzel refers to them unre- 
servedly as the “automotive paint 
of the future.” 


Olds project engineer Ernest 
Houghton, who has worked 
closely with this new-finish pro- 
gram, cites such superiorities as 
durability, luster-retention, color 
retention, surface hardness and 
stain resistance. 


To illustrate the strikingly im- 
proved luster-retention, Houghton 
uses test results like this: 

“Begin a severe Florida exposure 
test with samples of the present 
production lacquer and our new 
“OA” finish, both rated at 85 to 90 
on the glossmeter. Leave them out 
|in the sun and weather for one 
| year and then test them again. The 
standard lacquer may have de- 
graded to a gloss rating of 20— 
while the new material will still 
check out at about 75 to 80.” 

Another color combination of 
this new paint is offered by Pon- 
tiac, and the gther GM car divi- 
sions are quietly preparing for 
production use of this same new 
finish, as well as others provided 
| by different suppliers. 


* x ok 


T DITZLER color division, Pitts- 

burgh Plate-Glass Co., techni- 
eal director Harold W. Redshaw 
| contributed to this writer’s impres- 
|sion that important new develop- 
|ments are in the offing. Redshaw 
|disclosed that “a new quality of 
|finish is being offered to the auto 
industry.” 
| Bolstering the prevailing opinion 
of accelerated advancements, 
| asserted, “Over the 
years, the paint 
| industry has seen 
a steady improve- 
ment in raw ma- 
terials and for- 
mulations. Prog- 
ress in the pig- 
ment industry has 
made possible 
more varied pig- 
ments of greater 
durability, while 
giving the stylists 
a wider range of colors to work 
with. 

“Against this background of con- 
stant improvement, it is possible 
to observe that progress during the 
past year has been at an even more 
rapid rate than previously.” 


When asked about improve- 
ments designed to enhance the 
car manufacturer’s efficiency in 
painting operations, Redshaw ex- 
pressed an often-encountered idea 
that the trend is toward finishes 
requiring less baking time. 

He explained that the new paints 
are capable of being cured on 
|shorter baking-time cycles and at 
temperatures than those 
now in general use. 

An example cited by the Ditzler 





he 





H. W. Redshaw 


sought by all paint makers in their| technical director compared a pres- 
current development programs. |ent finish which must be baked 30 
As a matter of fact, the term minutes at 250 degrees, with the 
“super finish” probably will tend | "¢W materials which will duplicate 
to become generic and receive the finish quality and curing bY 
general usage (along with the | baking only 15 to 20 minutes at 275 
appealing trade names which | degrees. 
now are being coined) to identify 
the new paints as the parade of | Paint Bake Ovens 


public announcements marches M ay Become Outmoded 


through the industry. 

General news releases and infor- | EERING even farther into the 
mation on a number of these devel- | future, another technical direc- 
| opments is about ready to “break” | tor—Glenn H. Hicks, Acme Quality 
in a series of new-product intro- Paints, Inc.—foresees the possibility 
ductions that justifiably will be|of dispensing entirely with any 
|accompanied by much fanfare. In|;need for baking by using paint 
| trade circles, it is rumored strongly | (Continued on Page 15, Col. 1) 


'stream of research and develop- 
| ment is toward entirely new inor- 
ganic materials . . . and the path| 
|is marked by arrows painted with | 
| substances that would be unrecog- | 
| nizable to paint chemists of the} 
|reeent past, or those familiar only | 
| with the long-known “traditional” 
| formulations. 

All through the industry, there 
is a feeling that “great changes 
are in the making”—an impres- 

| sion that the great paint indus- 


* * * 


try seemingly is on the threshold 
| of a spectacular breakthrough 
that inevitably will be marked by 
| sweeping changes in the funda- 
| mental nature of the product, as 
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Super Auto Paints Developed » ee 


A Lasting ‘Showroom Look’? 


(Continued from Page 14) 


ing process which precedes appli- 


chemicals that react in the pres-| cation of primer and topcoats. 


ence of a catalyst. 


* * * 


Since paint and catalyst must be Prepaint Treatment 
|For Aluminum Bodies 


kept separate until ready for appli- 

cation, some sort of “two-phase” 

spray gun would be needed. 
Various designs now are being 


atomize together. Another uses a 
common mixing chamber where 
the two materials are brought to- 
gether just before being ejected 
from the nozzle. 


In either case, two separate tubes 


are used to convey paint and cata- 
lyst from supply tank to ejection 
point. 


Numerous chemical and me- | 
chanical problems must be solved | 


before any such devices will be 
feasible in production use. How- 
ever, the goal is worth striving 
for, since such a technique would 
be one way to achieve a “quick 
cure” and pave the way for what 
might be called “true nonoxidiz- 
ing films.” 

Hicks also noted what may be a 
trend away from oxidizing alkyd 
resins in enamel paints. He says 
they now are able to use a nonoxi- 
dizing alkyd with urea formalde- 
hyde resin and nonoxidizing oils 
such as coconut oil (or synthetic 
equivalent). 

A further step, then, for long- 
term development would be prog- 
ress away from simple evaporation 





Russell Sears 


G. H. Hicks 


and toward pure catalyst-reacted 
films. This conceivably would pro- 
vide the desired chemical reaction 
via polymerization, without requir- 
ing forced air or heating, since the 
catalyst would be the “agent” to 
bring about paint curing. 
* x a 


ONCURRENCE with the idea 

that chip resistance of automo- 
tive finishes falls somewhat short 
of the desired performance stand- 
ard was voiced by both Hicks and 
Russell Sears, Acme technical serv- 
ice manager. 

The two experts agreed that, on 
an industrywide basis, paint sys- 
tems used in recent years have 
not had adequate resistance to 
chipping and stone bruises. 

Both said, however, that this 
shortcoming has been due as much 
to undercoat deficiencies as to 

faults in the topcoat. Sears offered 
an opinion that dual pressure of 
stylists and paint technology ad- 
vances has been necessarily 
reflected in widespread emphasis 
on paint improvements, while un- 
dercoats may have been “relatively 
neglected” and have failed to keep 
pace with changes in composition 
and application techniques for the 
topcoat. 

It also was revealed that among 
current Acme development pro- 
grams, attention is being directed 
to improvement of primer under- 
coats. To improve chip and stone- 
bruise resistance, the chemists 
must provide better adhesion be- 
between the paint and sheet metal 
as well as added cohesion within 
the film itself. 

Emphasis on undercoat devel- 
opments also is paying off at 
Rinshed-Mason. The company re- 
cently started supplying a new 
undercoat to one of the large 
automobile manufacturers. Weed 
says, “The undercoat is a super 
undercoat, just like the Alpha 
and Beta finishes are super top- 
coats.” 

If the pending revolution in un- 
dercoats is “little known” to the 
average car owner, even less public 
recognition is given to the vital 
prepaint treatment or metal finish- 


ROM John H. Geyer, manager, 
metal treating and develop- 


P 2 |ment, American Chemical Paint 
tried experimentally. One type has Co., Automotive News received a 
two nozzles to keep the paint and| prief resume of a new metal finish- 
catalyst from mixing until they | ing process which now is being 


| 
} 








considered for presentation to the 
automotive field. 

Geyer pointed 
out that, to date, 
the use of alumi- 
num in produc- 
tion automobiles 
has been limited 


other than those 
fabricated from 
sheet metal. He 
believes, however, 
that within the 
next few years, 
auto makers may 





primarily to parts | 


begin to build body shells of steel 
and aluminum. 

“If and when this becomes a real- 
ity,” Geyer said, “the present-day 
zinc phosphating processes used to 
prepare bodies for painting will be 
incapable of doing a satisfactory 
job on the simultaneous processing 
of steel and aluminum.” 

After exploring modifications to 
the present zinc phosphating 
processes, American Chemical 
Paint Co. concluded that an en- 
tirely new chemical process would 
be needed to fit the future de- 
mands of the automobile manu- 
facturer. 

In setting out to design a new 
|metal finishing system, the follow- 
ing requirements were established: 

1. Provide good under-paint cor- 
rosion resistance and good paint 
adhesion when applied to steel, alu- 


minum and zine surfaces through | 


the same washing equipment. 

* * ok 
2 THE film produced should act 
* as a good base for adhesives 








WHENEVER YOU SEE the number HM89410 on the 


cup—and HM89446 on 
tapered roller bearing 


the cone—you're sure the 
is a certain size commonly 


used on pinions. But when you also see the trade- 
mark” Timken”, you can feel it's your lucky number. 
You're getting extra quality and service. 


THIS IS YOUR 
LUCKY 





NUMBER 





HER JOB IS NEAR PERFECTION. She uses this 
machine to measure bore size and roundness of 
Timken bearing cones in ten-thousandths of an ‘ 
inch. Cones are then sorted into sub-sizes by O. D. 
and matched with rollers that have also been sub- 
sized. It's this precision manufacture that pays off 
in longer life, less maintenance, 


used in adhesive bonding of metal 
to metal. 

3. The coating bath should oper- 
ate at ambient temperature. 

4. Coating times should be 
short (10-20 seconds), so increased 
production rates will not require 
lengthy, space-consuming equip- 
ment. 

5. The coating bath should pro- 
duce little or no sludhe. 

6. The treating solution should 
not be sensitive to production-rate 

changes, and should be simple to 
control. 

Geyer noted that requirements 
5 and 6 were included with the 
intention of adapting the process 
to full automation. Field tests re- 
portedly are underway for “a mate- 
rial meeting all of these require- 
ments.” 

The new material is designated 
Alodine C-5 LF'N-L-813. The devel- 
opment program is nearly complete, 
and Geyer indicated that it prob- 
ably will be released to industry in 
| general within the coming year. 

At Parker Rust Proof Co., orig- 
inator of the well-known Bond- 
erite process, progress is reported 
on interesting developments in 
amorphous (uncrystallized) pre- 
paint coatings. 

According to Max Roosa, sales 








vice-president, such materials -will 


be particularly advantageous for 
parts that must be formed after 
coating. : 
* * ad 
T HESE amorphous phosphates 
(iron oxide, iron phosphate) 
are being used to prepare the metal 
surface to accept the new sprayed 
vinyl coatings which now are com- 
ing into use. The amorphous coating 
is required, because unless a non- 
crystalline material were used, the 
crystals would crack during metal 
forming operations, causing a loss 
of adhesion between metal and 
outer coating. 


In auto body corrosion protec- 
tion, there has been a _ recent 
trend toward including the un- 
derbody and car interior in Bond- 
erizing protection. Equipment 
designs have been modified to 
locate spray outlets in position to 
reach these areas. 


Further evidence of increasing 
emphasis on corrision protection is 
seen in the reception accorded 
Rinshed-Mason’s new antirust com- 
pound. Introduced to the industry 
last year, this new compound is 
said to impart excellent resistance 
even over oily surfaces or areas 

(Continued on Page 19, Col. 1) 








QUALITY CONTROL YOU CAN’T GET ELSEWHERE. 


To control Timken® bearing quality every step of the 
way, we make our own steel, America’s only bearing 
manufacturer that does. And we make it nickel-rich for 


superior toughness. 





WHAT’S AHEAD? This machine studies the effects of 
vibration on bearings. It's part of our program to make 
bearings last even longer. When you specify a bearing 


number, always specify “Timken”, 


too. And for full] value, 


always use a Timken bearing cone with a Timken bear- 
ing cup. The Timken Roller Bearing Company, Canton 
6, Ohio. Canadian plant: St. Thomas, Ontario. Cable 


address: “TIMROSCO”, 


TIMKEN is number 1 for VALUE where value counts most... in the vital zone 


TRADE-MARK REG. U. S. PAT. OFF. 


NOT JUST A BALL © NOT JUST A ROLLER (> THE TIMKEN TAPERED ROLLER (> BEARING TAKES RADIAL d AND THRUST =(9— LOADS OR ANY COMBINATION WL 





‘56 RAMBLER 


A volume car at a volume price, the new Rambler is the most completely 
new car in the low-priced field. It’s the one best answer to today’s driving 
needs. It’s a full-sized family car for six, yet it parks in the smallest 
spaces. It has the highest resale value of any car in its price class. It 
travels up to 30 miles on a gallon of gas. It’s top quality through and 
through, yet it’s priced below the other low-priced three, model for 
model. 


‘56 HORNET 


At first glance, the fine-car V-Line styling of the new Hornet tells its 
own eloquent story of distinction as the top car in the American Motors 
line. When you drive it, you know that it is alive with eager V-8 power. 
It’s equipped with features that you can’t get in most other cars at any 
price. Safety, for instance, isn’t just an optional accessory. It’s built 
right into the Hornet from stem to stern. 














With the new Hornet V-8 and Championship 6, the Wasp, and 


the Rambler, Hudson covers 95% of the new-car market... 


everything but the very limited, highest priced field. There’s a 
tremendous advantage in being able to sell cars in practically 
every price class. On top of that, as a Hudson dealer, you have a 
host of features that the public wants, that can’t be bought at any 
price On most other cars. 

People are safety-conscious today. In Hornets, Wasps, and 
Ramblers, you can offer greater basic built-in safety throughout. 
You can sell Air Conditioning at a fraction of the cost of other 
car systems. You have Airliner Reclining Seats, Twin Travel 
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ew 56 Hornets and Ramblers 


Give Hudson Dealers 
More To Sell ! 











Beds, Triple Safe Brakes, and a wider windshield than on any 
other car. What’s more, the profit margin on these great cars 
ranks with the highest in the industry. 

The Hudson franchise today is more valuable than ever 
before. There are still a few openings for dealers who can qualify. 
If you want to know more about the qualifications required for 
one of these dealerships, write to N. K. VanDerzee, Vice Presi- 
dent in Charge of Sales, 14250 Plymouth Road, Detroit 32, 
Michigan —or your nearest Hudson Zone Office. (In Canada, 
write L. E. Fenn, General Sales Manager, Hudson Motors of 


Canada, Ltd., 1470 The Queensway, Toronto, Ontario.) 


Hudson 


Motors Division 
American Motors Corporation 


“Onas'? 14250 Plymouth Road, Detroit 32, Michigan 
TUNE IN ‘‘DISNEYLAND’’—ABC-TV NETWORK 
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Solid Lubricant Forms 
Tough Film Over Metal 


American Metaseal has developed a 
solid lubricant that forms a tough, un- 
broken film over any metal, without af- 
fecting precision tolerances, to reduce 
friction offered by the metal, and in turn, 
to increase the wear-life, it is claimed. 

In each application tested to date, a 
carefully controlled baking process played 
@ major role in the ultimate success of this | 
solid lubricant, called Meta-Film. The | 
oven pictured above has been designed | 
by the firm's engineers for this process. 


Tests indicate the following potential 
automotive production applications may | 
be made in the near future: Water pump, | 
steering knuckle, valve stem, solenoid 
switches, truck spring shackles and hy- 
draulic valves in the brake and steering 
apparatus. The “solid lubricant” also is) 
being tried on seat tracks and many other | 
applications where lubrication is difficult. | 
American Metaseal of Detroit, 18666 Fitz- 
patrick St., Detroit 28, Mich. 


Simplified Drafting 


A free 36-page booklet on “Simplified 
Mrafting” gives 11 rules for cutting down | 
the number of hours required to com- 
plete a given volume of work. J. H. Ber- 
gen, American Machine & Foundry Co., 
General Engineering Laboratory, 11 Bruce 
Place, Greenwich, Conn. 








Gear Grinding Co. Offers 


Line of Automatic Machines 


A complete line of automatic gear 
grinding machines has been announced by | 
Gear Grinding Co. 

The following automatic features are 
said to be available on the line of ma- 
chines: Automatic loading, rejection, stock | 
equalizer, release of work pieces, down 
feed and automatic trimming. Gear Grind- 
ing Machine Co., 3901 Christopher, Detroit | 
11, Mich. 
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Needle Thrust Bearings 
Only .078-inch Thick 


The latest addition to the Torrington 
needie bearing line, the NTA _ series 
needle thrust bearing, is only .078 of an 
inch thick. 

The bearing may be used alone for 
thrust loads or in combination with. Tor- 
rington Type DC needle roller bearings for 
combined loads, thereby assuring maxi- 
mum economy of space and cost, it is 
claimed. Incorporating compactness and 
high capacity, the bearings are said to 
support heavy loads, and their rollers are 
completely retained in two-piece cages. 
Torrington Co., 1000 Clark St., Torrington, 
Conn. 


Lif? Truck Evaluator 


An industrial equipment analysis guide 
and rating table has been introduced 
for selection of fork lift trucks. The plon, 
known as “How to Select a Lift Truck,” 
is bosec! on user evaluation of job re- 
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quirements and truck features. For copies | 
write to Hyster Co., 2902 N. E. Clackmas, | 
Portland 8, Ore. 





New Prod 





2 Measuring Instruments 
Utilize Versa-Dial Gage 


An instrument for measurement of pitch | 
diameter of threads, above, and another 
for lead checking, both utilizing the 
Versa-Dial gage as the fundamental unit, 
have been announced by Standard Gage | 
Co., Inc., Poughkeepsie, N. Y. 


The pitch diameter gage features six 
sets of interchangeable jaws that cover a 
range from 56 to 10 threads per inch and 
diameters up to one inch. Gage is regu- 
larly furnished with a dial indicator gradu- | 
ated in .0001 of an inch. The lead 


| checker utilizes jaws carrying “V" edges 
|}and capable of being attached at any 


standard spacing, setting being facilitated | 
by a fine adjustment screw. Jaws regu- 
larly stocked are suitable for pitches from 
10 to 40 threads per inch and diameters 
up to one inch for American National and 
Unified threads. | 


* * * 
Photocopying Brochure 


An eight-page brochure has been 
published, in two-colors, which gives 


applications of Dri-Stat dry-process photo- | 
| copying equipment and materials. Peer- 
less Photo Products, inc., Shoreham, Long 
Island, N. Y. 





Purpose Grinder | 
Developed by Norton Co. 


The CMS-1 Semiautomatic Multi-Wheel- | 
slide cylindrical grinding machine is a| 
special-purpose grinder which can be} 
adapted to a wide range of cylindrical 
grinding purposes. 

Princiupal advantage of the machine 


is said to be its ability to plunge grind 
multiple diameters simultaneously on 
workpieces which, because of their shape, 
do not lend themselves to grinding on 
conventional multi-wheel machines. Norton 


Co., Worcester 6, Mass. 
* 


* x 





Acoustica Rotating Generator 


Breaks Ultrasonic Barrier 


High frequency rotating generators, 
ranging in size from 2 to 150 kilowatts, 
said to break the ultrasonic barrier to 
full manufacturing operations, including 
soldering, drilling, grinding, plating, 
cleaning and degreasing, have been an- 
nounced. 

These alternators are said to be capable 
of supplying economical power for ener- 
gizing multiple arrays of above-audible 
sound generating transducers needed to 
irradiate materials and products being 
Processed en masse. Acoustica Associates, 
Inc., Glenwood Landing, L. |., N. Y. 


Ss 


ing and 





Shalco Introduces Largest 
Shell Core Blowing Machine | 


The Shalco Model MCM-6 is said to be | 
the world’s largest shell core blowing | 
machine. Fully mechanized for pushbutton | 
control, it is designed for operation by | 
one worker. | 


The machine stands seven feet high 
and rests on a 3 by 8'-foot base. It is 
designed for core boxes up to 18 by 30 
by 12 inches across the parting line and 
can be altered to accommodate boxes up 
to 36 inches long. Completed shell cores 
are produced at a rate of about one core 
box every minute. Shallway Corp., 1000 
S. Fourth St., Connelisville, Pa. 


* * * 





write the company at 6800 Madison Ave., 
Cleveland 2, O. 





Matthews Adds Two Models 
To Marking-Machine Line 


Two models have been added to the 


line of Matthews “Airgrit’” marking ma- | 
chines, which reproduce permanent trade- | 
on) 


marks, symbols or other markings 
glazed or polished metal, glass, plastic, 
fibre and ceramic surfaces. They are the 
Rollagrit and the 260 Stationary Top 
Airgrit. 

Designed for the marking of cylindrical 
parts, the Rollagrit's production rate de- 
pends on the size of the parts and depth 


| of marking desired. The model 260 con- 


tains a single jet blasting nozzle, and has 
a stationary top. It is recommended for 
marking small parts at the rate of 500 
or more an hour. James H. Matthews & 
Co., 3855 Forbes St., Pittsburgh 13, Pa. 


* * * 


LP-Gas Systems Explained 


A brochure giving the performance | 
characteristics of LP-gas is available with- | 
out charge. Schematic drawings and | 
photo diagrams document the operation 
and engineering of LP-gas fuel systems. | 





Automatic Air-Filtering Unit | towmotor Corp. 1226 £. 152nd St., 
Designed for Industrial Use Clevelond 10, O. 





Bijur Lubricator Simplifies 
Small Machine Maintenance 


Bijur has introduced an automatic lubri- 
cator with a close-fitting ratchet drive 
that is said to provide centralized lubri- 
cation on small machines where a mini- 
mum of installation space is available. 
| Measuring 2 by 3 by 4% inches, the 
| Type NV cyclic lubricator will feed con- 
| trolled amounts of oil to as many as 25 
| bearing points on a machine, it is claimed. 
| Powered by the machinery it lubricates, 
the unit is fitted with an instant feed but- 
ton, which can be actuated manually to 
provide a shot of oil regardless of the 
ratchet setting. Bijur Lubricating Corp., 
151 W. Passaic St., Rochelle Park, N. J. 











Greater Work Range Offered 
By Norton Lapping Machine 


The Norton No. 48F Hyprolap high- 
production lapping machine is designed 
for either single or parallel face flat lap- 
ping. If can be arranged for a plain, 


| timed cycle; automatic continuous feed; or 





A lightweight, automatic self-adjusting 
air filter designed for industrial use has 
been marketed by Emco Pneumatic Corp., 
1317-19 Locust St., Des Moines. 


ential of pressure, the filter is said to| 
eliminate sludge, abrasive substances, 
rust, scale and moisture from entering air | 
operated tools, thus preventing deterior- 
ation of “O” rings and other vital parts. | 

. 2 @ 


Air Reduction Introduces 
Flame-Cutting Machine 


The No. 42 Camograph is a portable 
flame-cutting machine, featuring a perma- 
nent magnetic roller. It will cut any 
shape up to a full 42-inch circle and 
straight lines to 92 inches, it is claimed. 
It also serves as an auxiliary unit to 
supplement the output of larger shape- 
cutting machines. 


The motor drive shaft is equipped with 
@ worm-gear drive; there are no belts, 
pulleys or couplings. Air eduction Sales 
Co., 60 E. 42nd St., New York 17, N. Y. 


* * * 


Tooling Methods Shown 


A 12-page bulletin, “Advance Tooling 
Methods,” describes the facilities and 
equipment available at Advance Die 
and Tool Co. Tooling methods are shown 
where parts can be stamped, drawn or 
formed with fewer steps. For a copy, 


Needle Bearings Cataloged 
Catalog (No. 55) has been published 


| giving the design, application and use| 
Called. the Emco Jet air filter, the unit| data for five types of needle bearings. | 


| weighs 12 ounces. Operated by differ-|A visual index is provided with indi- 
cators and thumb-guides keyed to the| 


index and color coded. Torrington Co.., | 


Torrington, Conn. 





Centrifugal Fans Feature 
Airfoil-Shaped Blades 


A line of centrifugal fans with back- 
ward-curved, all-aluminum airfoil blades 
of patented design has been intrduced in 
six basic sizes, each available with direct- 
connected or belt drive. Choice of dual 
voltage motors in direct-connected type 
consists of 115/230-volt, one-phase or 
220/440-volt, three-phase. 


The blade design is said to produce 
complete freedom from air flow separa- 
tion at all normal working pressures. The 
resulting elimination of an open vortex 
on the under side of the blade enables 
the fan wheel to develop high peak effi- 
ciencies and to operate quiter than pre- 
vious designs, it is claimed. ILG Electric 
Ventilating Co., 2850 N. Pulaski Rd., 
Chicago 41, Ill. 


semiautomatic continuous feed. 





| 


New features are said to provide the 
means of handling a greater range in 
work piece size at a more productive rate 
and with far less operator attention than 
were previously available. Like all Norton 
lapping machines, this new unit employs 
bonded abrasive wheel laps in conjunction 
with filtered coolant. Norton Co., Wor- 
cester 6, Mass. . 








2 Steel Cutting Grades 
Added to Carmeft Line 


Two steel cutting carbide grades, CA- 
606 and CA-609, have been developed to 
give greater edge wear, without loss of 
shock resistance. 

Grade CA-609 is designed for medium, 
heavy machining where cuts are in excess 
of 1/6 of an inch and the application 
requires more resistance to wear. The CA- 
606, with a high resistance to edge wear 
as well as greater resistance to heat, is 
especially useful where machining toler- 
ances must be held, it is claimed. The 
new grades are available in all standard 
tips and tools and can be made into 
special blanks of any shape or size re- 
quired. Carmet division of Allegheny 
Ludium Steel Corp., 1500 Jarvis, Ferndale, 
Mich, 


Flexible Shafting Shown 


A circular showing 20 typical appli- 
cations: of flexible shafting has been 
issued by Elliott Mfg. Co., 350 State St., 
Binghamton, N. Y. 
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‘ What’s Ahead in Paints... 


Rapid Progress Seen 
In Auto Finishes 


(Continued from Page 15) 


not reached by metal cleaning, 
equipment. 

A prime objective in developing 
the material was the desire to over- 
come alleged shortcomings of 
asphalt materials for coating rocker 
panels, door interiors and other 
concealed areas. “Anti-rust” is a 
bright-looking material that is said 
to have the ability to seal areas that 
cannot be reached with asphalt 
materials, and it reportedly is re- 
placing asphalt compounds in a 
number of applications. 

* * x 


New Methods Spotlight 
Role of Color Stylist 


NY discussion of automotive 

paints would be incomplete 
without some word from the color 
stylist—since, as usual, styling con- 
siderations have prompted many of 
the new chemical developments, 
and the stylist is providing the 
push behind current pressure for 
lighter metallic shades. 

Color’s role 
merchandising is well summar- 
ized by Roy C. Marshall, Ditzler 


in modern auto | 


suppliers have come up with some 
novel ideas in their color presenta- 
tions to the car manufacturers. | 


One of the latest 





is Ditzler’s 


week” technique | 
Marshall. Past} 
practice has been | 
to develop a hun- 
dred or more dif- 
ferent colors each | 
year and present | 
them to the car) 
makers in a large | 
“book” form to be 
distributed among 

R. C. Marshall the _ stylists, for 
reference in the months and years 
ahead. 

Marshall says experience bears | 
out the contention that each indi- 








color stylist—who says: “We now 
are in what I call a ‘package’ era, 
where it is not only the engi- | 
neering progress which creates 
new buyer incentives, but the 
way we take these products and 
‘wrap them up’ in an attractive | 
color package to further excite | 
interest.” 

Since any color has to be desired 
by (or sold to) an automotive styl- 
ist before the public can have a 
chance to buy it, the various paint 


Scientists See 
Bright Future 
For Computers | 


| 

CHICAGO. — Applications of the | 
electronic computer have just 
scratched the surface, according to 
engineers, scientists and industrial- 
ists who spoke at the second an- 
nual Computer Applications Sym- 
posium here. 

The two-day meeting on com- 
puters for business and manage- 
ment and for engineering and 
research was sponsored by Armour 
Research Foundation of Illinois In- 
stitute of Technology. 

“Computers of the present day 
will be considered by owners of 
computers 20 years from now in the | 
Same way as we think of Model} 
Ts,” said J. T. Horner, supervisor 
of engineering calculations, Allison 
division, General Motors. 

He anticipated such improve-| 
ments as development of symbolic | 
internal computer codes, larger and | 


_ more compact high speed internal | 


memory and increases in speed in 
computation. | 


hae | 


Carbide Boosts | 


-Valve-Lifter Life | 


DETROIT. — A new brazing) 
technique which joins cemented 
carbide to valve lifters has enabled | 
Mack Trucks, Inc., to extend lifter 
life and increase the power output 
of its bus and truck engines, ac-| 
cording to Carboloy department, | 
General Electric Co. 

Carboloy metallurgical engineers | 
assisted Mack in developing the) 
process. 

Carboloy said a carbide disk was 
developed for Mack’s engines and} 
that initial tests boosted mileage 
of the lifters to as much as 150,000 
miles. The problem of joining the 
disks was licked satisfactorily just | 
recently, it said. | 


Ferro to Boost Production 


NASHVILLE. — Facilities of| 
Ferro Corp.’s fiber glass division 
here are being doubled, and a new 
plant is being built in Southern)! 
California, the corporation an-| 
nounced. The combination is ex-| 
pected to triple the division’s pro-| 
ductive capacity by the end of next! 





| vidual color can’t possibly receive 


long-lasting consideration in this 
fashion. Too often, the busy stylist 
scans the “color catalog” when he 
receives it, notes several colors that 
appeal to him and then puts the 
book away and forgets about it. 
Then, at a later date, he may 
contact the paint maker with a re- 
quest for a “batch of new colors” 
without referring to the complete 
book. 
* - * | 
p= now makes a practice 
of featuring a different color 





The book idea will be discontinued | 
will be offered three or four shades | 


Marshall each week. 
In that way, proper considera- | 
tion may be had for each stimu- | 
lating new color idea—and this | 
system has the further advantage | 
of aiding flexibility to adapt col- 
ors as necessary to keep in tune 
with stylists’ current thinking 
and car buyers’ preferences. 
Success of the plan was demon- 
strated by requests for 10 of the 
first 11 colors submitted in this 
manner. 
A challenge to the paint industry 
to expand its color research labora- | 


Much 
Cold Weather 


tories, with particular emphasis on 
market research 
to supplement 
that conducted 
by the automobile 
manufacturers, is 
voiced by Paul 
Colbrooke, Chrys- 
ler Corp. color 
stylist. “A new 
phase of research 
that will become 
increasingly im- 





Paul Colbrooke the paint and au- 


leach week throughout the year.|to industries,” Colbrooke said, “is 


the effect of color television on car 


“color of the| and, instead, auto company stylists | colors.” 


“We need to know, and soon, too, 


color TV set. We already have be- 
gun an investigation of this subject 
in our own studios.” 


Special finishes for special effects | 
|—in both 
|paints— now must be developed, 
| according to the Chrysler color ex- 


interior and _ exterior 


pert. Examples cited include 
steering-wheel finishes, station- 
wagon floor paints and instrument 
panel finishes. 
* * * 
NE such “special effect” for in- 
terior trim seen by this writer 


portant to both)! 


was a leather-simulating paint de- 
veloped by Ditzler. At sight, this 
novel finish makes a pretty fair 
imitation of an actual leather- 
covered piece of metal. 


Referring to metallic paints (a 
universal preoccupation of all 
color stylists), Colbrooke said 
that much remains to be done in 
research, “particularly on _ the 
yellows and oranges.” The auto- 
motive stylist is interested in see- 
ing the development of these two 
| colors pushed beyond the present 
| stage, he said. 


Ditzler’s enterprising color stylist 
|may have an answer to that one, 
|too. Marshall recognizes that the 





as executed by of a particular color selected by| Which colors are reproduced the|current fad is for orange, but he 
|truest and most effectively by a|already is looking ahead to the 


|time when people will tire of 
|orange. Persimmon then will be 
|available to rush into the breach. 
Marshall will know that this 
|really is a true persimmon shade, 
| because his group developed it by 
|precise matching of the hue on a 
jluscious ripe fruit of the same 
name. And after working right on 
through the orange tones, he will 
be ready to pick up the trend with 
'bronzes and copper colors to de- 
light the eye and loosen the purse 
strings. 





eee when a VICKERS vane fype pump 
is used for hydraulic 
power steering 





This schematic diagram of 


Vickers pump shows how sliding 
vanes are retracted at normal en- 
gine cranking speeds. No oil is 
pumped and there is practically 


no starting load. 





Series VT26 Vickers Automotive 
Power Steering Pump with integral 
volume control and relief valve 


and oil reservoir, 


ENGINEERS 





a Similar diagram of Vickers pump 
shows how pump vanes are ex- 
tended when engine is running. 
Pumping then begins and con- 
tinues at all engine speeds. 





Series VT24 Vickers Automotive 
Power Steering Pump has pumping 
unit together with integral volume 
control and overload relief valve 
located inside the oil reservoir to 
save space and weight. Arranged 
for economical mounting directly 
on generator or other accessory. 


AND BUILDERS OF O/JL 


In cold weather, the starting load is multiplied while 
battery power is greatly reduced. Under severe condi- 
tions any added load may be enough to make the 
difference between starting and not starting. 

In power steering, a hydraulic pump with fixed teeth 
or lobes may add greatly to the starting load. On the 
other hand a Vickers Balanced Vane Type Pump adds 
practically nothing to the starting load because it does 


not pump oil until the engine fires (see sketches at left). 
As a result, cars with power steering that uses a Vickers 


Pump start much easier in cold weather. 
There are numerous other reasons why Vickers pumps 


VICKERS INCO 


are now in use on many leading automobiles with power 
steering. 


RPORATED 


Division of Sperry Rand Corporation 


1532 OAKMAN BLVD. - 
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New Research in Off-Road Vehicles .. . 


Army Is Pioneering 
In ‘Terradynamics’ 


(Continued from Page 13) 


spaced-link track was built to pro- | 


to some practical difficulties which 


vide smooth operation on hard sur-| were being studied. 


facesand overcome other deficiencies | 
of the original Groundhog. Its off-| 
road performance on test has paral- | 
leled that of the prototype—with 
the further advantage of smooth 
operation on concrete. 

So impressive is the performance | 
of these two vehicles that Arsenal | 
engineers regard them as the pos-| 
sible forerunners of a new trend in| 
design. 








* * * 


 pcwdeeeggned attempts at solving | 
urgent land locomotion prob- | 
lems by means of scattered “proj- 
ects” originated by a development 
engineer or ultimate user of the 
equipment generally expected a 
definite answer (in a year or two) 


This has led some persons to 
conclude that such activity cannot 
lead to a systematic theoretical ex- 
ploration of the whole field, nor 
can it be exepected to focus various 
research efforts upon a single prac- 
tical purpose. 

Such thinking has led to estab- 
lishment of the Land Locomotion 
Research Laboratory at the Ar- 
senal for the purpose of studying 
the “nature” of traction. Broadly 
stated, the problem is to study 
the mechanics of terrain-vehicle 
relationships for the purpose of 
formulating the principles which 
govern it. 


The purpose may be envisioned 


as the establishment of a broad|M. G. Bekker (Canadian Army)— 





Prototype for Future Off-Road Vehicles?— 


Successor to the original ‘‘Groundhog,” this experimental model is in use at the 
Detroit Arsenal to test the new spaced-link track. Pulling power, mobility and all- 
around performance are reported as representing startling improvements over the 
characteristics of previous designs. (U. S. Army photo.) 


and “more rational” basis for an; who, for many years, has been an 
evaluation of mobility in automo-| active protagonist of the science of 
tive locomotion—which should aid} terramechanics or soil-vehicle rela- 
in setting up the most advan-| tionships. 
tageous developmental policies for; Col. Bekker’s work in Canada, at 
off-road vehicles. | Aberdeen and at the Stevens Insti- 
Heading this laboratory is Lt. Col. tute has done much to develop sci- 
| entific test methods and general 





In over 
100 places, 


Enjay Butyl rubber parts 








Axle bumper 





Body seals, gaskets, insu- 
lators, pads, grommets, etc. 


Gearshift lever cover 





Radiator and heater hoses, 
ducts 


Brake and accelerator pedal 
pads, bellows 


Pontiac has been using parts made of Enjay Butyl since 1946. The 
great ’56 model now incorporates more than 100 parts made from this 
super-durable rubber, adding to its performance, style and value. These 
parts have amazing resistance to deterioration and will easily last the 


life of the car. 


Among the many advantages of Enjay Butyl are price and ready avail- 
ability. And it is now available in non-staining grades for white and 


light-colored parts. Extensive laboratory and testing facilities are at 


BUTYL 


your service. For the full story, contact the Enjay Company today. 


ENJAY COMPANY, INC., 15 West 5ist Street, New York 19, N. Y. 
District Office: 11 South Portage Path, Akron 3, Ohio 


35 SUCCESSFUL YEARS OF LEADERSHIP 


Enjay Buty] is the super-durable rubber 
with outstanding resistance to aging « 
abrasion + tear + chipping « cracking « 
ozone and corona « chemicals + gases « 
heat + cold + sunlight + moisture 


IN SERVING INDUSTRY 


theory concerning the behavior of 
soils under vehicle loads. — 

+ * * 
Two Objectives Seen 


For Locomotion Research 


O THOSE individuals who have 

been doing the pioneering in 
this new field, it became evident 
that the task of “land locomotion 
research” really must encompass 
two objectives. These are: (1) the 
study of a vehicle, and (2) the 
study of the environment in which 
it operates. 

Both areas of research are in- 
dispenable in discovering essential 
basic principles and producing en- 
gineering methods leading to de- 
sign of the most effective and effi- 


cient vehicle forms for a given 
environment. 
In the solution of this dual 


problem, the established prin- 
| ciples and recognized methods of 
| mechanics must be applied to 
soil, snow and mud—as they al- 
| ready have been applied to air 
| and water in the fields of aero- 
| dynamics and hydrodynamics. 
| Of the three identifiable “domains” 
of locomotion—air, sea and land— 
only the first two have undergone 
| rapid advances in mobility. The jet 
engine enables an airplane to sur- 
|pass the speed of sound, while 
| atomic propulsion of ships and sub- 
marines has opened great possibil- 


ities for improvements in these 
fields. 
In this race of progress, the 


| automotive land-going machine is 
an “also-ran” ... at least, accord- 
ing to some authorities, in its capa- 
bilities for off-road movement. 

It is true that such vehicles 
today have more engine power, 
higher octane fuels, longer service 
|life, with greater economy of op- 
|eration and more reliability and 
| efficiency. But the question is: Do 
|these modern vehicles really have 
|more mobility? 

+. 





* * 


| F*NGINEERINGWISE, the re- 
search problem is to determine 
| whether a given vehicle can or can- 
|}not traverse a certain structure 
built of a granular soil mass with- 
out breaking through. Moreover, it 
jis essential to know how much 
such a soil “structure” may yield 
under vehicle load, in order to 
avoid bogging down and assure 
adequate traction. 

Before the problem of cross- 
country locomotion can be solved, 
a new type of applied mechanics 
must be developed which would 
relate the strength and deformation 
of the soil mass supporting the ve- 
hicle to the loads and dimensions of 
that vehicle. 

In principle, this problem could 
be solved by applying the conven- 
tional “bridge-crossing” methods 
of solution. Unforutnately, how- 
ever, such techniques are not ap- 
plicable without a systematic 
application of existing laws of 
physics to the relationship of a 
vehicle and the environment of 
its locomotion. 

Since 1770, when Richard Edge- 
worth patented his first track for 
a crawler-type tractor vehicle, the 
track form has remained basically 
the same. It is a continuous chain 
of plates, designed to support the 
vehicle weight by providing a sort 
of “mobile railroad.” 

This concept has led to accept- 
ance of the static idea of flotation 
as the chief function of track per- 
formance—a concept which appar- 
ently has not changed substantially 
in the last 150 years. 


Soil Shear Strength 
Used in New Design 


ECENT work in the new science 

of terradynamics has led to the 
discovery of certain principles 
which now are recognized by those 
engaged in this research. As a re- 
sult, two main conclusions have 
been reached: (1) The present track 
design has reached a stage of ma- 
turity and cannot produce radically 
improved performance. (2) Present 
tracks do not take full advantage 
of soil strength in shear. 

Search for a track design 
which would alleviate these diffi- 
culties has culminated in the 
evolution of the spaced - link 
track. Its chief characteristics 
contradict the validity of the pre- 
viously widely accepted flotation 
criterion. As its name implies, the 
new spaced-link track is based on 
open spaces, rather than load- 
bearing plates. 


The tremendous unprecedented 
(Continued on Page 21, Col. 1) 
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on Off-Road Vehicle .. . 





New Field—Terradynamics 


(Continued from Page 20) 


pulling capacity of the spaced-link 
track forcefully alters the present 
static situation brought about by a 
seemingly inpenetrable “ceiling” on 
drawbar - pull / gross- weight ratio 
that thus far has limited the pull- 
ing power of conventional designs. 
* * * 

TUDY of comparative test re- 

sults has led researchers to the 
significant conclusion that, for the 
last 30 years, radical improvement 
of this vital vehicle performance 
characteristic has been impossible 
because the present track form lim- 
its the pull—not as a result of 
faulty construction, but of a law of 
physics related to that form. 

By merely changing the track 
form, substantial improvement in 
performance has been achieved. If 
military and civilian designers ac- 
cept the idea that in the spaced- 
link track they now have available 
a “rational” track form, they next 
must find practical means of apply- 
ing the new concepts to actual ve- 
hicle designs. 

According to Bekker, the pres- 
ent art of traveling across vari- 
ous types of earth by means of 
a motor vehicle may be compared 
to the art of flying an airplane 

* x * 








Spaced-Link Track 


An outgrowth of initial application 
using design principles based on the new 
science of terradynamics, this improved | 
track permits significant gains in off-road | 
vehicle performance. (U. S Army photo.) | 


about 1908 — provided, of course, 
the comparison excludes obvious 
differences: in the technogolical | 
know-how of producing vehicle 
components and materials. 

At that time, no theory of a wing | 
had been developed, and the me-| 
chanics of lift-drag ratio, as based 
on air properties and the effect of | 
wing configuration, were virtually 
unknown. Whether wings should 
be made wide and short or long 
and narrow; or whether they 
should be designed and arranged in 
a mono-, bi- or multiplane combi- | 
nation were unanswered questions. | 

* * * 
Development Proceeds 


By Trial and Error 


ODAY, a cross-country vehicle | 

designer is said to face equiva- | 
lent problems. No generally recog- | 
nized theory of a wheel or track 
exists. The “drag-lift” ratio of ve- | 
hicles — or, using the popular no-| 
menclature, their flotation-traction 
ratio, has no universally accepted 
physical explanation in terms of | 
soil properties. 

Practically nothing is known in| 
a quantitive way about the forms | 
of wheels and tracks. Should the} 
track be wide and short, or narrow | 
and long, closed or open? Should | 
wheel tires be wide and small in 
diameter, or narrow and high? 

Does one large wheel or track) 
serve better than a number of| 
comparable smaller ones? What) 
happens when wheels are arranged 
as duals, or in tandem, or perhaps | 
in threes and fours? 

Questions like these have led | 
to the well-known — but quanti- | 
tively unresolved — “track versus | 
wheel” problem which so often | 
mystifies both the equipment de- 
signer and user. 

Bekker believes the need for 








cross-country locomotion for indus- | 
trial and military purposes has 
been satisfied by a “rather casual 
and empirical modification” of 


wheeled vehicles (primarily con- 
ceived for highway operation) .. . 
or by designs traceable to early 
Nineteenth Century concepts of a 
tracked vehicle. 
* * * 

bay: process admittedly has led 

to the development of very fine 
cross-country equipment. It is, for 
the most part, said to be severely 


limited in application—even where | 
time and resources have allowed | 


for a “trial and error” elimination 
of unsuccessful models, as, for in- 
stance, in the field of agricultural 
tractors. 

Terradynamics proponents charge 
that the technology thus failed 
finally to establish the theoretical 
mechanics of land locomotion . . 
and, by this lack of physical meth- 
ods and general criteria of vehicle 
development, handicapped “a more 
rational progress.” 

At the same time, social, polit- 


ical and economic developments | 
have advanced so fast that there 
is no more time for “cut and try” 





This cap can 
keep your 
customers’ 
cars from 

freezing up 
this winter! 


Available quickly from your regular AC supplier 


in the vital problems of land 
locomotion. 
In addition, the present need for 
| cross-country industrial and mili- 
| tary vehicles has created require- 
|ments which cannot be satisfied 
fully with existing equipment and 
| their random developments. In 
| many important respects, designers 
|seem to have reached a point of 
diminishing returns in this field. 
This, then, is the background 
|against which is seen the need for 
systematic clarification of basic 
principles in mechanics of land 
locomotion. 
* * * 
N ANALYSIS of ultimate 
power -speed relationships for 


-| various types of locomotion leads 


to the conclusion that resistance 
of the environment (whether air, 
sea or land) against motion is an 
| important factor in determining 
| performance attained. 

The problem of cross-country 
locomotion allegedly never was ap- 


(Continued on Page 24, Col. 1) 





CHANGE IN FUNDAMENTAL CHARACTERISTICS OF VEHICLE 
PERFORMANCE — 1924 — 1954 
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New Theories Double Drawbar Pull— 


Drawbar pull is an important index of vehicle performance, because it affects 
such characteristics as ability to climb slopes, accelerate and tow trailed loads. The 
peak drawboar pull of tractors produced for the past 30 years has not changed, and 
(in soil used for above tests) varies between 75 and 95 percent of vehicle weight. 
Note “Groundhog” superiority as shown by ability to pull 180 percent of its own 
‘ weight. (U. S. Army chart.) 








If your customers’ radiator pressure caps are two or more 
years old, they’re taking a chance on radiator freeze-up this 


winter. And, you’re taking a chance that those same cus- 
tomers’ annoyance may be directed at you! 


They may feel that you should have warned them that a 
faulty radiator pressure cap can cause loss of antifreeze . . . 
and serious danger of freeze-up. 


In that fact lies a real profit opportunity for you, too... 
as well as a chance to protect your customers and their cars. 


So, when you sell antifreeze, suggest replacement of the cap! 


It’s a sales approach that will sell caps for you. It will make 


money for you. It will help keep your customers happy! 
Also available, a complete line of AC Oil Breather Caps and Gasoline Caps. 


PREVENTS SURGE LOSSES! 


brakes 


A faulty pressure cap permits anti- 
freeze to surge out through the 
radiator overflow pipe every time 
are applied. This 
happen with a new AC Cap. 


PREVENTS EVAPORATION LOSSES! 
Alcohol can boil away when the 
pressure cap gaskets or springs are 
not up to new cap standards. A new 
AC Cap eliminates evaporation loss. 
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Nelmore Grants 
Rights to Vacuum 


Die-Cast Process 


EUCLID, O.—Nelmore Mfg. Co. 
has granted Sparklets, Ltd., divi- 
sion of British Oxygen Co., London, 

European rights 
to its new vac- 
uum die-casting 
process. 

The process re- 
moves entrapped 
gas and air from 
castings, reducing 
internal porosity 
and improving 
skin hardness, 
thickness, tensile 
strength and sur- 

D. Morganstern face finish, 
firm states. David Morganstern, 
Nelmor executive vice-president, is 
in England setting up a pilot plant 
for Sparklets. 

Anticipating the demand for the 
new process, Nelmor has built a 
plant covering 50,000 square feet 
and plans further expansion on 
the new site. 


Republic Adopts 
Resilient Epoxies 


For Hammer Dies 


TRENTON, N. J.—Republic Avi- 
ation Corp. has developed’ plastic- 
capped Kirksite drop hammer dies 
suitable for forming duct valves, 
beads, angles, channels and shallow 
pan sections. 


The dies have Kirksite bodies 
capped with a one-inch layer of 
epoxy resin compounds. The die 
face is a rigid epoxy compound 
containing a wear-resistant filler 
such as aluminum oxide. A resil- 
ient epoxy compound is used for 
the punch face. 

The resilient compound is based 
on a combination of a liquid epoxy 
resin with a liquid polysulfide 
polymer manufactured by Thiokol 
Chemical Corp., Trenton. Punch 
faces of this type produce alumi- 
num and steel parts with a mini- 
mum of wrinkling. 

Thiokol engineers say such drop 
hammer tools are useful in many 
metalworking fields in addition to 
the aircraft industry. 


Insuline Becomes 


Van Norman Unit 


MANCHESTER, N. H. — Samuel 
J. Spector, president, Insuline Corp. 
of America, Manchester, N. H., has 
announced that his company has 
become a subsidiary of Van Nor- 
man Co., Springfield, Mass. 

Spector said the entrance of Van 
Norman into the electronics indus- 
try opens a diversification program. 
No change in officers or personnel 
will be made. 


the) 
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Current Prices on New Cars 


The following advertised-delivered prices 
include the suggested base factory list 
prices, Federal excise tax amounts and 
suggested dealer delivery-and-handling 
charges. Not included are variable items 
passed on to the retail buyer, such as 
State and local taxes, transportation 
charges and optional equipment. 


BUICK—Special—4-dr. sed., $2,372; 2- 
dr. sed., $2,313; 4-dr. hardtop, $2,484; 2-dr. 
hardtop, $2,413; conv., $2,696; 4-dr. stat. 
| wag., $2,731. Century—4-dr. hardtop, $2,- 
980; 2-dr. hardtop, $2,918; conv., $3,261; 
4-dr, stat. wag., $3,211. Super—4-dr. sed., 
$3,205; 4-dr. hardtop, $3,395; 2-dr. hard- 
top, $3,159; conv., $3,499. Roadmaster— 
4-dr. sed., $3,458; 4-dr. hardtop, $3,647; 
2-dr. hardtop, $3,546; conv., $3,659. (Dyna- 
flow standard on Century, Super and Road- 
| master. ) 


CADILLAC—Series 62—4-dr. sed., $4,- 
| 241; cl. cpe., $4,146; 4-dr. hardtop, $4,698; 
| 2-dr. hardtop, $4,569; conv., $4,711; Eldo- 
rado 2-dr. hardtop and conv., $6,501. 
Series 60 Special—4-dr. sed., $4,992. Series 
| 75—8-pass. sed., $6,558; limousine, $6,773. 
(Hydra-Matic and power steering stand- 
ard.) 


CHEVROLET — (Prices 
| models; for V-8s, add $99)—One-Fifty— 
| 4-dr. sed., $1,835; 2-dr. sed., $1,792; bus. 
| epe., $1,700; 2-dr. stat. wag., $2,137. Two- 
| Ten—4-dr. sed., $1,921; 2-dr. sed., $1,- 
| 878; 4-dr. hardtop, $2,083; 2-dr. hardtop, 
$2,029; cl. cpe., $1,937; 2-dr. stat. wag., 
| $2,181; 4-dr. 2-seat stat. wag., $2,229; 
| 4-dr. 3-seat stat. wag., 
| 4-dr. sed., $2,034; 2-dr. sed., $1,991; 4-dr. 
| hardtop, $2,196; 2-dr. hardtop, $2,142; 
conv., $2,310; 4-dr. 3-seat stat. wag., 
$2,448; 2-dr. Nomad stat. wag., $2,574. 


CHRYSLER—Windsor—‘4-dr. sed., $2,- 
824.75; 2-dr. hardtop, $2,859.25; 4-dr. New- 
port hardtop, $3,082.75; 2-dr., Newport 
hardtop, $2,995.75; conv., $3,290.25; 4-dr. 
stat. wag., $3,552.50. New Yorker—4-dr. 
sed., $3,727.50; 4-dr. hardtop, $4,050; 2-dr. 
Newport hardtop, $3,899.50; 2-dr. St. Regis 
hardtop, $3,943.50; conv., $4,190.75; 4-dr. 
stat. wag., $4,471.50. (PowerFlite stand- 
ard on New Yorker.) 


CLIPPER—Deluxe — 4-dr. 
Super—4-dr. sed., $2,866; 
$2,916. Custom—4-dr. sed., 
hardtop, $3,164. 


CONTINENTAL MARK II — 2-dr. sed., 
$9,507. (Turbo-Drive and power steering 
standard.) 


DeSOTO — Firedome — 4-dr. sed., $2,- 
632.25; 2-dr. Seville hardtop, $2,688.25; 
4-dr. Seville hardtop, $2,787.25; 2-dr. 
Sportsman hardtop, $2,808.75; 4-dr. Sports- 
man hardtop, $2,907.75; conv., $3,035.75; 
4-dr. stat. wag., $3,325.25. Fireflite—4-dr. 
sed., $3,073.50; 2-dr. hardtop, $3,300.50; 
4-dr. hardtop, $3,385.59; conv., $3,498.50. 
(PowerFlite standard on Fireflite.) 


DODGE — Coronet 6—4-dr. sed., 


TV Camera Guards 


Sensitive Forge Press 

CLEVELAND. — The eye of in- 
dustrial television has been put to 
a new use on the massive 35,000-ton 
forging press in the U.S. Air Force 
heavy press plant at Aluminum Co. 
of America’s works here. 

The press, which forges sections 
for military aircraft, is so powerful 
that an off-center load might unbal- 
ance its precise accuracy or even 
ruin the entire machine. The un- 
flinching eye of TV keeps watch 
on a hydraulic mechanism which 
indicates eccentric loading. If the 
televised picture indicates exces- 
sive off-center loading, the press 
operator is immediately warned. 


| 


| 





are for 6-cyl. 


sed., $2,731. 
2-dr. hardtop, 
$3,069; 2-dr. 


$2,- 


$2,314. Bel Air—| 


228.50; 2-dr. sed., 


—4-dr. sed., 


$2,155.40. 
$2,336.25; 


2-dr. 


Coronet V-8 
$2,- 


sed., 


263; 4-dr. hardtop, $2,512.50; 2-dr. hard- 


top, 
4-dr. sed., 
657.75; 2-dr. 
Royal—4-dr. 
top, 
conv., $2,873. 
Suburban 6, 
V-8, 


4-dr. 8-pass. 
6-pass. 


sed., 


$2,767.75; 2-dr. 


$2,398.50; conv., 


2-dr. 


4-dr. 


$2638.50. Royal— 
$2,473.75; 4-dr. hardtop, 
hardtop, $2,543.75. 
$2,583.75; 
hardtop, 
Station Wagons 
$2,452.25; 


$2,653. 


2-dr. 


$2,- 
Custom 
hard- 


50; 


Suburban 


$2,560; 2-dr. Custom Suburban V-8, 
$2,689; 4-dr. 6-pass. Sierra V-8, $2,677.25; 
Sierra V-8, $2,782.75; 
Custom Sierra V-8, $2,829; 


8-pass. Custom Sierra V-8, $2,934.50. 


FORD— (Prices are for 6-cyl. models; for} 
add $99.98)—Mainline—4 


V-8s, 
$1,835.38; 
2-dr., 


4-dr. 


Ranch Wagon 
378.95; 
246.77; (4-dr. 
$2,378.95; 


sed., $3,245; 


Truck 


hardtop, 


’ 


2-dr. 
$1,698.12. 


3-seat) 


Thunderbird—2-dr. 


HUDSON — Wasp 6 Super — 4-dr. 
$2,380. Hornet 6 Super—4-dr. sed., $2,729. 
Hornet 6 Custom—4-dr. sed., $2,978; 2-dr. 
hardtop, $3,095. Hornet V-8 Custom—4-dr. | 
2-dr. 


sed., 


hardtop, 


IMPERIAL — 4-dr. sed., $4,780; 2-dr. | 
hardtop, $5,042.25; 4-dr. hardtop, $5,173.50. | 
Crown Imperial—4-dr. 8-pass. sed., $7,- 


$1,800.20; 
Customline—4-dr. 
$1,950.75; 2-dr. sed., $1,905.57. Fairlane—| 
4-dr. sed., $2,043.54; 2-dr. sed., $1,998.36; 
$2,215.95; 
$2,143.88; Crown Victoria cl. cpe., $2,287.65; 
conv., $2,309.97. Station Wagon—(2-dr. 2-| 
seat)—Ranch Wagon, 
$2,199.50; 
(4-dr. 2-seat)—Country Sedan, §$2,-! 
— Country Sedan, | 
Country Squire, 
hardtop, 


$2,134.95; 
Parklane, 


2-dr. 


-dr. 


hardtop, | 


$2,482. 


$3,101.50. 


$3,388. 


4-dr. 
4-dr. 


sed., 
business 
sed., | 


Custom 
$2,- 


sed., 


top, 


50. 


2-dr. 


691. 
standard.) 

MERCURY—Custom—4-dr. 
$2,310.50; Medalist 2-dr. sed., 
$2,214; 2-dr. hardtop, $2,445; 6-pass. stat. | 
$2,682. Monterey—4-dr. 
515; 4-dr. spt. sed., $2,611.50; 2-dr. hard-| 
$2,937. | 

2-dr. | 


2-dr. 


wag., 


$2,345. 


$2,627; 


sed 


hardtop, 


| 
| 


4-dr. 
435; 


con 


- 2-dr. 


$2,590; 
Montelair—4-dr. 
hardtop, $2,724.50; 

METROPOLITAN 
conv., $1,469 (both prices at coastal 
of entry). 

NASH—Statesman Super 6—4-dr. 
Ambassador Super 6—4-dr. 
$2,644. Ambassador Super V-8—4-dr. 
$2,956. 
sed., $3,195; 

OLDSMOBILE — Series 88 — 4-dr. | 
$2,443; 2-dr. sed., $2,378; 4-dr. hardtop, | 
hardtop, $2,555. Super 88—| 
i-dr. sed., $2,595; 2-dr. sed., $2,529; 4-dr. 
hardtop, 
conv., $2,986. Series 98—4-dr. sed., $3,253; 
hardtop, $3,506; 2-dr. 
$3,695. 


2-dr. 


hardtop, 


$2,836; 


v., 


hardtop, 
(Ultramatic standard.) 


8-pass. 


2-dr. 


spt. 


2-dr. 


$5,4 


stat. 


conv., 


sed., 


Hard 


95; co 


wag., 
$2,746; 
$2,! 


sed., 


sed., 


859.50. 
top, 


$3,338. 


hardtop, 
(Hydra-Matie and 
power steering standard on Series 98.) 

PACKARD—Patrician — 4-dr. 
160. 400—2-dr. hardtop, $4,190. Caribbean | 4-dr. sed., $1,725. Bermuda—Hardtop, $1,- 
$5,995. | 795. 


sed., 
nv., 


550.50; 8-pass. limousine, $7,684.50. (Pow- 
erFlite and power steering standard.) 

KAISER—Manhattan—4-dr. sed., $2,670. 
Darrin 161—Conv., $3,688. 

LINCOLN — Capri — 4-dr. sed., 
$4,064.50. 
sed. and 2-dr. hardtop, $4,546; conv., 
(Turbo-Drive and power steering 


$4,157; 
dr 


$4,- 


$2,370; 


$2,-| 


$1,445; 
ports 


sed., | 
sed., | 
sed., | 
Ambassador Custom V-8 — 4-dr. 
hardtop, 


sed., | 


$3, - 


$4,- 


PLYMOUTH (Prices are for 6-cyl, 
models; for V-8s, add $103.25)--Plaza— 
4-dr. sed., $1,892.50; 2-dr. sed., $1,849.50; 
| bus. cpe., $1,750.50. Savoy —4-dr. sed., 
$1,991.50; 2-dr. sed., $1,948.50; 2-dr. hard- 
top, $2,095.75. Belvedere — 4-dr. sed., $2,- 
075.50; 2-dr. sed., $2,032.50; 4-dr. hardtop, 
$2,247.50; 2-dr. hardtop, $2,179.75; conv., 
(V-8 only), $2,443.50. Suburban — Deluxe 
2-dr., $2,162.50; Custom 2-dr., $2,232.50; 
Custom 4-dr., $2,279.75; Sport 4-dr., $2,- 
449.75. 

PONTIAC — Chieftain 860 — 4-dr. sed., 
$2,259; 2-dr. sed., $2,201; 4-dr. hardtop, 
$2,404; 2-dr. hardtop, $2,331; 2-dr. stat. 
wag., $2,529; 4-dr. stat. wag., $2,612, 
Chieftain 870—4-dr. sed., $2,374; 4-dr. 
hardtop, $2,491; 2-dr. hardtop, $2,441; 4-dr. 
stat. wag., $2,709. Star Chief—4-dr. sed., 
$2,488; 4-dr. hardtop, $2,696; 2-dr. hard- 
top, $2626; conv., $2,818; 2-dr. Safari 
stat. wag., $3,089. 


RAMBLER—Deluxe—4-dr., sed., $1,795. 
Super — 4-dr. sed., $1,905. Custom — 4-dr. 
sed., $2,025; 4-dr. hardtop, $2,190; 4-dr. 
| stat. wag., $2,295. 

STUDEBAKER — Champion 6 — 4-dr. 
sedan, $1,993; 2-dr. sedanet, $1,841; 2-dr. 
sedan, $1,943. Hawk 6—Flight Hawk 5- 
pass. cpe., $1,982. Commander V-8—4-dr. 
sedan, $2,121; 2-dr. sedanet, $1,970; 2-dr. 
sedan, $2,072. President V-8—4-dr. sedan, 
$2,251; 2-dr. sedan, $2,184. President Clas- 
sic—4-dr. sedan, $2,485. Hawk V-8—Power 
Hawk 5-pass. cpe., $2,097; Sky Hawk 





$2,763; | 2-dr. hardtop, $2,473; Golden Hawk 2-dr. 


| hardtop, $3,057. Station Wagons—Pelham 
6-cyl. 2-dr., $2,229; Parkview V-8 2-dr., 
$2,350; Pinehurst V-8 2-dr., $2,525. (Over- 
| drive standard on Golden Hawk.) 


WILLYS—Custom—2-dr. sed., $1,663.11; 


Station Wagon — 2-wheel-drive, 
997.32. 


$1,- 


New Commercial Car Registrations, 


18 States for November, 1955-1954. 


registrations 
are released here weekly, 
compiled by R. L. Polk repre- 
sentatives in state capitals. 


Two States Previously 
Reported for November 


by 


states 


"55 
'54| 


Brock- 


way 


Chev- 
rolet 


726| 


542| 


229| 
145) 


145) 
_ 160) 


Stude- 
baker 


TO- 


White | Willys | Misc. | TAL 


2429 
2027 





Arizona 


"55 | 
*54) 





Delaware 


Florida 
Idaho 
Illinois 


Montana 


District of Columbia 


*55| 
54] 
*55| 
54) 
*55| 
_ sl 
"55 | 
*55| 
'54| 


755 


64} 


66 
_ 
19 
15 
26 
181 
138 
_ 128) 
23 
35} 
204 
151 
4l 
43 


236| 
__170) 
72| 
__56 
66 
66 
640| 
639 
154 
84} 
850 


630) 


214 
133 


123) 
66 
_26 
28 
25| 
262 | 
__ 189 
61 

63 

184) 

134 
79) 

48 


3 


76 


992 
655 
266 
mt 
254 
— 
2519 . 
_2137 
496 
423 
2767 
2235 
739 
548 








Nevada 


"55 | 
54 


T 
20 


43) 
102| 


25| 
14 





i 
22 


17% 
239 





New Hampshire 





"55 | 
54} 


12| 
28 


35| 


31} 


17) 
14} 


28| 
16) 


225 
189 





New Mexico 
North Dakota 
Rhode Island 
Virginia 

West Virginia 
Wisconsin __ 


Wyoming 


~~ 18 States Reported 


"55 | 
‘5 4| 


57 
50 


231) 
117) 


91) 
74\ 


54 
46} 


890 
él 





"55 | 
54! 
"55| 
54 


96 | 
56 


19; 
27 
17 
17 


92 
115 
63 
60 


34 
31 


15 
9 


69 
61 
27 
22 


356 
364 
241 
192 


19 
13} 
5| 3) 
7) i 





"55 
‘Sa 
55) 
| 
55 
‘5 4| 


682 
498 
257 
221 
115 
519| 


3 
2 
I 
3 





To Date for November 


= 


‘54 


| 


6 
3 


481 
106 
6218 
4992 


| 
| 
2 
4 





43) 
55 


3 
oul 
63 
50| 
13 
89 


89; 388 


35 
1028 





Year 
To Date 


"55 ) 
“54 


888 
113 





272947 | 
252088 





379| $7004| 251006 
2269| 51242) 231917 





1172|_ 


504 
390 
213 
108 


67 
453 


118 


4659 
3749 


152 
101 | 
90 
56: 
50| 
151 | 


130! 
itt] 
68 
76| 
51 
219) 


25) 71 
22| «42 
30 57) 
5| 41 
2| 44) 
0 38 43) 


1729 
1317 
799 
564 
353 
1594 





MNO —F WN Wh Ov 





108 | 
35 


1627| 


1138 


211 
51 
1558 
1570} 


266 
125 


3s 


27| 
3 
174 
9 


1377 
409 
16825 
13931 


8| 1 = 
1 a 54) 
5 180/258; 752 
22 














68845 
57688 | 





87735 
71764 | 


9105) 
5188) 


193] 166) «651 
2629| 


9543| 12177| 22481 
1972| 8587} 9815} 14049 


804553 
712024 


7015 
4332 











‘“‘The information contained in this report has been compiled from official state documents. Every reasonable precaution has been 
exercised to insure accuracy of this report to the extent of the registrations received and tabulated at the time the report is published. 


R. L. Polk & Co. cannot assume any liability by reason of inaccuracies or omissions.’’—R. L. Polk & Co. 








New Passenger Car Registrations, 16 States for November, 1955-1954 


Car registrations by states 
are released here weekly, as 
compiled by R. L. Polk rep- 


resentatives in state capitals. 

‘55 10 
‘54 17 
*55| 17 
*54| 10 
" 
il 
7\- 


One State Previously 
Reported for November 


Arizona 
Delaware 
District of Columbia 


id. 
Florida 63 


it 
14 


323 
448 


18 
24 


5 


Idaho 

Hlinois 
Montana 

New Mexico 
North Carolina 
‘55 
*54| 
‘55 
*54) 


“55 
‘54 


8| 
5| 


North Dakota 


Oklahoma 5 
28 

9 
10 


Utah 


5 3s] 62 88 
29 62 91 


Plym- 

Soto | Dodge| outh 

23 | 
26 56 


35 
43 


21 
13 





4| 
33 


5| 
10 


58 
43 21 


9) 40) 


io] 5 | 


66 a 
s 
74| 
19| 


208 
117 
595 
748 
395 





102 
4} 
482 | 
228! 
83 
4B 
TT 
546 


16 
24 


134 
112 
26 
19 
395) 
465)" 


27 | 
31 28 
198-296 
165} 211 
37| «30 
ae 
718| 642 
913} 390 


1997} 
8% 
242 
133 

4399 

2227 


66 
776| 
472| 
HS 

45 


1679| 
1128 


68! 
_299| 
5404 

3082 
561 

267 

8099 | 

5865 


Cadil- 


4 
54 
374 
129 
85 
90| 
152 
103 
835 
665) 
109; 
AN6| 
1664) 


lac 


14 
12 
53 
34 
42| 
10| 
72 
29) 

516 

141) 
26| 
17| 


-693| 
1799| 363] 


Chev- 
rolet 


264 
213 
988 
4% 
553 
493| 
50! 
347 

3838 

2564 | 
360 

407 

6364) 

5806 


Olds- 
mobile 


78 
73 
178 
77; 
103 
62| 


1864 | 


Pon- 
tiac 


% 
123 
225) 
139 
138} 
118) 
233} 
168| 
1113! 
733} 


153) 752. 


141} 


1950} 
1879) 


G.M. 


TOTAL] Kaiser | Willys |TOTAL 


493 
475 


1818 
875 


921| 


773 


1124 

787 
7701 
4814 


Pack- 
ard 


Stude- 
baker 


K-W 


1113 

915 
3763 
1767 


2010 
1303 


22| 
103 
4\ 

19| 
29} 


| 
2 
28 
18 


18 
8 


20| 4 
24| 


1 
5| 


4| 37 





2 


17 

4 
91 
59| 


31 

28 
151 
238| 


48 
22 
242 
297 


2553 
1461 
15795 
93% 


|_| 
s2 





753 


12635 
11711] 





27| 


16) «141 
35): 


oe 
59] 28 62|_ 79 


346 
188 


141) 
42 


77\ 
331 | 


145 | 
78) 


41] 
17 


614 
472 


152 
112) 


145} 
95| 


1097 
774 


5 


| 
10| 


57 


1647 
1261 
26399 
21589 
2371 
1427 


30 
48 
255) 
512 
62| 
45) 


46 
59 
447 
709 
84) 
51 


1} 16} 
14) il 
5 192 
101 197 
| 22 
6] 6 


nN 





~21).. 47 
11] 34 


i 

2 16 65) 4 
359| 670 
202| 327 
3 

57 


180 
116 
7 
31 





134 
7! 


10 
16 


18 
21 


273 

186 
1347 

730) 
283 
180 





208 | 
78| 


70 
63 


79 
91 


90 
32 


398 
135 


778 
291 


36 
33 


176 

6! 
521 
250 
101 

24 
428 
299 


654 
a 
3491 
2034 | 

581 

339 
2359 
1975 


253| 
131 
488 
533) 
75| 
67| 
539| 
419| 


36) 
26 
55 
86 
29| 
13] 
10 
32| 





13 
18 


22 
28 


28 
35 


66 
26 


93 
57 





57 
77 


55 


Virginia 
: ‘54 


847 
438 


195 
140 =. 


93 
124 


150 
201 





Ri 
219 





"55 
‘S4]_ 2 
"55| 7 
*54| 9 


West Virginia | 
20 


Wyoming 


36 
37 


86| 
48| 


58 
57 





37 112 137 





237 
140 


16 
I 


140 
88| 


~ 530) 
468 


140) 
150 


38 
20) 


615 
533 
2285 
2006 | 
397 | 
497 
1901 
1608 | 


390} 
390} 


123 
% 
531 


455 


98 
98} 


536 
465 
125 
132 


185 
dl 
739 
687 

65 

92| 
66! 
440 
133) 
160 


1212 
967 
4198) 
3767 | 
664| 
767 
3747 
2964 


| 


| 
7| 


‘ 


| 


2222 
1665 
931! 
6867 
1583 
1346 


53 
55 
170 
196| 
35 
33 


37| 
42| 
118 
159 


16 
24} 


on) 


2| 16 
7 13] 
| 52 

1| 37) 
| 





15 
142! 


rT 
13 


7099 
5476 


i 129 





826 
852| 


| 


“1671 
1554 


12 10} 22 


19 
1 
4| 8} 28] 8 


yy 








1578 
898 


334 514 





22 
17 


19 
28 


12] 
19 


30 
18 


43, 53 
34] 42 


148 


48 753) 


252 


yl 
20| 


55/199 +345) = 685) 1049) | 


15} 


14 
8 


519) 
334 


3328 
2091 


460) 
495 | 


178 
77\ 


"2397 
2109} 


670 
409 


867| 4572) 


849| 


3939 | 


1 
26} 


34 


Ie own o- 


86) 124, 210; 
49| 275 324 


9 
4 9953 
9| 7552 





184) 

106 
65 
42 


1248 
635 
332 
302 


229) 
25! 
91 
95 








45) 
4| 
30 
24 


| 


809 
836 
262 
326| 


173 
115 
106 
84 


228 
235 

84) 
121 


1484) 


1478| 
573 
650! 


| 
3| 


Td 


2| 3555 
5| 2636 
2) (1102 
| 1121 


742| 92147 


I 25 44 69! 
6 30 78} ‘108 
2 15| " 26| 
6 5| 17 22 


sw 5-/S 




















6506| 7015) 43817! 
4965| 6161; 36346] «131 


+97; +114) +371) j 
912/ 


5680| 2078) 22538] 


5175) 942| 19103) 


574| 
397| 


16 States Reported 55) 599 983 1361 


1582 3571} 7124 
To Date for November '54| 756} 1074 1830] 1185} 816} 1842) 3161 4 19315 
stmer 1| 


Net Adjustment 55] +9, Fil +20] +4) =~+5| —32| 43) 66] +12 +2) +57) +180) +50) +8! +102| +114| +37 = =| +2 
Year *55| 38974) 82957| 121931} 134723) 101122| 247671| 565001 | 1048517|1324146| 28164! 318019|1670491| 652682) 116043|1381711| 508249) 455342) 3114027! 5913! 6825) 45181) 84835) 130016/ 
To Date '54| 30502| 72524] 103026} 82349] 63209} 125451] 320114]. 591123}1160526| 31793] 238665|1430984| 441149] 91959/1141141| 348895] 286075|2309219| 8169! 15858] 24027) 34904] 78776] 113680} 


*"The information contained in this report has been compiled from official state documents. Every: reason- received and tabulated at the time ‘the report is published. R. L. Polk & Co. ‘cannot assume any liability 
by reason of inaccuracies or omissions.’’—R. L. Polk & Co. 


able precaution has been exercised to insure accuracy of this report to the extent of the registrations 


1894 13970| 24384 


7004} 15756 


5286| 30277| 
3162! 


32 33) 650 1109 1759 
263 394 469 1715 2184 


-| -l| +4 = +2 +6) 


263| 67336 
—9| +501 


42771 | 6134416 
23901 | 4595960 
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AUTOMOTIVE NEWS, DECEMBER 26, 1955 


| exhibited at September’s Machine 
Tool Show in Chicago was lubri- 
cated automatically. 

“Such systems,” Hewitt said, “are 
becoming more valuable to machine 


Seen New Trend 
tool manufacturers as their equip- 


In Tool Design |ment becomes more complicated 


ROCHELLE PARK, N. J.—The 2nd ee ae — lubricating 
_| points, many of which are inacces- 
a. ood oe ae So sible by hand-lubricating methods.” 
a oe eres | “Some machines have more than 
trend in the design of machine | 999 bearing points,” he said. “It 
tools, according to Fred M. Hewitt, would take more than an hour to 
sales engineering manager, Bijur |ybricate that many points by hand, 
Lubricating Corp. and the oil-can method cannot as- 
Hewitt pointed out that more sure that the right amount of oil is 
than 90 percent of the machinery supplied to each point.” 
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UR RATES ARE SO LOW 


we are not permitted to advertise them 


NO CHARGE 
FOR CHILDREN 
IN SAME ROOM 


MODIFIED 

aa, AMERICAN OR 
EUROPEAN PLANS 
AVAILABLE 


Swimming pool 

200 feet of private beach 

Cabona Club + Water shows 

Dancing and All-star shows 

Free cocktail porty 

Free movies * Shuffleboard 

Free Honeymooners’ Portrait 
TONY SWEET, Manoger 
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AIRPLANE FOR AUTOMOBILE? 


Due to recent illness which prevents my piloting an aircraft for at least 
one year, | will consider a proposal to trade my airplane as partial payment 
on one of the following 1956 automobiles with complete power equipment: 
Cadillac 62, Lincoln Premiere, Packard 400 or Imperial sedan, 
Thunderbird, Corvette or Studebaker Golden Hawk sports’ car. 

The airplane is a 1948 Stinson Flying Station Wagon just relicensed with 
enly 247 hours on both engine and frame and has always been 
hangared. It is a four place plane with a 165 H.P. Franklin engine, Aeromatic 
Propsiior, two-way radio plus A.D.F. (radio compass). It is in excellent condi- 
tion and is one of a series of the safest, sturdiest and most reliable airplanes 
ever built. Call SE 3-2610 or write. Car F.O.B. Chicago. Plane F.A.F. Chicago. 


H. S. BOWLES 1060 W. ADAMS ST. CHICAGO 7, ILL. 











| p.m.), 
| How They Got That Way and Pre- 
| cision—The Prime Factor in Full- 





\of the hose line and fittings opera- 
| tions of its former Canadian licen- 
;see. The new Canadian company is 
‘ Prenco-Aeroquip, Ltd. Toronto. 


Parley Highlights 
Listed by SAE 


Chevrolet to Reveal 
New Truck Shift 


(Continued from Page 13) 
engineer, E. N. Cole, chief en- 
gineer, Chevrolet; purchasing agent, 
E. J. McNamara, purchasing direc- 
tor, Pratt & Whitney Aircraft, and 
vendor, M. P. Ferguson, president, 
Bendix Aviation Corp. The enacter 
of “Helitrac’s” sales manager will 
be announced later. 

* * * 

ore are the highlights 
of the meeting, which closes 
Jan. 13 (events at the Statler Hotel 

are listed in italic): 
Monpay, Jan. 9: Sheraton- 
Cadillac (10 a.m.), Brake Ratings 
for Automotive Vehicles; (2 p.m.), 


Symposium—Lengthening Intervals| | 


Between Preventive Maintenance 
Inspections. 

Statler Hotel (10 a.m.), Tech- 
nical Findings from Automobile 
Impact Studies; (2 pm.), New 


Developments in Bearing Mate- || 
The Next |; 


rials, and (8 p.m), 
Decade and the Automobile. 


Tuespay, JAN. 10: Sheraton- 





Cadillac (9:30 a.m.), Field Testing | ‘ 


of Diesel Locomotives and Good- 
year Rolligon Tires; (2 p.m.), Sym- 
posium—Fan Horsepower Losses 
and Noise and their Reduction, and 
(8 p.m.), SAE presidential address 
by C. G. A. Rosen, 1955 president, 
and the annual business session. 

Statler Hotel (9:30 a.m.), En- 
gineering Requirements for Jet 
Engine Materials, Wrought Jet 
Engine Bucket Alloys and New 
Material Processes for the Auto- 
motive Gas Turbine, and (noon), 
luncheon technical session. 

* * * 


EDNESDAY, Jan. 11: Shera-| 
ton-Cadillac (9:30 a.m.), Full-| 


| Seale Field Service Tests of Rail-| 


road Diesel Fuels, and (2 p.m.), 


| Turbocharging High Speed, High 
| Output Diesel Engines. 


Statler Hotel (9:30 a.m.), Sym- 
posium—Turbine Engine Mainte- 
nance and Overhaul Costs and A 
New Automatic Transmission for 
Chevrolet Heavy-Duty Trucks, 
(2 p.m.), Procedures Inspection 
and Equipment Relating to Air- 
line Maintenance. 

Masonic Temple (6:30 p.m.), | 
dinner. Speaker will be Wilber 
M. Brucker, Secretary of the 
Army. 

Tuurspay, JAN. 12: Sheraton-| 
Cadillac (9:30 a.m.), Wear—Where 
and When The Chevrolet L-4 Test} 
—“What Does It Measure?”;| 
(2 p.m.), business session of fuels) 
and lubricants activity, and (8| 


|p.m.), The New Dynafiow and the 


General Motors Hydra-Matic 
Transmissions. 

Statler Hotel (9:30 a.m.), Pro- | 
ducibility, and (2 p.m.), Symposium 
High Temperature Dynamic | 
Seals. 

Fray, JAN. 13: Sheraton-Cadillac | 
(9:30 am.), The Low Silhouette | 

Drive Line and The Continental 
Mark II—a Design Story, and (2 
Steering Mechanisms and 


Time Power Steering. 

Statler Hotel (9:30 a.m.), papers 
sponsored by the fuels and lubri- 
cants activity and (2 p.m.), busi- 
ness session of aircraft power- 
plant activity with two papers 
and a motion picture. 

A folder is available which shows 
the complete schedule of activities 
plus a list of the various commit- 
tees, the times and places of their 

meetings. 





Aeroquip Corp. Acquires 
Marman Products in L. A. 

JACKSON, Mich. — Aeroquip 
Corp. has announced the acquisi- 
tion of Marman Products, Inc.,. of 
Los Angeles) Marman Producfs 
makes the Marman clamp, used in 
the aircraft industry for joining 
pipes and other conduits, as well 
as for connecting accessory parts 
to jet and conventional airplane 
engines. 

The Marman purchase follows 
Aeroquip’s acquisition in February 








100,000-Mile Tire 
Expected Soon 


NEW LONDON, N. H.—The rub- 
ber industry may soon produce a 
100,000-mile tire, Dr. N. V Seegar, | 
rubber research chemist for Good- 
year Tire & Rubber Co., disclosed 
at the Gordon Research Conference 
here. 

The long-awaited tire will be 
made of a polyurethane rubber 





tread bonded to a conventional tire 
carcass. A bonding agent that will 
keep the tread attached to the car- 





L THE WORLD WITH. 


Ta SRITT 


NEW BUMPA-TEL SIGN 
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cass seems to be all that is needed, 


He pointed out that polyurethane 
rubbers are vastly superior in wear- 
ing qualities to any other known 
type of rubber but they do not mix 
well with other rubbers. 

Dr. Seegar added, “A tire made 
entirely of polyurethane would be 
impractical because of its tendency 
to generate high heat buildup.” 


| Dr. Seegar stated. 





LeFevre Motors Opens 


LeFevre Motors is a new Pontiac 
dealership in Brookings, S. D. Wil- 
lard LeFevre is the dealer. 








“Mount or Dismount Your Sign in Seconds Without 


Tools, Absolutely No Damage to Car." 


® Mounted or Dismounted in 


® Polished Aluminum Frames 


Seconds* 
e Sheet Steel Face 


® Sign Legs Telescope Into Non-Visible Brackets Mounted 
Behind 


Bumper Guards 


® Does Not Interfere with Operation of Trunk Lid 


* After original Installation. 


State Make and Model When Ordering. 


Now Offered in Four (4) Options, Unlettered at $12.50, 


Lettered at $16.50, Lettered 


and Reflectorized at $21.50, 


Lettered on Full Scotchlite Background, the Top Sign for 


Night Use at $26.50. 


F.0.B., MOUNDS, ILLINOIS 
Signs Are Shipped 1 fo 5 in Bundle via Parcel Post. Postage to Be Added. 


| Available Now for 1956 Ford, Chevrolet, Plymouth, Buick, 
| Dodge, DeSoto, Chrysler, Pontiac, Mercury and Oldsmobile. 


We will accept telephone calls collect on orders 


for five or 


more signs. 


WARREN HASTINGS MOTOR COMPANY, INC. 


103 NORTH BLANCHE 
DEPT. 102 


MOUNDS, ILLINOIS 
Phone 461 





IN BUFFALO'S 9G NEIGHBORING CITIES 


There are 9 cities in Western New York beyond the 
confines of ABC Buffalo — important, self-sufficient 
communities with major retail outlets for all lines of 
merchandise. The Morning Courier-Express has 34.4% 


greater coverage than 


any other one daily newspaper 


among the 85,000 families in these 9 cities. The Sunday 


Courier-Express, New 
outside of Manhattan, 


York State’s largest newspaper 
gives still more intense coverage 


carrying your sales message to nearly all the 463,400 


families — both urban 


Western New York market. 


FOR THE COMPLETE STORY 


— all the facts and figures — of 
Western New York’s 8-County market, 


write for the Market 
the Courier-Express. 


ROP COLOR 


and rural — in the great 8-county 


Data Book of 


available both daily and Sunday. Sime 
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Army Pioneering on Off-Road Vehicle . . . 
New Field—Terradynamics- 


(Continued from Page 21) 


proached: systematically from this 
standpoint—although it is difficult 
to overlook the fact that tremen- 
dous progress in aviation may be 
ascribed to a reduction of drag 
through better adaption of the 


types: of equipment are under 
| Study. 

Eventual commercial implications 
of these developments are seen 
plainly in off-road vehicle design. 
Think of the potential sales advan- 


tages to the manufacturer of farm 


“form” of the airplane to the con-/| tractors or earth-moving equipment 


ditions of flying. 

Undoubtedly, a radical progress 
in off-road wheeled locomotion, | 
tracks included, may be expected | 
first in a better adaption of a 
vehicle form to the land environ- 
ment in which IT operates. 


A general survey of past and! 


| 


who succeeds in outstripping com- 
petition in drawbar pull and all- 
around performance! 

In the words of Col. Harold Par- 
sons, commanding officer at the 
Detroit Arsenal: _ 

“If one considers how areo- and 
hydrodynamics have been devel- 





present designs to study the forms 
used for cross-country transport 
vehicles discloses that this type of | 
equipment has not undergone the | 
extensive evolutionary progress ob- 
served for the airplane and auto-| 
mobile. Basic forms for off-road ve-) 
hicles are said to resemble closely 
those in use 45 years ago. 
While the automobile has devel-| 
oped to a point where it is well} 
suited to its environment of motion 
—which is the air and the highway | 
—the form of an off-road vehicle) 
may appear clumsy and poorly) 
adapted to its medium of operation, 
which is dirt, mud and snow or a 
rough ground surface. 
* 


* * 


Protruding Underbellies 
Slated to Disappear 


é lyongres vehicles generally would 
be described as wide and short, 
rather than long and narrow; and 
they have bellies which often bog 
them down. Protruding parts plow 
through soft ground at high sink- 
age rates, while the track designs 
leave much to be desired when 
judged by terradynamics principles. 

To advocates of this new sci- 
ence, the evidence is clear that 
morphological changes in_ the 
forms of off-road vehicles may 
pay dividends in higher opera- 
tional speeds, added pulling 
power and improved all-around 
mobility. 

If true, this conclusion opens a 
wide field of exploration: A study 
of the relationship of vehicle 
forms and of the environment of 
land locomotion. Rational solutions, | 
based on the interaction of physical | 
forces between moving land ma- 
chines and the medium of opera- 
tion, may bring entirely new possi- 
bilities in this novel application of 
engineering mechanics. 

The important point is to recog- 
nize the new terradynamics funda- 
mental approach to vehicle design 
calls for a reexamination of prin- 
ciples—plus the openmindedness to 
. admit, if necessary, that now is the 
time to discard some of the ideas 
of the past, and seek aggressively 
for means to utilize the new 
concepts. 


* * 


T THE Detroit Arsenal, the first 
vehicle in the lightweight class 


* 


oped over the past 50 years, it 
may be agreed that the problem 
of establishing the science of 
terradynamics is of a similar 
nature. Only a coordinated pro- 
fessional effort with the full co- 
operation of interested govern- 
ment agencies, universities and | 


industry can lead to a healthy 
development of this new and 
| vital field. 


“Recognizing this need, the Land | 


|Locomotion Research Laboratory 
of the Detroit Arsenal, in an effort 
| to help promote interest in the field 
|of mobility, has formulated scien- 
| tifically the various phases of re- 
search work required to reach 
practical solution of improved 
locomotion. 

| “If, through these efforts the me- 
‘chanics of land locomotion and 
their practical application can 
|achieve the same standing in me- 
| chanical engineering as have other 
|branches of applied mechanics, 
then our problem undoubtedly will 
| be solved. Only in this manner can 
we hope that the mobility of an 
automotive land vehicle may be in- 
creased in a way comparable to the 
general technological progress of 
this age.” 





Turnings . 


(Continued f 


the Chrysler engineer was a plot of 
weight - displacement and weight- 
horsepower ratios against time 
since World War II for “model 
X’”—a composite of the low-priced 
three. Examination of this chart in- 
dicates some of the basic data 
used by the performance analyst. 
For discussion purposes, the 
curves were arbitrarily extrapo- 
lated to 1965, to permit a predic- 
tion of possible trends in these 
basic factors. A study of this 
graph leads to the conclusion 
that the majority of American 


sa By John T. Benedict 
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ratio flexibility in the future will 
allow engine operation at higher 
load factors throughout much of 
the speed range. Significant econ- 
omy improvements also are implicit 
in possibilities for operating the 
engine in the range for lowest 
brake specific fuel consumption. 
“Secondary” benefits cited by Sin- 
clair as accruing from use of the 
ideal transmission are improve- 
ments in smoothness and noise 
level, simplification of engine car- 
buretion and spark advance and re- 
duction difficulties accompanying 





passenger car production stands 
today somewhat less than half- 
way between the passing of the 
in-line six or eight-cylinder en- 
gine and the ultimate exploitation 
of the over-head-valve V-8 within 
the physical limitations of front- 
wheel geometry and package 
size and styling dictates on the 
powerplant enclosure. 

Tractive effort or wheel thrust 
trends were plotted in another in- 
teresting set of curves shown by 
Sinclair. These force- available 
curves were computed with an as- 
sumption of an “ideal,” infinitely 
variable transmission such _ that 
peak power is attainable at all 
speeds. To indicate a level of maxi- 
mum usable breakaway thrust, a 
“wheel spin” band based on 0.8 to 
1.0 tire-road friction coefficient was 
superimposed on this chart. 

It was interesting to note that for 
1965 model X (with ideal transmis- 
sion), sufficient torque is available 
to spin the rear wheels at any road 
speed up to about 55 m. p. h.! Fur- 
ther calculations show that the 


sustained light-load operation. 

Next on the program was Pack- 
ard-Clipper project engineer Ed- 
ward Nash, who discussed power- 
train relationships to car perform- 
ance. To allow additional space for 
excerpts from WNash’s excellent 
technical paper—and particularly 
his interesting predictions — this 
material is presented in a separate 
story to appear in the Jan. 2 issue. 

The final speaker, Arnold Selig- 
son, supervisor of the special 
tests unit on the Ford engineer- 
ing staff, enlightened the audi- 
ence with an unusually informa- 
tive presentation of the inside 
story on performance testing of 
cars on the road. 

In outlining the role of vehicle 
performance measurements on the 
road, Seligson pointed out that such 
a procedure is a necessary “next 
step” after basic performance cal- 
culations have been completed and 
known components are assembled 
into a complete vehicle. 

Primary functions of perform- 





maximum acceleration attainable is 
about one-half “G” or 16 feet per 
second, based on present traction 
limitations inherent in tire mate- 





is reported to be operating success- 
fully, and concepts for heavier 


Giant Die Handler— 

Lifting a Skylift fork truck is child's 
play for this mammoth die handler de- 
signed and buiit by Automatic Transporta- 
tion Co.,. Chicago. Capable of lifting 
110,000 pounds; the unit.is equipped with 
two: winches for handling 55-ton dies into 
and.out. of metal working presses. 


| rials and design. 
* = * 


Breakaway and Passing 


Analysis Is Discussed 


INCLAIR declared that it is 

through analysis of acceleration 
versus car speed curves that the 
greatest insight may be gained as 
to the effects of changes in engine 
design, torque converter character- 
istics, transmission and axle ratios, 
etc. as a car model is developed. 
Such a chart was called “the core 
of breakaway and passing activity 
analysis.” 

The Chrysler project engineer 
also stated that any discussion of 
car performance trends would be 
incomplete without a broad defi- 
nition of the ideal transmission 
as a component of the 196X 
engine-transmission system. 

The development of gasoline 
chemical octanes by the petroleum 
industry and mechanical octanes 
by refinements in engine design 
are well-known techniques. A new 
term “transmission octanes” prob- 

ably will come into usage as the 
engine-transmission “package” re- 
lationship evolves toward exploita- 
tion of design possibilities now 
seen on the engineering horizon. 

Generally, benefits attendant to 
the ideal transmission include gains 

|in efficiency and fuel economy, ac- 
cording to Sinclair. Transmission 





ance testing, as defined by the Ford 

engineer include: (1) to make 

measurements re- 

quired in develop- 

ment of experi- 

mental parts; (2) 

to determine cer- 

tain design re- 

quirements; (3) 

to maintaina 

running: check on 

production qual- 

ity; and (4) the 

evaluation of 

a competitive cars. 

Arneld Seligee Highlights of 

Seligson’s talk covered an illus- 

trated presentation of the “tools of 

the trade”’—some of the types and 

applications of instrumentation used 

in obtaining actual car performance 

measurements. In speaking of 

“vehicle performance,” the test en- 

gineer usually thinks of acceleration 

and fuel economy as the “primary 
performance measurements.” 

* ok * 


3 Type Measurements 


Evaluate Acceleration 


N EVALUATING a car’s acceler- 
ation characteristics, three types 
of measurements generally are ob- 
tained: acceleration rates, time- 
| speed relationships, and time- 
distance data. These three items 
| are derivable or measured. directly 
by means of a stop-watch board, 
acceleration chronograpm or re- 
cording oscillograph. 
One of the most interesting 
phases of Seligson’s paper was 











Basic Criteria Trends— 


An. indication of performance capabili- 
ties for future cars may be obtained -by 
extrapolation of trends under way for 
fundamental factors such as weight-dis- 
placement and weight-horsepower ratios. 


| tice, the capable “junior” panel 
members were backed-up by a 
group of senior “consultants” 
during the discussion period. 
Darl Caris and Forest McFarland 
exhibited their usual mastery of 
their respective fields—as well as 
some fast foot-work in adroit 
side-stepping of several tricky 
questions. 

Phil Pretz, the third senior panel 
member, likewise contributed some 
enlightening comments, and neatly 
summarized the evening’s activities 
when he accurately characterized 
|the three principal speakers as: 
“Mr. Visionary, Mr. Calculator and 
Mr. Dragnet.” 





* * * 


his discussion of engine and 
power-train inertia effects and 
the advanced techniques now in 
use to separate and measure in- 
dividual variables in actual road 
tests. 

One of the most thought-provok- 
ing illustrations in the Ford en- 
gineer’s presentation was the one 
showing the effect of engine inertia 
on vehicle acceleration. In the test 
where the engine was already at 
stall speed before start of the accel- 
eration run, the recorded peak ac- 
celeration was much greater than 
in the other instance where part of 
the engine power was consumed in 
“accelerating itself”’—thereby effec- 
tively diminishing the power avail- 
able to accelerate the car! 

The assembled engineers showed 
great interest in Seligson’s explana- 
tion of a further refinement where- 
by the effective polar moment of 
inertia for the engine-transmission 
combination can be determined by 
recording engine speed and drive- 
shaft torque on the oscillograph 

+ = = 
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HORSEPOWER AVAILABLE 
HORSEPOWER REQUIRED 


ROAD LOAD 
POWER REQUIRED 
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Power Trend— 


On this graph, power required and 
power available are plotted against car 
speed for the model years 1946, 1955 and 
1965. “As installed"’ horsepower allows 
for several thousand miles’ accumulation 
of carbon, representative under-hood tem- 
peratures, power taken for engine acces- 
sories and car exhaust system. 

+ * * 
during operation of the vehicle to 
obtain various engine acceleration 
rates. 

Turning to a description of the 
fuel economy phase of vehicle per- 
formance testing, Seligson ex- 
plained that it is necessary to 
obtain such data under varying 
types of car operation “to form a 
complete picture of fuel economy 
characteristics.” Primary types of 
fuel economy measurements were 
given as: specific fuel (in pounds 
per brake horsepower per hour), 
highway fuel, and city-traffic fuel. 

Remainder of the Ford paper 
was devoted to brief descriptions 
of such modern test procedure as 
drawbar pull or tractive effort 
measurements; radiator air-flow 
measurements; and brake per- 


- formance tests. 


A particularly interesting phase 
of the work described by Seligson 
was that which is devoted to num- 
erous detailed power and torque 
measurements at various locations 
on the car. Actual checking of 
torque at the engine, drive-shaft 
and rear wheels permits an evalu- 
ation of drive-train losses through 
the transmission and differential 
during steady speed and acceler- 
ating conditions. 

Specially designed torquemeters 
(using strain gages) are used to 
measure power requirements of 
such engine components as the fan 
and generator. Wheel torque data 
to: determine actual power output 
at the rear wheels is obtained 
through use of a wheel torque- 
meter consisting of an impedance 
strain- gage torquemeter with a 
tachometer built-in for wheel speed 
indication. 

In accordance with usual prac- 


AVAILABLE WHEEL THRUST 
- WITH IDEAL TRANSMISSION 


con nwpe Oo OH © FH 8 8 ©O HO BO 
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Wheel Thrust Trend— 


This graph of tractive effort available 
(with wheel spin band indicating “usable” 
torque limits), indicates that performance 
available in the 1965 car may not be far 
below the maximum possible with present 
limitations on tire-road traction. 


New Pyrometer 
Measures Surface 
Heat of Metals 


PHILADELPHIA. — A portable 
gadget that looks like a microphone 
on the end of a long pole is said to 
have solved the problem of accu- 
rately measuring high temperatures 
of metals and refractories when 
surrounded by cooler air. 

With the Land Surface Pyrome- 
ter, the Fielden instrument division 
of Robertshaw-Fulton Controls Co. 
believes it has the answer to a dif- 
ficult temperature-gauging situation 
that has perplexed the steel- non- 
ferrous metal, plastics, moulding, 
die casting, glass and metal treat- 
ing industries for years. 

According to the company, the 
instrument will give accurate 
temperature readings within 0.5 
percent, whereas contact thermo- 
couples, formerly relied upon for 
measuring heated materials in cool 
surroundings, have an accuracy 
within about 5 percent. 


The Land Surface Pyrometer is 
suitable for measuring “spot” tem- 
peratures in a range from 100 to 
2400 degrees fahrenheit and may 
be used for oxidized steel or cast 
iron, many oxidized non - ferrous 
metals, painted surfaces and others, 
regardless of their emissivity. 

Applied to the surface of a hot 
body, the instrument head, which 
is concave in shape, closes off a 
portion of the heated material, 
forming a uniform temperature en- 
closure. A reflector, created by a 
heavy gold plating inside the in- 
strument head, actually reproduces 
the surface conditions of the hot 
material. 


“Black body” radiation trapped 
within this uniform temperature 
enclosure is then sampled through 
a small fluorite window, which is 
transparent to most of the infrared 
spectrum and measured by a sensi- 
tive thermopile. 

Used in determining the tempera- 
ture of a hot steel billet, the py- 
rometer will measure the heat at 
3/16-inch below the surface, rather 
than at the actual surface of the 
metal. With refractories, the depth 
of measurement is about 1/16-inch. 


Color a Part of Film 


In New Dye Process 


MARTINSVILLE, Va. — A con- 
tinuous method of dyeing all gauges 
of “Mylar” polyester film with col- 
ors that penetrate and become part 
of the film itself has been devel- 
oped: here by Julius Hermes, presi- 
dent of the newly formed Martin 
Processing Co. 

The new method dyes “Mylar” in 
colors and shades ranging from 
delicate pastels to jet black, says 
Hermes, using: duPont dyes espe- 
cially developed for the process. 
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2-dr., $1,620*%, $1,525, $1,495*; Bel Air 
(6) coupe, $1,590*; Two-ten (8) 4-dr., 
$1,385. °54 Bel Air station wagon, §1,- 
150; conv., $950*; Two-ten station wag- 
on, $1,100*; 4-dr., $890; 2-dr., $835, 
$800*. 53 Bel Air conv., $825*; One- 
fifty 4-dr., $525. 

CHRYSLER—’55 Windsor 4-dr., 
(ps). 54 NY 4-dr., $1,000. 

DeSOTO—'53 Fire Dome (8) 2-dr., $650*. 
’52 Fire Dome (8) 4-dr., $375*. '49 De- 
luxe club coupe, $225. 


$1,790* 


FORD—'56 Custom (8) 2-dr., $1,850. ‘55 
Fairlane (8) conv., $1,770* (ps); Main 
(8) station wagon, $1,395; Custom (8) 


2-dr., $1,375; Custom (6) 2-dr., $1,205. 

’53 Crest (8) Victoria, $885; Custom (8) 

$785*; club coupe, $740; 2-ton 
pickup, $550. °51 Custom (8) Victoria, 
$470*; Deluxe (8) 4-dr., $275, $255. 

HUDSON—’'54 Wasp 4-dr., $685*. '53 Hor- 
net 4-dr., $525*. 


4-dr., 


LINCOLN — ’'56 Premiere coupe, $4,150* 
(ps); Capri coupe, $3,995* (ps). ‘52 
Capri coupe, $790*. 

MERCURY — '55 Monterey 2-dr., $1,575. 


’53 Monterey coupe, $1,170*; Sport coupe, 
$850*. °52 2-dr., $680; Monterey coupe, | 
$670*; 4-dr., $445*. ’51 4-dr., $390, $350. 
NASH—’54 Ambassador Country Club, §$1,- 
030. '53 Statesman 4-dr., $780. '52 States- | 
man 4-dr., $780. '52 Statesman 4-dr., | 
$435. °51 Ambassador 2-dr., $280*. 
OLDSMOBILE — ‘55 (98) 4-dr., $2,380* 
(ps), $2,225* (ps); Holiday, $2,350* (ps). 
’54 (98) 4-dr., $1,675* (ps). ‘53 (98) 
Holiday, $1,280* (ps); 4-dr., $1,140* (ps); 
(88) 4-dr., $1,045* (ps); 2-dr., $1,045*; | 
Deluxe 4-dr., $880*. 





PLYMOUTH — '54 Belvedere 2-dr., $975; | 
station wagon, $900; Savoy 2-dr., $865. | 
’53 Cranbrook club coupe, $535*, $505, | 


$400. °52 Cranbrook 4-dr., $360, $315; | 
Cambridge 4-dr., $325. 
PONTIAC—'55 Chieftain $i,- 


(8) 2-dr., 


500*. '54 Star Chief (8) Catalina, $1,- | 
160*. °53 Chieftain (8) 2-dr., $790*. ‘52 
Chieftain (8) Catalina, $660*; 4-dr., | 


$425*, $415*. 
WILLYS—’53 Skylark coupe, $285. 


MINNEAPOLIS 


(Minneapolis Auto Auction. Sale every 
Wednesday. Prices are for sale of Dec. 14.) 
(Prices way down today. Ring activity 
slow. Sold 59 cars out of 110 offerings.) — 

BUICK—’53 Super 4-dr., $990*. '52 Super! 
4-dr., $620*, $590*. ‘51 Super 4-dr.,| 
$350*. | 

CADILLAC—’55 (62) coupe de Ville, $3,- 
970* (ps). ’51 (62) 4-dr., $1,085*. °50 
(62) 4-dr., $805*. 

CHEVROLET—'56 Bel Air (8) 2-dr., $2,- 
105*. °55 Two-ten (8) station wagon, 
$1,660*; 4-dr., $1,340*. '54 Two-ten 4- 
dr., $960. ‘53 Bel Air Hardtop, $865*; 
4-dr., $710. '52 SL Deluxe 4-dr., $560. 
’51 SL Deluxe 4-dr., $410. '50 SL Deluxe | 
4-dr., $305, $300. °49 SL Deluxe 4-dr., | 
$180, $175. 


*‘CHRYSLER—’52 Windsor 4-dr., $505*. 


DeSOTO—'51 Deluxe 4-dr., $210*. 

DODGE—’51 Coronet 4-dr., $235. 

FORD — ’56 Fairlane (8) 4-dr., $1,950* 
(ps). °55 Fairlane (8) 4-dr., $1,490*; 
Custom (8) 4-dr., $1,360. °54 Main (8) 
Ranch Wagon, §$1,130*; 4-dr., $815. °53 
Custom (8) 4-dr., $740*; Main (6) 4-dr., 
$590. 52 Custom (8) 4-dr., $475*. °51) 
Custom (8) 4-dr., $410*. '50 Custom (8) 
2-dr., $270*. '49 Deluxe (8) 2-dr., $175*, | 
$170. 

HUDSON—’54 Hornet 4-dr., $825. / 

LINCOLN—’51 Cosmopolitan 4-dr., $440*. 

MERCURY—’54 Custom 4-dr., $1,105*. 

NASH—’51 Rambler station wagon, $340*. 
’50 Statesman 2-dr., $145*. 

OLDSMOBILE — '55 (88) Super Holiday, 
$2,345* (ps); 4-dr., $2,100* (ps); Deluxe 


4-dr., $1,945*. "51 (98) 4-dr., $515*. ’50 

(88) 4-dr., $360*, $315*. 
PACKARD—’51 Deluxe 4-dr., $215. 
PLYMOUTH — '54 Plaza 4-dr., $615. '53) 


Cranbrook 4-dr., $500. °’51 Cranbrook 
4-dr., $235. '50 Deluxe 2-dr., $180. | 

PONTIAC—’'55 Chieftain (8) 4-dr., $1,- | 
565*. ‘54 Chieftain (8) 4-dr., $1,140*. | 
"53 Chieftain (8) 4-dr., $870*. ’49 Silver 
Streak (8) 4-dr., $100*. 

STUDEBAKER — '53 Commander Land 
oo” $500*. 50 Champion 4-dr., $160*, 
115°. | 


| 


FT. WAYNE, IND. | 


(Fort Wayne Auto Auction. Sale every | 
Tuesday. Prices are for sale of Dec. 13.) | 





Lawyers Disagree 
On Settlement of 


Tucker Tax Case 


CHICAGO. — Attorneys have 
announced the settlement of a 
multimillion-dollar U. S. tax claim 
against the defunct Tucker Corp., 
but the lawyers disagree about the 
amount of the settlement. 

The Government had claimed) 
$3,374,075 plus $1,275,000 which) 
Tucker Corp. had posted as earnest) 
money to buy a wartime plant.) 
Government attorneys said the) 
settlement involved $2,275,000. | 

But the attorney for the trustees) 
of Tucker, Norman Nachman, said, 
“It is properly a $1 million settle-| 
ment of a $3,374,075 claim.” | 

He said the Government had 
applied the $1,275,000 in earnest 
money to rent due Reconstruction | 
Finance Corp. for a Chicago plant) 


which was formerly used for manu-| BUICK—’55 Century 2-dr., $1,975* (ps). ’53 


facturing aircraft engines. 
Nachman said the settlement dis- | 
posed of any “further claim which} 


(Market steady. Sold 85 cars out of 


110 offerings.) 

BUICK—’55 Super 2-dr., $2,000*%, $1,960*; 
Riviera, $1,990*; Century 2-dr., $1,970*. 
’54 Special 4-dr., $1,560*, $1,390, $1,350; 
Super conv., 2 at $1,480. ’53 RM 4-dr., 
$990* (ps); Special 2-dr., $935, $860. '52 
Super Riviera, $725*; conv., $620*; Spe- 
cial 2-dr., $560. '51 Super 4-dr., $370*; 
Special 4-dr., $325. 50 Super 4-dr., $270, 
$210, $200; 2-dr., $170. '49 Special 2-dr., 
$260, $170. 


CADILLAC—’55 (62) 2-dr., $3,525* (ps). 
"54 (62) coupe de Ville, $3,075* (ps); 
2-dr., $2,980* (ps). ’52 (62) 2-dr., $1,- 
895*. '50 (62) 2-dr., $895*. '42 (62) 
4-dr., $160. 

CHEVROLET-~-'56 Two-ten (8) 4-dr., $2,- 
025*, $1,995". °55 Two-ten (8) 2-dr., 


$1,295, $1,275. '54 Two-ten 2-dr., $1,000; 
One-fifty 4-dr., $690. °53 Two-ten 2-dr., 
$800; station wagon, $765. '50 SL Deluxe 
4-dr., $270, $200. 

CHRYSLER—’52 NY 4-dr., $470*. '51 NY 
4-dr., $500*. 50 Windsor 4-dr., $250. 
DeSOTO—’55 Fire Dome (8) 2-dr., $1,600. 

'50 2-dr., $270. 

DODGE — '56 Coronet 2-dr., 
Coronet 2-dr., $1,470. 
$745*; 4-dr., $500, $475; Meadowbrook 
2-dr., $445. '52 Coronet 2-dr., $340. 

FORD—'56 Main (8) Ranch Wagon, §$2,- 
145; Fairlane (8) 2-dr., $1,870*. '55 Fair- 
lane (8) Victoria, $1,900*; 2-dr., 2 at 
$1,700*, $1,120; conv., $1,650*; Custom 
(8) 2-dr., $1,395*; Main (6) 2-dr., $930. 
’54 Custom (8) 2-dr., 3 at $935*, $780, 
$750; 4-dr., $670; Crest (8) 2-dr., $825*. 
"53 Main (8) Ranch Wagon, $925; Cus- 
tom (6) 4-dr., $465. ‘51 Deluxe (8) 2-dr., 
$400, $235, $175. 
$215, $205. 

HUDSON—’52 Wasp 2-dr., $440. 
net 4-dr., $210. 

MERCURY—’'55 Monterey 2-dr., 
"49 Monterey 4-dr., $165. 

NASH—'51 Statesman 2-dr., $210. 

OLDSMOBILE—'56 (88) Holiday, 
(ps). °55 (98) Holiday, $2,475* 
(88) Holiday, 2 at $2,120* (ps), $2,075* 
(ps). '54 (88) 2-dr., 2 at $1,950*, $1,525; 
(98) Holiday, $1,760* (ps). '52 (88) Holi- 
day, 2 at $900*, $595. ‘51 (88) 2-dr., 
$340*. '50 (88) 2-dr., $335*, $300*. 

PACKARD—’55 Clipper 4-dr., $2,345* (ps). 


$1,935*. °55 
‘53 Coronet 2-dr., 


’51 Hor- 


| PLYMOUTH — '53 Cranbrook 4-dr., $500. 


’52 Cranbrook Belvedere, $505, $475. ’51 
Cranbrook 2-dr., $250. 


PONTIAC—’55 Chieftain (8) 4-dr., §$1,- 
465*; 2-dr., $1,450*, $1,325*. '52 Chief- 
tain (8) Catalina, $§790*. °51 Silver 


Streak (8) conv., $350. ’50 Silver Streak 


(8) 2-dr., $210, $200. '49 Silver Streak 
(8) 2-dr., $205. 41 4-dr., $110. 
STUDEBAKER — '56 Commander station 


wagon, $2,185*. ’53 Champion 2-dr., $790, 
2 at $520. '51 Commander 2-dr., $200. 


MISCELLANEOUS — ’53 International %- 
ton pickup, $535. 
FLINT 


(Flint Auto Auction. Sale every Wednes- 
day. Prices are for sale of Dec. 14.) 
(Prices were down on ’55s from $75 to 
$100, and slightly lower on medium and 
low priced units, Sold 106 cars out of 
162 offerings.) 
BUICK—’55 Special 2-dr., 
"54 RM 2-dr., $1,615* 
era, $1,450*; 4-dr., $1,420*. ‘52 Super 
Riviera, $625*, $505*, $425*, $410*, 
$400*. ’53 Super Riviera, $925. '50 Super 
Riviera, $295; 4-dr., $240*; Special 4-dr., 
$210, $135. °49 Super 4-dr., $110. 
CADILLAC—'53 (62) 4-dr., $1,750* 
"50 (62) 4-dr., $700*. 
CHEVROLET—’55 Bel Air (8) Sport coupe, 


$2,000* (ps). 
(ps); Super Rivi- 


(ps). 





*50 Deluxe (6) 2-dr., | 


$2,520* | 
(Ps) ; | 


$1,700*; Two-ten 2-dr., $1,415, $1,410*; 
4-dr., $1,360*, $1,320*; Delray coupe, | 
$1,405. ’54 Bel Air 2-dr., $1,010*; Two- 


ten club coupe, $880*; 2-dr., $825, $800; 
One-fifty 4-dr., $750*. '53 Bel Air 2-dr., 
$760*, $745, $565; Sport coupe, $700; 
4-dr., $710; Two-ten 4-dr., $705*, $685, 
$645; 2-dr., $595, $585. 52 SL Deluxe 
2-dr., $495*, $225; 4-dr,, $420, $345, 
$280; coupe, $425. °51 FL Deluxe 2-dr., 


$265. '50 SL Deluxe 4-dr., $130; FL De- | 


luxe 2-dr., $125. ‘49 SL Deluxe 2-dr., 
$105; FL Deluxe 2-dr., $100. 
DODGE—’48 4-dr., $130. 


FORD—’56 Custom (8S) 4-dr., $1,900*. ’55 
Main (8) Ranch Wagon, $1,585; 2-dr., 
$1,300; Fairlane (8) 4-dr., $1,455. ’54 


Custom (6) 4-dr., $740; Main (6) 2-dr., 
$635; %-ton pickup, $665. °53 Custom 
(8) 2-dr., $750*%; Main (8) 2-dr., $480. 
’52 Custom (8) 4-dr., $405*; Custom (6) 
4-dr., $350. '51 Custom (8) 2-dr., $210. 
‘50 Custom (8) 4-dr., $145. 
(8) 2-dr., $115. 
HUDSON—’ 54 Jet 4-dr., $385. 


| KAISER—’53 Deluxe 4-dr., $240. '51 Man- 


hattan 4-dr., $110. 


505. °54 2-dr., $1,040. ’52 Monterey club 
coupe, $1,000. ’51 4-dr., $475; club coupe, 
$305, $290. 


NASH — '53 Custom 4-dr., $610; Super 
2-dr., $530. 

OLDSMOBILE—’54 (88) Super 2-dr., $1,- 
510*. °51 (98) 4-dr., $350*. °50 (88) 
4-dr., $265*, $110; (98) 2-dr., $170. 

PACKARD—’51 4-dr., $280*. 

PLYMOUTH—’55 Savoy (6) sedan, 


| MERCURY—'55 Custom club coupe, $1,-| 


*49 Custom | 


One-fifty 4-dr., §740; 2-dr., $725. ‘53 
Two-ten 4-dr., $740*, $730*; 2-dr., $705. 
‘52 SL Deluxe Bel Air, $550*. 
Special Business coupe, $105. '50 SL De- 
luxe 4-dr., $270. 

CHRYSLER—’'54 Windsor sedan, $800*. 

DODGE—’53 Coronet 2-dr., $595°*. 

FORD—’56 Fairlane (8) 2-dr., $2,225* (ps). 
'55 Fairlane (8) Victoria, $1,620*; Cus- 
tom (8) 2-dr., $1,200.,’54 Custom (8) 
4-dr., $865*. "53 Main (8) Ranch Wagon, 
$730*. '52 Crest (8) Victoria, $625*. ‘50 
Custom 4-dr., $250, $235; 2-dr., $245; 
Deluxe 2-dr., $160. 

MERCURY—'52 Sport coupe, $640*; 4-dr., 
$575. 

OLDSMOBILE — '53 (98) 4-dr., $1,140*. 
’51 (88) 4-dr., $390. '50 (88) 4-dr., $370°*. 
"49 (98) 4-dr., $120*. 

PLYMOUTH—’'53 Cambridge station wag- 
on, $675; Cranbrook 4-dr., $590. 


PONTIAC—’53 Chieftain (8) 2-dr., $750. 
*49 conv., $200*. 


OMAHA 


(Richard Abel Auto Auction, Sale every 
Thursday. Prices are for sale of Dec. 15.) 


BUICK—’55 Super station wagon, $2,400* 
(ps); Super Riviera, §2,110* (ps). ‘54 
Super Riviera, $1,680*, $1,590*. '53 Spe- 
cial Riviera, $905*. ‘52 Special 2-dr., 
$550. 


CADILLAC—’'55 Eldorado conv., $4,600* 


(ps); (62) coupe de Ville, $3,900* (ps); 
4-dr., $3,325* (ps). °54 (62) 4-dr., 2 at 
$2,700* (ps). 


CHEVROLET—’56 Bel Air (8) Sport coupe, 
$2,295*; 2-dr., $2,180. '55 Bel Air (8) 
Sport coupe, $1,760*, $1,535; 2-dr., $1,- 
610*; Two-ten (8) Delray, $1,470*; 2-dr., 
$1,425*, $1,225, 2 at $1,200. '54 Bel Air 
(8) Sport coupe, $1,250*; conv., $1,005*; 


Bel Air (6) 2-dr., $1,025. '53 Bel Air 
2-dr., $795, $710; Two-ten 2-dr., $605; 
%-ton pickup, $640. "52 %-ton pickup, 


$575; SL Deluxe 2-dr., $475; SL Special 
2-dr., $405. °51 SL Deluxe 2-dr., $365. 
'50 SL Deluxe 2-dr., $340; SL Special 
2-dr., $255. °48 1-ton express, $350. 


DeSOTO—’52 Fire Dome (8) 4-dr., $835*. 


$1,565*. | FORD—’56 Fairlane (8) Victoria, $2,245*, 


$2,205*; Country sedan, $2,210*. '55 Fair- 
lane (8) 4-dr., $1,805*; Victoria, $1,710*; 
Custom (8) 4-dr., $1,405*. 
(8) 2-dr., $960*. '53 Custom (8) 4-dr., 
$775*, $660; 2-dr., $675*; %-ton express, 
$725. °52 Custom (8) 2-dr., $575*. °51 
Custom (8) 4-dr., $335*. 
2-dr., $210. 

HUDSON—’53 club coupe, $655*. 
coupe, $105*. 


MERCURY—’55 Custom Sport coupe, $1,- | 
’54 Monterey Sport| 


| affiliated. 
’51 Cus- | 


880*; 2-dr., $1,500*. 
coupe, $1,470*; coupe, $1,345; 4-dr., $1,- 
100*. '52 Custom 2-dr., $605*. 
tom 4-dr., $325*. 
NASH—’53 Country Club, $635*. 
OLDSMOBILE—’55 (88) Super 4-dr., $2,- 
210*; Holiday, $2,010*. ’54 (88) Holiday, 
$1,840* (ps); Super 4-dr., $1,575*; 2-dr., 
$1,405*. °53 (88) Super 4-dr., $1,015* 
(ps). ’52 (88) conv., $610*. 
PONTIAC—'55 Star Chief (8) Catalina, 
$1,945*; 4-dr., $1,845* (ps). °54 Chief- 
tain (8) 4-dr., $1,375*. °52 Chieftain 
(8) Catalina, $635*; sedan, $495*. 
STUDEBAKER 
$700*; coupe, $535*. ’52 Commander 4- 
dr., $255. °51 Commander 2-dr., $265*. 


EBENSBURG, PA. 


(Ebensburg Auto Auction Co. Sale every 
Thursday. Prices are for sale of Dec. 15.) 

(Consignments fell off sharply due to a 
terrific blizzard a few hours before sale 
time. In spite of this, prices and demand 
were good, Sold 40 cars out of 58 offer- 
ings.) 

BUICK—’55 Super Riviera, $2,115* (ps). 
’53 Super conv., $880*. 52 Super Riviera, 
$680*. °50 Special 4-dr., $250*, $205. 

CHEVROLET — '54 Two-ten 2-dr., $910. 
"53 Two-ten 4-dr., $760; 2-dr., $710. *52 
SL Deluxe 4-dr., $500*; 2-dr., $395; SL 
Special 2-dr., $340. '51 SL Deluxe sta- 
tion wagon, $560*; 4-dr., $320*%; FL De- 
luxe 4-dr., $435. '50 SL Deluxe 4-dr., 
$310. '49 SL Deluxe conv., $200. 

CHRYSLER—’51 NY 4-dr., $295*. 

DeSOTO—’53 Fire Dome (8) 2-dr., 
(ps). '51 Custom 4-dr., $265*. 

DODGE—’53 Coronet Diplomat, $820*. ’52 
Wayfarer 2-dr., $310. '50 Coronet 4-dr., 
$350. 

FORD—’54 Custom (8) 2-dr., 
(8) 2-dr., $820, $780. °53 Custom 
4-dr., $750; Main (6) 2-dr., $650. 
Custom (8) 4-dr., $420*, $330*; 
coupe, $400; Deluxe (8) 2-dr., $400. 

HUDSON—’51 Hornet club coupe, $250. 

MERCURY—’50 club coupe, $170. 


$815* 


$935; Main 
(8) 
"51 
club 


NASH—’51 Ambassador 4-dr., $260. ‘50 
Ambassador 4-dr., $135*. 
OLDSMOBILE—’51 (98) 4-dr., $250*. 


PONTIAC—'52 Chieftain (8) 4-dr., $625*. 
’49 Silver Streak (8) 4-dr., $140*. 


| WELLYS—’49 station wagon, $245°*. 


160. '53 Cambridge station wagon, $730; | 


4-dr., $460. 52 Cambridge 4-dr., $375. | 
’51 Cambridge 2-dr., $145; 4-dr., $140; | 
club coupe, $130. 

PONTIAC—’55 Star Chief (8) Catalina, | 


$1,735*, $1,670. ’54 Star Chief (8) club 
coupe, $1,250; conv., $1,200*. '53 Chief- 
tain (6) 2-dr., $600. 
Catalina, $600; 2-dr., $460. 


NEW YORK CITY 


’*52 Chieftain (8) | DODGE—’50 Coronet 


(Skyline Auto Auction. Sale every Tues- | 


day. Prices are for sale of Dec. 13.) 

(Market seasonably off as dealers were 
not buying at all here this week, The 
coming Christmas Holiday had all buyers 
bidding very cautiously. Sold 52 cars out 
of 116 offerings.) 


Special Riviera, $1,050*; 
Super 4-dr., $1,010*, $965* (ps). 
Super Riviera, $530*. '50 Special 4-dr., 
$325*. '49 Super 4-dr., $125°. 


2-dr., $825°; 


DANVILLE, VA. 


(Danville Auto Auction. Sale every Wed- 

nesday. Prices are for sale of Dec. 14.) 

(Market a little sluggish this week as 
we near the Holiday season. Sold 69 cars 
out of 120 offerings.) 

BUICK—’51 Super Riviera, $480*; 
wagon, $350*. ‘50 Special 4-dr., 
’40 Special 2-dr., $100. 

CADILLAC—'51 (62) 
4-dr., $250*. 


station 
$265*. 
"46 


4-dr., $1,050*. 


$1,- CHEVROLET—’52 SL Special 2-dr., $415; 


SL Deluxe 4-dr., $575*, $500; club coupe, 


$375*. °'51 SL Deluxe Bel Air, $530, 
$470*; conv., $300; 2-dr., $250, $175; 
4-dr., $250. ’°50 SL Deluxe 4-dr., $210*, 
$205. ‘49 SL Deluxe club coupe, $250; 
2-dr., $220, $130. '48 SM club coupe, 
$230. 
4-dr., $280. 

FORD—’55 Fairlane (8) 2-dr., $1,625*, $1,- 
500. °54 Custom (8) 2-dr., $950. '53 


Custom (8) 4-dr., $930, $740, $695; 2-dr., 
$705, $795, $765. ’52 Custom (8) 2-dr., 
$630*, $580*; Crest (8) Victoria, $495*; 
Deluxe (8) 2-dr., $600. ’51 Custom (8) 


2-dr., $355; Victoria, $320; club coupe, 
$315; 4-dr., $215*; Deluxe (6) 4-dr., 
$310; 2-dr., $210. °50 Custom (8) club! 
coupe, $490; 2-dr., $365, $320, $150, 
$135*; 4adr., $400, $200; Custom (6) 
2-dr., $170. '49 Custom (8) 2-dr., $255. 


’46 Deluxe (8) 2-dr., $215. 


| NASH—'51 Rambler conv., $230. 


the Government may have against) CADILLAC—'54 (62) 4-dr., $2,900* (ps). | 


trustees for use or occupancy of) 
the plant after the company went) 
into bankruptcy in 1948.” 


’51 (62) coupe de Ville, $1,165*. 


OLDSMOBILE—’53 (88) 4-dr., $1,255, $1,- 


100*. ’50 (88) 4-dr., $350*; 2-dr., $170°. | 


'49 (76) club coupe, $240*. 


CHEVROLET—'55 Two-ten (6) 2-dr., $1,- | PACKARD—’50 Clipper 4-dr., $250*. 


230, $1,225; 4-dr., $1,050*. ’54 Bel Air 
4-dr., $785; Two-ten 4-dr., $870, $850; 


PLYMOUTH — '49 Special Deluxe 2-dr., | 


$130. 


’54 Custom) 


50 Deluxe (8)| 


’49 club | 


"53 Champion 4-dr., | 


51 SL) 


| PONTIAC — ’52 Silver Streak (8) conv., 
$500*. '48 Torpedo (8) 2-dr., $200. 
STUDEBAKER—’51 Champion 4-dr., $220°*. 
"50 Commander 4-dr., $150*. 
* * * 


— Auctions in Brief — 
HARRODSBURG, KY. 


Blue Grass Auto Auction. Sale every 
Thursday (Dec. 15). A good sale regard- 
less of the cold today. Sold 80 cars out of 
| 108 offerings. 


* * 


MANHEIM, PA. 


Manheim Auto Auction. Sale every Fri- 
day (Dec. 16). Today was really cold; as 
a matter of fact, it seemed that some of 
the prices on cars were frozen. We had a 
total of 254 cars registered for the sale 
and selling seemed to be excellent until we 
reached the '55 models, which showed some 
weakness. Sold 182 cars. 

* * * 


MASON CITY, IA. 


Central States Auto Auction. Sale every 





Wednesday (Dec. 14.) Good activity on ‘53 
through ‘55 models. Sold 136 cars out of 
182. 


DAYTON, O.—A group of used- 


members of the Miami Valley Used- 
Car Dealers Assn., has organized 


Automotive Dealers Assn. 


With 57 members, the new 
gruup is nearly three times as 
large as the older Miami Valley 
organization which has 21 dealers 
on its roster. 


President of the new unit is Wil- 
liam Bonner, owner of Bonner- 
Busch Auto Sales Co. Max Ablon, 
first temporary president and one 
of the organizers of the group, be- 
comes board chairman and _ state 
director for the National Inde- 
pendent Automobile Dealers Assn., 
with which the Dayton body is 


Other officers are: Paul Cloud, 
vice-president; Albert Lewis, treas- 


Convertible Tops 
To Be Accented at 
Auto Trim Show 


NEW YORK.—Live clinics deal- 
ing with late-model convertible 
tops will highlight the Auto Trim 
Show Jan. 15-17 at the Hotel Statler 
here. 7 


jigs and automatic tools for in- 





stallation and proper sales methods. 

A trim shop forum also is sched- 
uled. Experts in the fields of color, 
style, management and advertising 
will present talks. There will be a 
question period. 

One feature of the show will be 
Trimerama, an international com- 
petition in seat cover design and 
style. 


A new concept in merchandising 
will be presented by Sellorama, in 
which manufacturers will display 
items suitable for tiein sales with 
trim shop items. 


Exhibitors to date for the full 
show include: 

Abeles-Lewit Co., American 
Enka, American Safety Table Co., 
Aro Top Sales, Atlas Auto Seat 
Cover, Atlas International, Banner 
Mfg. Co., Edward A. Beck, Better 
Wear Textiles, A. S. Burg, Brook- 
lyn Auto Fabrics, Bryant Fabrics, 


Centaur Plastics and Chicopee 


Mills. 


Crown Auto Top, B. T. Crump,| 


Douglass Tool, Eastern Duo-Fast 
Corp., Haartz Auto Fabric, Jason 
Corp., Imperial Chemical & Plastics, 
Klean Kar Seat Cover, Landers 
Corp., Leatheroid and Lushan Co. 

Merit Auto Top, Midland Textiles, 
Pfaff Ind. Sewing Machine, Poly- 
form Plastics, Presstite Engineering 
Co., Pullman Vacuum Cleaner, 
Rankin Mfg. Co., Republic Fast- 
ener, Singer Sewing Machine, Tall- 
madge Co., Virginia Fibre, Volland 
Industries, “X” Laboratories and 
Howard Zink. 


Plymouth Dealers Elect 


Merrick in Columbus, O. 
COLUMBUS, O. — The Columbus 
| Plymouth Dealers Assn. has elected 
| A. J. Merrick (Dodge) president 
| for the coming year to replace Har- 





’51| MERCURY—’51 Custom club coupe, $440*. | 91g R, Wood (Chrysler). 
| Other officers include Jack Sarver | 


(DeSoto), vice-president, and Tom 
Stanton (Chrysler), secretary-treas- 
urer. Twelve dealerships are mem- 
| bers of the group. 


car dealers, some of them former | 


the Greater Dayton Independent | 


The clinics will cover the use of | 
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Ford Dealers Underbid 


Chevrolet on 148 Autos 


SEATTLE.—Two Ford dealers, 
William O. McKay Co. and 
Smith-Gandy, Inc., have _ sub- 
mitted lower bids than General 
Motors and as a result the city of 
Seattle will buy 148 Fords next 
year for $187,503. The Chevrolet 
bid was $194,406 and the Plymouth 
bid, submitted by S. L. Savidge, 
was $233,402. 

This was the first time Seattle 
awarded a single car-purchase 
contract. Formerly each depart- 
ment was allowed to make its 
own purchases. The four-door 
sedan bids were Ford, $1,243; 
Chevrolet, $1,309, and Plymouth, 
$1,564. 





37 Dayton U.C. Dea lers 
Form NIADA Affiliate 


/urer; Don Atkinson, secretary, and 
Gordon Wray, sergeant-at-arms. 


The Miami Valley group also has 
| elected new officers. 


They are: Paul S. Poppel- 
meier, owner of the H & S Auto 
Sales Company, president; Don 
Wagner, Vandalia, first vice-pres- 
ident; David Barrar, second vice- 
president; Ben King, secretary; 
Harry Stevenson, treasurer, and 
Walter Seikel, sergeant-at-arms. 


New directors are: J. Jet Davis, 
Paul Cloud, Kenneth Smiley, Har- 
old Welcome and Al Davis. All 
officers and directors except Wag- 
ner are from Dayton. 


Questioned about his group’s 
|smaller membership, Poppelmeier 
| said: “All our dealers have been 
| screened. Some area dealers could 
/not remain members of the Miami 
| Valley Used Car Dealers Assn., be- 
cause of sales practices which did 
|not meet with our approval.” 


Bonner, president of the other 
group, said that his association will 
“set up a committee to study any 
possible complaints against the 
practices of member dealers. Our 
|aim is to eliminate misrepresenta- 
| tion to the public.” 

Although there is evidence of 
| a battle for members, officers of 
each organization insisted “there 
is no fight.” 

In fact, some dealers belong to 
| both. One of them, Paul Cloud, is 
| vice-president of Greater Dayton 
and a director of Miami Valley. 


Chevrolet Bids 
Under 3 Dealers 
For Macon Fleet 


MACON, Ga.—Bibb County com- 
|missioners are studying an appar- 
fent low net bid of $7,992.18 sub- 
| mitted by Chevrolet to supply nine 
|new cars for the sheriff's office. 

The bid was the lowest of four 
opened Dec. 13 by the courthouse 
| committee of the board, headed by 
Chairman Kenneth Carswell, and 
| was $3,756.45 less than the net low 
| bid of the Ford dealer bidder. 
| Chevrolet’s bid was $1,413.02 for 
|each eight-cylinder car or a total 
{of $12,717.18 for the nine cars. 
Tradein allowances of $4,725 on 
eight of the cars knocked the net 
| bid down to $7,992.18. 

R. A. McCord Motor Co. which 
offered to furnish Ford cars for 
$2,303.98 each and tradein allow- 
ances ranging from $856.91 to $1,- 
431.91, or a net low bid of $11,748.63. 

Carl B. Smith Motors bid $2,325.60 
for Plymouths, with tradeins rang- 
ing from $650 to $1,200, and Mc- 
Goldrick Motor Co. bid $2,568.78 for 
Studebakers, with tradeins of $825 
to $1,225. 

Acting Clerk, Emmett Snellgrove, 
was quoted as saying bids on the 
cars were sent to all local dealers 
but not to any manufacturers. Dun- 
lap Chevrolet Co. forwarded its 
invitation to General Motors and 
informed the commissioners the 
manufacturer was bidding, Carswell 
said. 


Salesman Helzer ‘Baneiell 


DENVER.—A distinguished sales 
award has been given to Fritz 
| Helzer, salesman for O’Meara Mo- 
tor Co. (Ford), by the Denver Sales 
Executives. He has been averag- 
ing about 300 sales a year. 

















| 
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$312 Million Net Bared for Nine Months... 


Ford Offers Stock to Dealers 


(Continued from Page 1) 


executives (owners of the remain- 
ing 11.6 percent) amounted to 
$78.6 million in the first three 
rs of 1955; $89.8 million in 
1954; $51.8 million in 1953; $34.5 
million in 1952; $34.5 million in 
1951; $96.7 million in 1950; $27.6 
million in 1949; $19 million in 
1948, and $6.9 million in 1947. 
Concerning the projected sale of 
common stock, the company said: 
“Tt is planned that certain of the 
shares of the common stock will be 
offered for sale at the initial public 


Chrysler Calls 


Tradein Prices 


Highest Ever 


DETROIT.—Chrysler tradein al- 
lowances are the highest in the di- 
vision’s 32-year history, while used- 
car stocks on Chrysler dealer’s lots 


are down to 22 percent below the | 


industry average, according to F. 
F. Ritter, retail sales manager of 
Chrysler division. 

Despite increased sales of 1956 
Chryslers and Imperials and the 
resulting high volume of tradeins, 
used-car stocks on Chrysler dealers’ 
lots have been reduced through 
the highly successful Pennant-Win- 
ner’s Contest just closed, Ritter 
said. 

“Average wholesale auction 
prices for used Chryslers, as listed 
in the trade publications, show 
Chrysler cars at the same or higher 
prices than competitive cars in 


every price class,” he said. “This | 


high resale value puts Chrysler in 
a better competitive position than 
ever before.” 


Chrysler division now has 19 re-| 
gional used-car sales managers | 
working with dealers across the) 
country, helping them keep their) 


used-car stocks low and their 


volume high. The total will soon | 
be raised to 21—or a used-car sales | 


manager for every sales region. 


Dealer Johnston Serves 
In Atomic Maneuvers 


TRENTON, N. J. — Brig. Gen. | 


W. S. Johnston, of Lawrenceville, 
N. J., president of Johnston-Cadil- 
lac, Inc. here, 
has completed ac- 
tive duty at Tac- 
tical Air Com- 
mand, Langley 


Air Force Base, | 


Va. He also took 
part in Exercise 
Sage Brush, a 
joint Army-Air 
Force maneuver 
in Louisiana. 
During the ex- 
Gen. Johnston ercise, Gen. 
Johnston observed the latest tech- 


niques developed in atomic war- | 
fare. He holds a mobilization| 


(M-Day) assignment as assistant 


deputy for operations in TAC head- | 


quarters. He entered service in 


World War I and has been active | 


in reserve and Air National Guard 
since 1920, winning his wings in 
1927. 


offering price to dealers in the 
company’s products and to certain 
company employes.” 
* * + 

7 offering price will be deter- 

mined by the underwriters and 
the Ford Foundation shortly before 
the stock is made available to the 
public on either Jan. 18, 19 or 20. 
It is believed that the initial price 
will range between $60 and $75 a 
share. 

The seven underwriters are 
Blythe & Co., Inc.; First Boston 
Corp.; Goldman,’ Sachs & Co.; 
Kuhn, Loeb & Co.; Lehman Bros.; 
Merrill Lynch, Pierce, Fenner & 
Beane, and White, Weld & Co. 

To get the widest possible distri- 
bution, these firms will offer the 
| stock to a nationwide group of 
|approximately 700 brokerage 
houses. 

* * * 


Se . to its earnings in 
the first three quarters of 1955, 
the company said this was “attribu- 
| table in major part to its unprece- 
dented sales volume,” which in- 
cluded 1,901,000 cars and trucks. 
“Other important contributing 
factors were the greater proportion 
of dollar sales accounted for by 
consumer preference for higher- 
priced models in the Ford, Mercury 
and Lincoln passenger-car lines 
and for optional equipment and 
accessories,” said the Ford report. 
“The company’s production 

rates are based on a number of 
factors, including orders from 
dealers, sales by dealers and 
dealers’ stocks. During the greater 
part of 1955, dealers’ stocks of 
Ford and Mercury passenger cars 
were generally at levels below 
those the company considered 
| adequate and production was gen- 
erally at maximum rates involv- 
ing large amounts of overtime. 

“In recent months there have 
been increases in dealers’ stocks of 
Fords and Mercurys and there have 
been reductions in production and 
in future production schedules. 
|Rapid changes in demand can oc- 
|cur in the industry and plans for 
|future production are subject to 
continuous review and to frequent 
|revision upward or downward as 
circumstancés require.” 

* - * 


Pease in the prospectus filed 
with SEC was the announcement 
that Ford Motor Co. planned to 
introduce a new passenger-car line 
within the next few years and that 
this new line would require the 
development of an additional retail 
dealer organization. 

The prospectus also reported 
| that: 

1. As an aid in strengthening 
and expanding dealer representa- 
tion, Ford has furnished a portion 
of the capital for a small number 
of dealerships under its dealer 
development plan. The company 
in these cases retains voting con- 
trol until its investment is recov- 
ered. Currently, the company has 
about $6.7 million invested in 65 
dealerships. 

2. Ford tractors and implements 
are sold in the U. S. principally 
through 32 independent distribu- 
|tors who sell to 2,600 independent 








Head Montgomery County [0.) Dealers— 


Newly elected officers of the Montgomery County (Dayton, O.) Automotive Dealers 
Assn. are, from left: T. D. Peffly (Ford), trustee; R. J. Rodgers (Pontiac), trustee and 


retiring president; Robert W. Shannon (Buick), president; Ray Rieger (Studebaker), 
trustee, and Ralph E. Caverlee, secretary-manager. Other trustees include George 
Schumacher (Dodge), G. W. Crieger (DeSoto-Plymouth), John V. Walker (Lincoln- 


Mercury), William Pickrel jr. and B. J. Borchers (Ford). 





retail dealers — about a third of 
whom also sell Ford cars and 
trucks. 


3. Ford Motor Co. now has about 
8,600 auto dealers. 
+ * * 


SS on the history of 
Ford, the prospectus said: “The 
company’s operations were highly 
profitable during the earlier years 
of its existence, but its operations 
during the period of 1931 to 1941 
showed a cumulative net loss. . 


“In 1945 Henry Ford’s grand- 
son, Henry Ford II, became pres- 
ident of the company. Since early 
1946 new personnel have been 
brought in, management has been 
decentralized and a major pro- 
gram of expansion and moderni- 
zation has been undertaken.” 


Ford’s defense production, now 
consisting of a J-57 jet-engine pro- 
gram, represented 5 percent of total 
net sales in the first nine months of 
this year. Defense work amounted 
to 7 percent of sales in 1954, 14 per- 
cent in 1953 and 4 percent in 1952. 
Between 1946 and 1951, it was said, 
sales of defense output were not 
significant. 

Contracts for other defense 
products, including T-48 tanks, 
R-4360 aircraft piston engines and 
B-47 wing sets, have been com- 
pleted or are substantially com- 
pleted, according to the prospectus. 


* * + 
A MAJOR step to be taken before 
the stock is offered to the pub- 
lic is reclassification of the shares. 

At present, the company’s stock 
consists of: 

1. A total of 3,322,395 shares of 
Class A common (nonvoting) 
stock, 93 percent of which is held 
by the foundation, 5.7 percent by 
members of the Ford family and 
1.3 percent by directors, officers 
and employes. 

2. A total of 172,645 shares of 
Class B common (voting) stock, 
held only by the family. 

On Jan. 5, the stockholders will 
convene and agree to reclassify the 
stock, effective, on the date the 
stock is delivered to the underwrit- 
ers. Upon reclassification, there will 
be 53,461,470 shares of stock in 
these three categories: 

= * * 


A TOTAL of 10,832,100 shares 
4+ of common (voting) stock. This 
will include the 10.2 million shares 
to be offered. 


2. A total of 36,148,620 shares of 
Class A (nonvoting) stock, all 
owned by the foundation. 

3. A total of 6,480,750 shares of 
Class B (voting) stock, all owned 
by the family. 

To permit the stock to be sold 
on the New York Stock Exchange, 
the Ford family has relinquished 
60 percent of its voting rights to 
the new common stock. 


The family’s Class B stock will 
retain 40 percent of the voting 
rights. This is considered sufficient 
to control the firm because the re- 
maining 60 percent will be so scat- 
tered. 

* 7 * 
NDER the reclassification, each 
share of the old Class A stock 
will become 15 new shares. A por- 
tion of these will become the com- 
mon stock offered to the public and 
the remainder will become the Class 
A stock owned by the foundation. 


In addition, each share of the 
old Class B stock will become 21 
shares of the new Class B stock. 
As a result of this reclassifica- 
tion, the Ford family will acquire 
an additional 1.74 percent interest 
in the company. No part of the 
proceeds from the sale will go to 
the Ford family or to the com- 
pany. 

The board of directors of the 
company has adopted a resolution 
stating its intention to declare a 
dividend of 60 cents a share for the 
first quarter of 1956 and thereafter 
to consider the matter of dividends 
quarterly, subject to business con- 
ditions and the operating and finan- 
cial position of the company. 

In 1955, dividends paid were 
equivalent to $3.27 a share on capi- 
tal stock outstanding after reclassi- 
fication. Of this amount, $1.31 a 
share was considered an extra 
dividend. 


To Be Seen at Chicago Auto Show— 


R. C. Woodhouse, left, GMC general truck sales manager, and R. G. DeGraff, GMC 


photographic department supervisor, look 


over three 8-by-10-inch negatives used in 


Preparation of the 6-by-18'%-foot panoramic color transparency in the background. 
The transparency, showing three GMC trucks in a Rocky Mountain ranching area, will 
be put on display in the GMC exhibit at the Chicago Automobile Show, Jan. 7-15. 


S-D Halts Spiral of Death, 
Says President’s Committee 


WASHINGTON .—The three-week 
safe driving campaign, of which 
“S-D Day” (Dec. 1) was the mid- 
point, brought the first downward 
trend in traffic fatalities since the 
end of February, the President’s 
Committee for Traffic Safety has 
announced. 

Final figures, gathered by the 
National Safety Council, show 2,- 
069 fatalities for the 21 days of 





Jaguar Shows 
Sedan, 3 Sports 
Models for °56 


NEW YORK.—Four 1956 models 


—the Mark VII “M” six-passenger | 


sedan and three sports cars—have 
been placed on display by Jaguar 
dealers. 


The sports cars are the XK-140 | 


line which consists of a two-seat 
Super Sports roadster, a convertible 
and a hardtop coupe. All four 
models are powered by Jaguar’s 
3%-liter XK engine which develops 
from 190 to 220 horsepower. 

The roadster is equipped with 
standard transmission and the 
other three models are available 
with standard, overdrive or auto- 
matic units. Prices range from $3,- 
465 to $4,470. 

Jaguar also announced that 
Briggs Cunningham, sportsman and 
sports car enthusiast, has joined its 
distribution and service organiza- 
tion. His retail outlet will be in 
New York City. 

In addition Jaguar is opening a 
parts division in Long Island City, 
N. Y., with an inventory of more 
than $1 million. In the same build- 
ing, a service school will be con- 
ducted for Jaguar technicians and 
mechanics from all parts of the 
eastern U. S. 


Willys Export 
Calls In Staff 


TOLEDO.—The entire field sales 
organization of Willys-Overland 
Export Corp. and Kaiser-Willys of 
Canada, Ltd., met here last week 
in the first fullscale export sales 
conference since the war. 


| the campaign (Nov. 21 through 
|Dec. 10), including those whose 
|deaths occurred after the day of 
the accident. This was 75 fewer 
than the corresponding 1954 period, 
| when the toll was 2,144. 


Thus, a 3.5 percent reduction 
in traffic deaths was achieved in 
| the face of an upward trend that 
| had continued since beginning in 
March. 
| March fatalities were 5 percent 
|above March, 1954; April and May 
were up 6 percent; June, 7; July, 
| 11; August, 10; and September and 
| October, 12. Figures for Novem- 
ber are not available. 

On S-D Day, the toll was 89, in- 
cluding delayed deaths, as com- 
pared with 81 on S-D Day (Dec. 2) 
last year, an increase of 9.8 percent. 

Twenty-one states and the Dis- 
trict of Columbia went entirely 
free of fatalities on 1955 S-D Day, 
and six other states had better rec- 
ords than last year. 


Cornell Conducts 
Research for GM 


BUFFALO, N. Y.—Cornell Aero- 
nautical Laboratory, Inc., is per- 
forming research for General Mo- 
tors on the handling characteristics 
of cars. It is hoped that the re- 
search will supply answers to such 
problems as the skid. 

Last Fall Chrysler Corp. and 
Ford Motor Co. each gave $200,000 
to the Cornell Medical College for 
the expansion of its crash research 
program. 

Under the GM program, the lab- 
oratory is developing analytical 
techniques for prediction of auto 
motions and equations which 
express sidewise motions and 
response to steering. C. A. L. quali- 
fies in this field because of its ear- 
lier studies in calculating aircraft 
behavior. . 








In attendance were regional sales |" 


and service managers representing 


virtually every export market in|} 


the free world. 


Purpose of the conference was| > 


to evaluate 1956 world markets in 


the light of foreign economic de- |? 
velopments, according to J. C. Del- | J 


aplain, general manager of the ex- 
port corporation. 


He said that overseas shipments |! 


of vehicles, parts and equipment 
this year would exceed $60 million 
in value, maintaining the com- 
pany’s position as the third largest 
U. S. exporter of commercial 
vehicles. 

Leading the session were Hick- 
man Price jr., Willys sales vice- 
president and president of the 
export corporation; S. A. Girard, 
Willys general manager; Roger 
Wolfers, export sales manager, and 
Delaplain. 


25th Anniversary— 

John J. Tice, left, vice-president, Los 
Angeles division, Universal C.I.T. Credit 
Corp., receives a 25-year service medal 
from L. Walter Lundell, corporation presi- 
; dent. Tice heads company operations in 
| California, Arizona and parts of Nevada. 





> 
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' forces that produced prosperity in 
| 1955 and other recent years will} 
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Auto Chiefs Confident... 


06 Greetings Strike 





Optimistic Chord 


(Continued from Page 2) 


tory” designation. All saw an in- 
crease in replacement sales due 
continue to operate in 1956.” | to the great number of vehicles 

The GM chief predicted that 1956 | 
will be another year of prosperity | 
for this country and the free world. | 

In Canada, William E. Austin, 


last three years. 
Consumption guesses averaged 
about 1,480,000 long tons, down a 


placed on the highways in the | 





by Harvey S. Firestone jr., chair- 

man, Firestone Tire & Rubber Co. 

He said that high vehicle esti- 
mates plus opportunities for sale 
of other products caused his firm 
to look forward to 1956 as a year 
|of high-level production and sta- 
| ble employment. 
* * + 
‘eo flat glass industry, looking 
back on a record year, antici- 
| pates continuing high demand dur- 
|ing the first half of 1956 and says 
| there are strong indications of good 
| business throughout the year. 

The forecast was made by John 
D. Biggers, chairman, and George 
| P. MacNichol jr. president, 

Libby-Owens-Ford Glass Co. 


Co. which expects 1956 require- 
ments for valves, meters, regula- 
tors and flow-recording instruments 
to be: greater than at any time 
since the Korean war. 

Rockwell also said the outlook 
for the power tool industry is the 
best since 1953. 

Westinghouse Electric Corp. 
pointed to expansion of facilities 
and engineering developments in 
projecting a good 1956, and Bake- 
lite Co., a division of Union Car- 
bide & Carbon Corp. predicted that 
the record production of the plas- 
tics industry would continue 
through the coming year. 

* * ok 


Precision Die-Cast 


Triple chrome plated for lasting 
beauty, Original designs. Sketch 
submitted for your approval, Quan- 
tities as low as 100 may be ordered. 


EW DEPARTURE division of je so end priens on i 





' General Motors of Canada, Ltd., 
told the Ottawa Ad and Sales Club 
that Canada’s automobile industry 


bit from 1955’s figure of 1,510,000.; They said these factors indicate 
At least 62 percent of it will be|a strong continuing demand for 
American-made, according to John| glass: Building and trend toward 








GM cited the increase in orders 
for ball bearings from nonautomo- 
tive fields, and Russell, Burdsall & 


























MC in 1956 could expect the greatest L. Collyer, board chairman, B. F.| use of more glass in architectural] Ward Bolt & Nut Co. said that 
in sales ever. Goodrich Co. Collyer also esti-| design, high automotive production, |1955’s record sales of industrial 
nd. ils rile _., | mated that total car-tire sales may| low inventories and stabilized em-| fasteners promise to continue with- 
vill N ENTHUSIASTIC prediction | drop from 93 million to 90 million. | ployment conditions in the industry. | out letup in 1956. yt eats. 4 Le 
15. was voiced by James F. Cous- | a a 2. Bs The firm predicted a 5 percent hil oe Dept. A 
— ins, NADA controller. He said rip W. LITCHFIELD, board| [THE oil industry, Standard &| volume hike for the fastener Le TR ET Td sd 
market could rise to 7% to eight) Z ¢ chairman, Goodyear Tire &|* Poor’s Corp., financial analysts,| industry in the first half of 1956. 
million units if there is a 5 percent | Rubber Co., pointed out: “The ques-| believes U. S. demand for petroleum| Clark Equipment Co. saw high 
increase in the gross national prod- | tion ‘How many passenger cars will products may approximate a record | 1956 sales in the materials handling 
uct and a related hike in disposable | pe built in 1956?’ is very important, 8,650,000 barrels a day in 1956. The| field and claimed that the construc- 
income. | because the rubber industry pro-| 1955 figure was 8,300,000. tion industry is the “one best mar- 
p Argus Research Corp. sees pro- | vides five tires for every car built.”| Continued expansion in the gas|ket” for such equipment since 
, duction in the first quarter of | Auto production also was cited | industry is seen by Rockwell Mfg.| “earthmoving is materials handling AUTO 
1956 falling below this year’s | $M ———__——————_ | in massive proportions.” 
rh fourth-quarter and on ae first- ey te TURNTABLES 
half sales will be lower, “but not N FINANCIAL circles, the First 
, , 
- at depressed rates.” : HIGHWAY TRANSPORTATION EMPLOYS 10 MILLION PEOPLE National City Bank of New 7 db 
| Argus cited predictions that the) York said the boom is continuing Manufacture y 
er "57 models may appear in the third | with trade and industrial activity . : 
rd, quarter next year—which would | holding at peak levels and no early 
spur production in that period. slackening in sight. Macton Machinery Co. 
n In a long-range view, Universal The bank mentioned a_ survey LANE 
n CIT. Credit Corp. estimated that which predicted expenditures for DYKE 
t the nation’s car population will in-| new plants and equipment would Stamford 2, 
. crease almost as fast as the human use 13 percent to $33.4 billion. Conn. 
population in the next 10 years. It Standard & Poor’s said a mod- 
sees a gain of 20 million autos to} est slowdown in the latter part 
nt 68 million while population rises 25} of 1956 would be welcomed in 
ay million. | many quarters since “as a rule, 
ly, hese Se x : businessmen claim 100 percent 
nd [THE trucking industry also is operations are not efficient.” 
he optimistic as it approaches 1956, | The First National Bank of Bos- 
according to John V. Lawrence, | ton echoed this statement, explain-| 3RD PARTY ENDORSEMENT 
= oo. director, American) ing that, “As the economy is|of your integrity plus ed-service with 
rucking ASSsns. operating at near capacity, a slow-| theme integrity creates volume which en- 
2) Lawrence hastened to add, a ing down is desirable in order to hav Wet a eee eS ee 
: ever, that “this optimism is base avoid inflationary pressures that |59:’q day? Details without obligation from 
- on trust that the Congress will | would invite more serious set- 
S- decline to modify the Interstate | backs.” MERITSEAL, INC. 
ly Commerce Act as has been pro- : 2 Sapet Mme White Plains, 6. ¥. 
> posed by bills introduced to effec- 
” tuate the Weeks Cabinet Report.” Vehicle and parts manufacturing Here’s Schedule 
Iron and steel spokesmen re- id 
flected the feelings of their best 1909 ae eh For Next Month’s 
Joseph B. ‘Block, president, Inland | Ste Afemobte Manoir Anon | BUILD SERVICE PROFITS 
Steel Co., estimated production at} The Automobile Family— NADA Convention with personalized 
7 ape of ingots in the The nation’s highway deficiencies are a serious threat, the Automobile Manu- (Continued from Page 8) nome plates 
O- = non a * : facturers Assn. has reported, to the future growth of the national economy. The DETAILS ON REQUEST 

















NADA’s action program for 1956| 



















T- | above chart shows the extent that wage earners—10 million of them—are dependent . . . . 
O- oo ee upon the automobile, truck and bus. They are working in manufacture, sale, servicing cue Gachadar a STEMAC 1281 SO. CHEROKEE 
2 half. The combined total would be | 94 commercial uae - ee vehicles. eee Cooper, chairman, national affairs | DENVER, COLORADO 
h very close to the record of 116-plus| committee; Frederick M. Sutter, 
7 million tons in 1955. e chairman, industry relations com- | 
Also expressing confidence in 1956 & A £ [ d £ mittee, and Frederick J. Bell,} 
a was Edwin C. Barringer, executive r owing u Oo n us r 7 NADA executive vice-president. 
D0 vice-president, Institute of Scrap ° Business session, 2:45 p.m. (Sher-| 4 
” Iron & Steel. P £ d b A MA aton Hall): Principal speaker will) # = 
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; consumption to hit 33 million 8:30 (Sheraton Hall), an original 100 tan ot as 
. oss tons. It was 32 million in (Continued from Page 2) musical production, the NADA re- = x Pennants 
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h stitute said 1955 was a record year|®@T!y congressional action on a/straight record. Trucks, which ac Registration for all convention | 2168 w. 25th, Clev oa aunts 
d for the use of stainless steel trim|PToposed expansion of the tradi-| count for a fifth of all vehicles and) . 1g equipment exhibition events . . : 
ss by auto makers. A 50 percent ex- tional state-Federal highway pro-| mileage, paid 26.60 percent of 1955 will take place in the main 
r- / pansion is predicted for the alu-|8™am will be the first big step/ taxes. : foyer of Sheraton Hall, opening 
ft minum industry during the next | toward meeting highway needs. Imports: Venezuela has replaced A 6 om cn. 
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oa y ; —. | Arece, on the subject of “How/U. S. vehicles, receiving 39,371 to A Sere ; P 
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: industry predictors are Wil-| use?”, pointed out that “we may best European customer, buying chee days, ending Jan. %1. The 
liam O’Neil, president, General Tire | expect to hear some new variations | 27,329 vehicles. latest niedaniion sine tein aaiiets 
| & Rubber Co., and H. E. Humph-/ on that old theme: ‘The Saturation | MANUFACTURING PAYROLL: Esti- Gites and tack « uipment 
'Yeys jr., president, United States Point.’” mated $3.75 billion, nearly a quarter Scena eit be ache 
- Rubber Co. He recalled that in 1908, when) billion above the 1953 record and ; 
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' says the industry should exceed its house declared the “saturation | cluding 240,000 passenger cars and ° 
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' Other industry executives | Babson said that we couldn’t line, an increase of 3.768 billion|ordered two auto makers to pay DEPARTMENT OF 
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inaugurated this fall, was a major | up, “when new variations are heard PITTSBURGH. — Used-car |they were involved in a crash 
success, according to State Police (on the old theme of the ‘saturation; dealers have been known to ad- | caused by brake failure resulting 
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“a Boyles said the State issued | automobile industry always has de-| “Like-new ’46, owned by elderly | hydraulic cylinder of their car. 
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Millions for Management... 


Financial Facts on Ford Brass 


By Robert M. Lienert 
Associate Editor 


Zz financial affairs of top ex- 
ecutives in Ford Motor Co. fell 
under the spotlight of public scru- 
tiny last week for the first time in 
history. 

Stockholdings, options and com- 
pany remuneration were listed in 
detail in the prospectus for the 
first issuance of Ford common 
stock. Shorn was the secrecy 
which had so long surrounded 
these details of the sprawling 
private empire. 

As might have been expected, the 
energetic team which put Ford 
back on a profitable basis after 
nearly two decades of red ink fares 

handsomely. 
* * * 
_—— aggregate direct remunera- 
tion paid in 1955 to 28 executive 
officers and directors totaled 
$4,068,383. 

This amount includes all 1955 sal- 
aries and fees and one-half of sup- 
plemental compensation awarded 
for 1954 and paid in January, 1955, 
under a plan which was terminated 
in 1955 except as to awards already 
made. 

The directors and officers as a 
group also were paid $145,750 in 
1955, representing the final install- 
ment of supplemental compensa- 
tion awarded for 1953. A new 
plan for supplemental compensa- 
tion was put into effect Jan. 1, 
1955. 

Eleven of the top executives, 
whose remuneration is included in 
the above figures, also were listed 


separately. 
* * 


$322,000 for Top Pair 
EADING the list were Ernest 
R. Breech, chairman of the 
board, and Henry Ford II, presi- 
dent. Both Breech and Ford re- 
ceived $321,000 in aggregate direct 
remuneration and $1,000 as direc- 
tor’s fee from Ford of Canada. 

Others listed were: 

Delmar S. Harder, executive vice- 
president for basic manufacturing 
divisions, $270,000, plus $1,000 as 
Canadian director. 

Lewis D. Crusoe, executive vice- 
president for car and truck divi- 
sions, $270,000. 

William T. Gossett, vice-president 
and general counsel, $230,000. 

Irving A. Duffy, vice-president 
and general manager of the tractor 
and implement division, $190,000. 

Benson Ford, vice-president and 
group director of Mercury and spe- 
cial products divisions, $190,000. 

Theodore O. Yntema, finance 
vice-president, $188,750. 

John S. Bugas, industrial rela- 
tions vice-president, $183,750. 

John R. Davis, special assign- 
ments vice-president, $152,500. 

William C. Ford, vice-president 
and group director of Lincoln and 
Continental divisions and vice-pres- 
ident and general manager of Con- 
tinental division, $97,500. 

* * + 


LL executives and directors also 

have been listed for $1,629,500 
for “1954 supplemental compensa- 
tion to be paid in years subsequent 
to 1955 if earned out.” This fund 
represents the other half of supple- 
mental compensation awarded in 
1954. : 
This money will be paid in Janu- 
ary, 1956, if earned out, or has been 
added to “contingent termination 
credits” under the former supple- 
mental compensation plan. 

This supplemental remunera- 
tion was listed for the 11 top men 
as follows (with amounts that 
will be paid in January in paren- 
theses): Henry Ford If and 
Breech, each $136,000 (each $103,- 
500); Harder, $120,000 ($67,500) ; 
Crusoe, $120,000; Gossett, $105,000 
($55,000); Duffy and Yntema, 
$75,000 each; Benson Ford and 
Bugas, $70,000 each; Davis, $65,000, 
and William C. Ford, $40,000. 

Accumulated contingent termina- 
tion credits, including those added 
in respect of awards for 1954 which 
are included in the above figures, 
are: 

Henry Ford II and Breech, each 
$925,000; Harder, $750,000; Crusoe, 
$722,500; Gossett, $625,000; Benson 
Ford, $480,000; Bugas, $475,000; 
Yntema, $452,500; Davis, $427,500; 


Duffy, $425,000, and William C. 
Ford,. $142,500. The directors and | 


officers as a group have accumu- 











lated termination credits of 
$8,067,500. 


* * * 


Consultant Stipulation 


— credits are payable in five 
equal annual installments to the 
individual after the termination of 
his employment if he earns them 
“by refraining from certain acts .of 
competition with the company and 
by making himself available to con- 
sult with the company.” In case of 
death, payments are made to the 
individual's estate.- 


The 11 top men also are allowed 
to participate in the general retire- 
ment plan. The amount listed below 
for each individual is based on the 
assumption that he will remain with 
Ford until he is 65, that the plan 
will continue in its present form 
and that his salary will continue at 
the present level. 


Amounts listed for Breech, Cru- 
soe, Duffy and Henry Ford II 
are relatively small because they 
have elected not to participate in 
the contributory portion of the 
retirement plan. 


Estimated annual benefits for 
the executives are: Benson Ford, 
$74,935; Bugas, $49,668; William C. 
Ford, $43,629; Davis, $42,600; Gos- 
sett, $41,105; Yntema, $29,163; 
Harder, $16,618; Henry Ford II, 
$1,134; Duffy, $546; Breech, $418, 
and Crusoe, $364. 

* * * 
to prospectus also gave the de- 
tails of Breech’s contract with 
Ford, which went into effect July 
1, 1946. 

Under its terms, Breech is em- 
ployed on a year-to-year basis. The 
contract calls for a basic compen- 
sation of $150,000 per year in addi- 
tion to such bonus or other payment 
as the company may award. His 
present salary is $185,000 per year. 


The contract further provides 
that if his employment is termi- 
nated prior to age 65 for any rea- 
son other than retirement, the 
company will pay to him (or his 
designee if he should die) $50,000 
per year until the 65th anniver- 
sary of his birth and thereafter 
$25,000 per year until the 10th 
anniversary of such termination. 


This is contingent upon Breech’s 
refraining from certain acts of 
competition as defined in the con- 
tract. If he remain with the com- 
pany until age 60 (Feb. 24, 1957) he 
may then retire or be retired by 
the company at any time, in which 
event he will receive $25,000 a year 


for the rest of his life. 
x * * 


How Supplement Works 


7 new supplemental compen- 
sation plan, effective Jan. 1, 
1955, provides for a reserve to which 
will be credited each year an 
amount based on the company’s 
consolidated income before Federal 
income and _ excess-profits taxes, 
provision for supplemental com- 





Jeep Spruces Up Capital— 
With the brightly lighted dome of the 
nation's capital in the background, Wash- 
ington's unique Jeep Gutter-Vac makes its | 
nightly rounds vacuuming the city's daily | 
accumulation of gutter debris. The unit | 
not only snuffs up litter, but grinds it to 
a pulp and blows it into a big burlap! 
collection bag in its rear. Designed and 
| built by sanitation department officials, 
| the unit is said to clean gutters about six 





times as fast as the traditional white wing 
| with broom and pushcart. | 


pensation and interest on long- 
term debt (if any). 


From such income will be de- 
ducted 10 percent of capital em- 
ployed in the business. After this 
deduction 6 percent of the remain- 
ing income will be credited to the 
supplemental compensation reserve. 
No credit will be made, however, 
which would result in consolidated 
net income after taxes being less 
than 6 percent of the capital. 


The audit and compensation 
committee, whose members are 
ineligible for awards, determines 
the maximum total of awards and 
the individual awards to mem- 
bers of the executive and admin- 
istration committees. Awards to 
others are made by the execu- 
tive committee. 

The unawarded amount in the 
reserve will be carried forward 
from year to year. 

Awards are payable in install- 
ments. Awards for 1955 will be paid 
as follows: one-fourth in 1956, one- 
half in 1957 and one-fourth in 1958. 
All subsequent awards will be paid 
in four equal and annual install- 


ments. 
* * + 


f ligew- company has two stock- | 


option plans: The so-called Or- 


iginal Plan, adopted Jan. 30, 1953, | 
and the 1956 Plan, to be adopted in| 


January. 


All options outstanding under the | 


original plan were granted in 1953 
for old Class A common stock. The 
option price for all of such shares 
was $315 (reclassified at $21 per 
share). 

All options become exercisable 
in 1955 to the extent of 30 per- 
cent of the shares optioned and 
will become exercisable to the 
extent of 25 percent in 1956, 25 
percent in 1957 and 20 percent in 
1958. 

Of 650,700 shares which became 
subject to purchase in 1955, some 
647,100 were bought. On Dec. 1, 
1955, options were outstanding for 
the purchase of 1,513,500 shares of 
common stock by 107 individuals 
at a price of $21 per share. 

* x * 
OLLOWING are the number of 
shares originally optioned to 

eight top executives (with the num- 
ber of shares purchased in 1955 in 
parentheses): Breech, 90,000 (27,- 
000); Crusoe, 75,000 (22,500); Gos- 
sett, 75,000 (22,500); Harder, 75,000 
(22,500); Bugas, 60,000 (18,000); 
Davis, 60,000 (18,000); Duffy, 60,000 
(18,000), and Yntema, 60,000 (18,000). 

Directors and officers as a group, 
including the eight listed above, 
held options on 954,000 shares and 
exercised rights on 286,200. 


Last Aug. 31, Yntema offered | 


to the company, which had prior 


rights of purchase under the or- | 


iginal plan—and the company 
purchased — 1,000 shares of old 
Class A common stock for $902,- 
500. The price of $902.50 per share 
is the average of two appraisals 
made by two independent ap- 
praisers. 

Each of the options agreements 
under the original plan provided 
that all rights to exercise options 
cease upon death or termination of 
employment. All rights not exer- 
cised by 1963 terminate in that year. 
Purchasers were allowed to pay by 
installment plan for the shares 
they bought. 

Options for the purchase of a 
maximum of 900,000 shares of com- 
mon stock held by the treasury may 
be granted under the 1956 plan at 
any time prior to Jan. 5. No person 
will be given options for more than 
90,000 shares. Each option will pro- 
vide that it may not be exercised 
prior to two years from the date it 
is granted. 

* * 


Dearborn Motors Deal 


“[RRRRAr rE, with minor ex- 
ceptions, it may be exercised in 
part each year in the next eight 
years. Again, all rights expire upon 
death or termination of employment 
and terminate 10 years after date 
of grant. 

The prospectus also listed certain 
transactions pertaining to Ford 
Motor Co. in which some directors 
and officers of Ford have an in- 
terest. 

Most important of these is 
Dearborn Motors Corp., which 
did business from Jan. 1, 1947, to 
July 31, 1953, as distributor of 


But Where's the Snow7?7— 


Donning a chic snow suit, two-year-old 
Debby Hill of Akron took her new sled out 
| for a “dry run” the other day while balmy 
| Indian Summer yet prevailed. And _ it 
| wasn't entirely coincidence that made her 
stop to admire these ‘‘Winter Cleat” snow 
tires at the local General Tire store. This 
| year General Tire & Rubber Co. is pro- 
ducing the snow tires in both tubeless and 
conventional types. 

Ford tractors and manufacturer 
and distributor of other farm 
implements, equipment, and re- 
lated parts and accessories. 

On July 31, 1953, Ford and its 
wholly owned subsidiary, Wood 
|Bros., Inc. (Delaware), since liqui- 





|Dearborn and its wholly owned 
| subsidiary, Wood Bros., Inc. (Iowa), 
as Ford considered would be useful 
to it in the manufacture and dis- 
tribution of farm equipment. 
These assets constituted substan- 
|tially everything other than cash 
and assets employed by another of 
Dearborn’s wholly owned subsidi- 
aries, Dearborn Motors Credit Corp. 
Ford paid $13,790,027 in cash to 
Dearborn and assumed liabilities 
of $3,041,656. 
+ x 7 
_—— sales price worked out to 
approximately $13.50 per share 
to holders of Dearborn stock. 
Shares held by officers and direc- 
tors of Ford numbered as follows: 
Breech and his family, 240,000; 





Davis and family, 144,000; Harder, | 
120,000; Bugas and family, 72,000; | 


Crusoe, 72,000, and Gossett and fam- 
ily, 72,000. 

George W. Walker, vice-presi- 
dent and director of styling of 
Ford, and his wife have an ap- 
proximate 12.2 percent stock in- 
terest in Trim Trends, Inc., from 
which Ford purchases exterior 
and interior trim moldings for its 
products. The average amount of 
such purchases over the past 
three years has been $1,250,000 


per year. 





|of Ford, is executive vice-president 
lof J. L. Hudson Co., Detroit’s larg- 
est department store. 


office furnishings from J. L. Hud- 
son. Purchases from Hudson’s over 
| the past three years have averaged 
| slightly under $1,000,000 per year. 
| Walter B. Ford Design Corp. has 


| from time to time been engaged by | 


the company as a designer. Walter 





| 


‘Hudson’s Ad Job 
‘Goes to Staudt 


DETROIT.—George R. Browder, 
director of advertising and mer- 
chandising, today (Dec. 19) an- 


nounced the ap-| 


pointment of 
George L. Staudt 
as advertising 
manager for 
Hudson division 
of American Mo- 
tors Corp. The 
appointment will 
become effective 
Jan. 3, Browder 
said. 
} Staudt has been 
George L. Staudt 
er of Harnischfeger Corp., Mil- 
aukee, since 1949, and prior to 
hat was advertising manager for 
Standard Register Co., Dayton, O., 
for four years. He entered the ad- 
vertising field in 1935 with Benson 
& Dahl advertising agency in 
Chicago. 


|dated, acquired such assets of | 


James B. Webber jr., a director | 


Ford pur-| 
chases a substantial amount of its) 


advertising man-| 


Buhl Ford II, husband of Jasephine 
Ford (sister of Henry II, Benson 
and William Clay), is president, 
director and holder of 18.8 percent 
of the design firm’s stock. Pay- 
ments by Ford Motor to Ford De- 
sign approximated $140,000 in 1952- 
53, $14,000 in 1954 and $48,000 during 
the first 11 months of 1955. 


* x * 


What Ford Design Does 


_— DESIGN is currently en- 
gaged in designing the interior 
of Ford Motor’s new administra- 
tion building under a contract 
which provides for the payment by 
Ford Motor of approximately $100,- 
000. Of that amount, $62,000 is in- 
cluded in the 1954 and 1955 figures 
listed above. 


The prospectus also listed the 
Class B, or voting, stock held by 
members of the Ford family. As of 
Dec. 1, 1955, this was the break- 
down: 


Benson Ford, 1,058,691 shares, 
record and beneficial; 16.3 percent 
of stock class; 2.0 percent of total 
outstanding equity, and 6.5 percent 
of voting power. 


Eleanor Clay Ford (mother of 
Henry II, Benson, William and 
Josephine), 917,673 shares, record 
and beneficial; 14.2 percent of 
class; 1.7 percent of total equity, 
and 5.7 percent of voting power. 


Henry Ford II, 1,080,561 shares, 
record and beneficial; 16.7 percent 
of class; 2.0 percent of total equity, 
and 6.7 percent of voting power. 

Josephine Ford, 750,513 shares, 
|record and beneficial; 11.6 percent 
of class; 1.4 percent of total equity 
jand 4.6 percent of voting power. 
| She also holds 225,000 shares, bene- 
ficial only, which represents 3.5 
percent of class, 0.4 percent of total 
equity and 2.2 percent of voting 
power. With respect to these 225,000 
shares, she holds voting rights to 
180,000 shares and an additional 
180,000 shares which are benefici- 
ally owned by her children. 

William C. Ford, same stock own- 
ership as sister Josephine. 

+ * + 


Estate Shares Listed 


ENRY II, Benson and William 

C., as executors of the estate of 
their grandmother, Clara J. Ford, 
948,900 shares, record only; 14.6 per- 
cent of class, and 5.9 percent of vot- 
ing power. Of these shares 45,000 are 
held beneficially by Josephine Ford, 
45,000 by William C. Ford, and 
858,900 by other Ford family in- 
terests. 

Other Ford family interests, aside 
|from those listed above, 226- 
|824 shares, record and beneficial; 
|3.5 percent of class, 0.4 percent of 
| total equity and 0.3 percent of total 
voting power. These shares include 
/11,640 shares held by the grand- 
|children of Eleanor Clay Ford, 
| 180,000 shares on which William C. 
| Ford has the right to vote and on 
which his wife is co-trustee, and 
35,184 shares held by the wives of 
Henry II, Benson and William C. 
and the husband of Josephine. 

Other Ford family interests 
also acceunt for 1,245,975 bene- 

ficial shares, accounting for 19.2 
percent of the class, 2.4 percent 
of total equity and 1.3 percent of 
voting power. 

These shares include 858,900 
shares of record held by Henry II, 
Benson and William as executors 
of the Clara Ford estate, in which 
the grandchildren of Eleanor Clay 

|Ford are beneficiaiiy interested; 
| and 387,075 shares held by one or 
|/more trustees other than members 
| of the Ford family. 

Voting rights on 180,000 of those 
387,075 shares are held by Josephine 
Ford. The beneficial interests in 
372,075 of those shares are held by 
| grandchildren of Eleanor Clay 

| Ford. 

The remaining 15,000 shares are 
held in a cemetery trust fund. The 
| four grandchildren of Clara J. Ford 
| have an option to buy these 15,000 
shares. 











* * * 


S OF Dec. 1, 1955, directors and 

officers of the company as 4 
|group owned beneficially 27,984 
|shares of Class A, or nonvoting, 
stock, constituting approximately 
1.8 percent of all outstanding shares 
of that class. 

In addition, members of the Ford 
family, other than directors and 
| officers, owned beneficially 81,100 
shares of Class A stock, constitut- 
jing 5.1 percent of all outstanding 
shares of that class. 

Directors and officers as a group 
| owned beneficially 10,200 ordinary 
| shares of Ford of England. 
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AUTOMOTIVE NEWS, DECEMBER 26, 1955 


‘Millions in Losses’ Cited 


N.Y. Used-Car Group 


Seeks State 


NEW YORK. — A resolution re- 

questing a State title law has been 

| adopted by the New York Used Car 

Dealers Assn. The group has pledged 

‘to fight for the law at the next 
session of the Legislature. 

In its petition, the association 
charged that the lack of a title 
law costs New Yorkers millions 
of dollars annually in the pur- 
chase of stolen or mortgaged used 
automobiles. It also pointed out 
that most states have title laws. 

Several hundred members of the 


statewide association attended the | 


meeting at which the resolution 





Dodge Announces 
Sports Chassis, 
260-H.P. Engine 


DETROIT.—A new high-per- 
formance Dodge sports chassis with 
260-horsepower engine and 12-inch 
brakes has been announced by Wil- 
liam C. Newberg, Dodge president. 

Called the “500” chassis, it is 1% 
inches lower and has sports-type 
suspension. Newberg said it is 
available on the Coronet two-door 
sedan, the Custom Royal two-door 
Lancer hardtop and the Custom 
Royal convertible. 
styles are available on special order. 

The engine has double rocker 
arms, low-restriction air cleaner, 
modified four-barrel carburetor and 
an intake manifold with enlarged 

-throttle bore. Displacement is 315 
eubic inches and compression ra- 
tio is 9.25 to 1. 

Two camshafts are available— 
one with a 30-degree overlap and 
one with a 60-degree overlap. A 
complete range of axle ratios will 
be available. 

Top horsepower of standard 
Dodge ’56 models is 230 with the 
power kit. Compression ratio is 8 
to 1. 


MacManus Names 
Jones President 


In a major expansion at execu- 
tive and administrative levels, 
James R. Adams, co-founder and 
former president of MacManus, 
John & Adams, Inc., has become 





James R. Adams Ernest A. Jones 


chairman of the board of the 

Bloomfield Hills (Mich.) advertising 

agency. Ernest A. Jones was elected 

to succeed Adams as president. 
At the same time, 
elected five new vice-presidents and 
amplified the responsibilities of 
Other staff officers. 

Jones, who at 40 is said to be 
‘the youngest president of a major 
advertising agency, has been with 
the agency for 17 years and has 
Occupied virtually every position in 
the company except the presidency. 
He was account executive on Pon- 
tiac and Dow, head of the New 
York office and was responsible for 
the development of the “Medic” 
television program and the cam- 
Paign introducing Saran Wrap. 

New officers include Frank T. 
Skinner, vice-president and assist- 
ant to the chairman of the board; 
Charles F. Adams, vice-president; 
Robert L. Garrison, vice-president; 
Armin Seiffert, vice-president and 
Manager of the art department, 
and William J. Whiting, vice- 
President. 

John R. MacManus, who con- 
tinues as a senior partner and 
executive vice-president, will be 
head of the operating committee; 
Leo A. Hillebrand, a vice-president, 
becomes, secretary and senior finan- 
cial officer, and Fred J. Hatch, in 
addition to vice-president, becomes 

4 general manager. 


Other body| 


the board} 


Title Law 


was adopted. Among the speakers 
were Stacey Rowell, Miami, presi- 
dent of the National Independent 
Auto Dealers Assn., and Washing- 
ton attorney Joseph Danzansky, 
whose law firm is general counsel 
| for NIADA. 

| Danzansky said NIADA would 
| like to press for a uniform title law 
| to cover all the states. He also cited 
|the huge losses suffered each year 
by dealers and buyers because of 
faulty titles. 

The law recommended by the 
New York association would re- 
quire an owner selling an auto- 
mobile to declare under oath the 
existence of any liens, mortgages 
or encumbrances. 

It also requested that the law set 

up penalties for failure to declare 
| or for making a false oath. 
The resolution was directed to 
|Gov. Averell Harriman and the 
State motor vehicle commissioner, 
| as well as to the Legislature. 

Rowell, a surprise speaker, re- 
ceived an enthusiastic ovation when 
he was introduced by Harry Goot- 
jlieb, president of the New York 
| group. It was Rowell’s first visit to 
|New York since his election as 
NIADA president at the October 
| convention in Pittsburgh. 

Rowell said he was there to 
speak about a site for next year’s 
NIADA convention. A_ rousing 
cheer answered him when he 
asked if the New Yorkers would 
like to host the convention and 
he promised to take the matter 
up with his steering committee. 

The New York group also dis- 
| cussed a new plan for group insur- 
| ance and a contract with the State 
|motor clearance bureau for clear- 
| ing the serial numbers of cars pur- 
| chased to ascertain if there are any 
| liens or encumbrances. 


Philadelphia Shocked 


By Dealer Mortality 


PHILADELPHIA.—Dealers 
here were shocked when it was 
brought to their attention that 
the number of franchised new- 
ear dealerships in Philadelpiha 
had fal’ien off 19.6 percent since 
1952. 

In his annual report, Raymond 





delphia Automobile Trade Assn., 
said that in 1952 dealerships to- 


latest count. 
year eight dealerships had gone 


out of business and had not been 
replaced. 








MILWAUKEE. — A comprehen- 
sive study of “The Milwaukee- 
Wisconsin Market” has been 
published by the Milwaukee 
Journal. The 100-page publication 
is designed as a reference book for 
advertisers. 

Through facts, figures, charts 
and maps, the book offers a 
quick and complete picture of 
population distribution, incomes 
and other factors of importance 
to advertisers. 

The copiously illustrated presen- 
tation is divided into eight sections 
—Milwaukee marketing areas, pop- 
ulation, homes, incomes, employ- 
ment, retail trade, circulation and 
advertising. 

In the population and homes 
sections, the Journal has attempted 
to bring U. S. Census information 


C of C Elects Auto Men 


ATLANTA.—The Atlanta Cham- 
ber of Commerce has elected Hix 
H. Green, president of Hix Green 
Buick Co., as president. Elected to 
the board were Henry C. Dorsey, 
manager of Ford’s Atlanta plant, 
and Robert R. Snodgrass, president 
of Atlas Auto Finance Co. 





E. Mills, president of the Phila- | 





taled 158, compared with 127 at | 


| engine. 


Mills said that in the current | 


Milwaukee Market Weighed 


Journal Advertising Reference Book Offers 
Report on City-State Potential 





Dodge Briefs Dealers on Sales 


Plans— 


Some 500 Detroit Dodge dealers and salesmen attended a closed-circuit television 


shaw staged to divulge Dodge's plans for car and truck sales for 1956. Originating | 


live from New York, the show was viewed by dealers in 30 cities. Byron Nichols, 


general sales manager, outlined Dodge sales objectives, and announced details of | 


the firm's new incentive programs for salesmen. 


Obituaries 





Harry H. Brown, Dean 


Of Cad*"ac Dealers 


NEW HaVEN, Conn.—Harry H.| 
Brown, 82, dean of this city’s auto-| 
motive fraternity and the oldest) 
Cadillac dealer in the U. S., died 
Dec. 14 at his home in Southbury. 


Chairman of the board of the 
Brown & Thomas dealership, Mr. 
Brown had been confined to his 
home by illness for five years. He 
began selling Cadillacs in 1904. 

Mr. Brown was a charter mem- 
ber of the Connecticut Automotive 
Trades Assn. and served as its 
president in 1929. He was a member 
and former president of the New 
Haven Automobile Dealers Assn. 
and a charter member of the 
Automobile Old Timers. 

Mr. Brown’s son, Harry H. jr., 
is the current president of CATA. 

* * * 


William E. Keskey 


MILWAUKEE.—William E. Keskey, 59, 
purchasing agent since 1936 with A. O. 
Smith Corp., died Dec. 11 at his home. He 
had been associated with Buick for several 
years before joining Nash in 1922. He 
remained there until going to Smith. 

* * * 


Lee Browder 


MIAMI.—Lee Browder, vice-president of 
Sikes Motor Co. (DeSoto-Plymouth), is 
dead. He was 47. 

* * * 


Charles P. Gaither 


YOUNGSTOWN, O.—Charles P. Gaither, 
who helped develop automobiles in 1901, 
died here at the age of 88. In 1901, he 
built the first automobile made in Youngs- 
town, the Fredonia B-68, with an aircooled 


* * * 


Bruce Strowd 


CHAPEL HILL, N. C.—Bruce Strowd, 
64, one of the state’s pioneer auto dealers 
and the first to set up shop in Chapel Hill, 


died Dec. 16 in North Carolina Memorial 


up to date in order to provide more 
accurate information on the growth 
of the Greater Milwaukee area. 

It claims, for example, that the 
population of the Greater Milwau- 
kee area was 1,000,833 on Oct. 1, 
1954. This, it says, is an increase 
of 208,585 since 1940 and a gain of 
95,397 since 1950. 





Total dwelling units, the survey 
says, have increased 81,106 since 
1940 and 42,046 since 1950. The 
October, 1954, figure is put at 
304,072. 

A state income breakdown shows 
that the average family income is 
$6,090 in an 11-county area desig- 
nated by the Audit Bureau of 
Circulations as the Milwaukee 
retail trading zone. : 

Average family income in the 25 
counties making up the Milwaukee 
100-mile zone is listed as $5,939. The 
100-mile zone is said to have a 
population of 4,227,704, which is 74.5) 
percent of Wisconsin’s total popu- 
lation. 

The publication also points out 
that the 100-mile zone accounts for 
85 percent of Wisconsin’s manufac- 
turers, 75 percent of its income and! 
71 percent of its retail sales. 





Hospital. Mr. Strowd opened a Ford deal- 
ership here in 1914. He operated it until 


| several years ago when he retired to a 


farm near Chapel Hill to raise cattle. 
* * * 


Winfred W. Taylor 


CINCINNATI, — Winfred W. Taylor, 
Ford dealer in North Bend, O., for the 
past 40 years, died Dec. 13 at the age of 


87. He remained active in his business 


until shortly before his death. 
* * * 


Wolfe Baron 


PHILADELPHIA.—Wolfe Baron, an auto 
dealer for more than 40 years, is dead 
at 62. 

* * * 


John W. Richley 


YORK, Pa.—John W. Richley, pioneer 
auto dealer and former president of the 
Pennsylvania State Automobile Dealers 
Assn., died at his home at the age of 81. 
Mr. Richley started selling autos in 1902. 
To promote business, he competed as a 
race driver and took part in cross-country 
runs and on dirt tracks until 1914. He 
retired from business in 1920. 


* * * 


Charles O. Howard 


COLUMBUS, O.—Charles O. Howard, 83, 
a pioneer in automotive engineering who 
with the late Lee Frayer invented a wire 
wheel which was sold to auto companies, 
died Dec. 18. Mr. Howard did engineering 
and experimental work for Firestone Tire 
& Rubber Co. and the Columbus Buggy 
Co. He was instrumental in starting Capt. 
Eddie Rickenbacker on his racing career. 
Rickenbacker drove the Howard-Frayer 
racer. In later years he was associated 
with Dennison Engineering Co., Columbus 
Machine Co. and Lear Auto Co. 


* * * 


Capt. Robert Chamberlain 


TAMPA, Fla.—Capt. Robert Chamber- 
lain, 39-year-old son of Ray Chamberlain, 
former NADA executive vice-president and 
show manager, was one of eight airmen 
killed when two B-47 bombers collided 
near here. 


* * * 


Henry W. Battle jr. 


LOUISVILLE.—Henry W. Battle jr., 63, 
widely known in the paint industry, died 
last week. Mr. Battle had been a consultant 
with Devoe & Raynolds Co. since retiring 
in 1951 as manufacturing vice-president. 


He was noted for his work in the develop-| 


ment of lacquers for automobile bodies. 
- * * 


Victor Shumard 


MILFORD, O.—Victor Shumard, 85, one 
of the earliest Ford dealers in Clermont 
County, O., died Dec. 10 at his home here. 
In 1950 Mr. Shumard sold his business to 
his son, Victor D. jr., who now operates 
it as a Pontiac dealership. 

* * « 


Eddie Porter Barnes 

HOPKINSVILLE, Ky. — Eddie Porter 
Barnes, 89, who until 1942 owned Ford 
dealerships in five Western Kentucky towns, 
died Dec. 17. Mr. Porter also operated a 
string of general stores. His auto businesses 
were in Beaver Dam, Central City, Green- 
ville, Madisonville and Hopkinsville. 

. * * 


Donald D. Clark 


GARY, Ind.—Donald D. Clark, 57, for 
nearly 30 years associated with auto sales, 
died Dec. 5 of a heart condition. He re- 
tired from the business in 1951 when he 
sold his interest in a Chevrolet dealership. 

* * * 


Erwin M. Maier 


ST. LOUIS.—Mr. and Mrs. Erwin M. 
Maier were killed in a boating accident in 
Acapulco, Mexico. Mr. Maier, 44, operated 
Maier Motor Sales Co. here. 

* + * 


Oral Edward Corum 


SALINA, Kans.—Orai Edward Corum, 
46, used-car dealer, died here Dec, 9 after 
a cerebral hemorrhage. 

* * * 


Kenneth W. Crites 


TOLEDO.—Kenneth W. Crites, 60, sales 
manager for Brown Pontiac Co., died Dec. 
8 in St. Vincent’s Hospital. After working 
as a salesman for Short Motor Sales Co. 
and Rosenberger Motor Sales Co., Mr. 
Crites joined Brown as a salesman in 1933. 


a) 


NIADA Pledges 
Aid to Locals 


Rowell Cites Progress, 

Tells State Groups 

Aim Is Cooperation 
MIAMI. — Stacey Rowell, presi- 


dent of the National Independent 
| Automobile Dealers Assn., has 


§ | pledged complete cooperation with 


state used-car dealer groups. 


He told the convention of the 
Florida Independent Automobile 
Dealers Assn.: “We won’t take a 
man into the national unless he 
belongs to the state association, 
where one exists.” 


Rowell took the floor in a mem- 
bership plea at the Florida conven- 
tion. In 15 minutes he collected 
| $1,500 in state and national dues 
and enrolled 20 new national mem- 
bers. 


| “We’re on our way,” he told the 
| Florida group. “Our goal is to enroll 
every used-car dealer in the United 
States in his state and national 
association.” 

| Citing the organization’s progress 
since its October convention in 
Pittsburgh, Rowell said, “There is 
| seven times as much money in the 
|national treasury as there was at 
|the close of the last fiscal year.” 

Rowell emphasized the state- 
national cooperation move in tell- 
| ing of the activities of Miles 
Elliott, NIADA field director, who 
has been conducting a member- 
| ship campaign in North Carolina. 
“Elliott has had wonderful suc- 
|cess,” he said. “In addition to his 
work for our group, he also signed 
several dealers into the state as- 
sociation even though they did not 
| join the national.” 

In tribute to Elliott, Rowell said: 
“I think he is the best salesman:in 
the United States, and the record 
| of the national by the time he gets 
| through will prove it.” 


U.S. Court Rules 


Against Dealer 


| 
| 
| 
| 


In Cancellation 


| COLUMBUS, O. — A preliminary 
j}injunction issued by the Federal 
|Court here blocking Ford Motor 
Co. from cancelling the franchise 
| of M. L. Cottingham, Inc., of Zanes- 
| ville, O., has been set aside by the 
|U. S. Circuit Court of Appeals in 
| Cincinnati. 
| The Court of Appeals ruled, “The 
| district judge entered the order 
herein appealed from, granting the 
appellee (Cottingham) an injunc- 
| tion, without affording the appel- 
lant (Ford) an opportunity to pre- 
sent its evidence in opposition to 
|the allegations of the appellee’s 
|complaint and without making a 
finding of fact and without setting 
forth the reasons for the order and 
| preliminary injunctions.” 

The case was then remanded to 
the district court for another hear- 
ing, with opportunity afforded both 
the appellant and the appellee to 
| present evidence. 

Cottingham attorneys have con- 
tended that Ford compelled the 
|dealership to take more cars and 
trucks in 1953 than it could sell and 
that it still had 1953 models after 
the ’54 models were out. 


GM Now Counts 
540,947 Owners 


NEW YORK.—Owners of Gen- 
eral Motors stock reached a new 
record high of 540,947 in the fourth 
quarter of 1955, according to Har- 
|low H. Curtice, GM president. He 
said there were now 143,000 more 
shareholders than before World 
War II. 


Total GM share ownership stood 
at 510,390 on May 10, 1955, and 
487,874 in the fourth quarter of 
1954. Spurred by the 3-for-1 com- 
mon stock split on Sept. 30, 1955, 
holders of common stock reached 
ja total of 513,055 in the fourth 
quarter, also a new record. Owners 
of GM common stock totaled 482,- 
124 on May 10, 1955, and 459,099 in 
the fourth quarter of 1954. The to- 
tal does not include GM employes 
| acquiring common stock interest 
under the savings-stock purchase 
program. 





| 
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Car, Truck Output Estimates 


By Automotive News 
PASSENGER CARS 


(U. S. PRODUCTION ONLY) 














Week Week Dec., Jan, 1 = 1 
Ended Same Ended 1955, To 
Dec. 24, Week, Dec. 17, To Dec. 25, Bes. “24, 
1955 1954* 1955* Date 1954* 1955 
AMERICAN MOTORS 4,310 77 4,487 14,391 94,452 161,865 
IDE.“ whbuchiicsiverstonsescetes 1,500 40 1,483 4,422 31,254 52,753 
SEL beiihevescnésscseciviloceniyses 2,810 37 3,004 9,969 63,198 109,112 
CHRYSLER CORP. .... 23,772 26,346 30,469 100,785 702,784 1,342,090 
NIE Gicssus sevescevtesesones 3,300 3,654 3,141 11,438 98,931 172,513 
NE Mvaelocivtwahitersisies 2,389 2,078 2,211 9,245 68,136 127,953 
Dice, sts svestveebs epeajoxs 5,450 6,708 7,117 21,998 146,843 308,660 
PMIOEE. - ccsecessovecerusvecees 12,633 13,906 18,000 58,104 388,874 732,964 
FORD MOTOR. .............. 41,730 34,113 47,125 160,142 1,652,166 2,212,503 
Continental .................. MS blecsyette 16 ee. cones 1,165 
INE icladd coup sieisedic sevioeswss¥ 33,350 28,193 38,234 128,991 1,365,613 1,740,207 
SINE: Lh ticaesobodvevesceies 1,000 * 438 1,186 3,818 35,294 39,607 
SEI i oesgpes Liesipicatensss 7,300 5,482 7,629 27,063 251,259 431,524 
GENERAL MOTORS .. 80,099 63,438 82,970 288,505 2,808,950 3,941,253 
SIL SS Jecscsiatcsdencessuceenses 16,695 11,314 16,875 59,321 519,946 771,092 
SNES: dslaiieicdebectineses ss 3,375 2,790 8,571 11,715 120,897 150,214 
Chevrolet. ..................... 39,200 30,584 38,359 134,492 1,382,492 1,806,682 
Oldsmobile _.................. 12,729 8,897 12,780 46,283 424,986 635,345 
NIE = So ilten jivbvtdvossebs oven 8,100 9,853 11,385 36,694 360,629 577,920 
KAISER MOTORS ...... .......... -vaeinssees 16,952 5,799 
I Nps, i Gtasidesi- ‘dileccitvs — Whetvetese «Be eviaeve 5,803 1,021 
IE CEA cGsl Niincessiesescvés .Sevdhetons 239 eeieane,” a angcies 11,149 4,778 
PEE GPEPIIOIE 6. bees ncecccsesecnsease 4,694 506 4,205 15,512 111,853 178,253 
IEEE Acbvacsesdiaseiesecsenss 1,324 506 1,109 4,319 27,090 68,281 
Studebaker .................. NIE © cic neke 3,096 11,193 84,763 109,972) 
Total Cars, U. S. ..... 154,605 124, 719 169,256 579,335 5,387,157 7,841,763 | 
*Revised. Fed - x a 
COMMERCIAL CARS 
(U. S. PRODUCTION ONLY) 
Week Week Dec., Jan.1 Jan. 1 
Ended Same Ended 1955, To fo | 
Dec. 24, Week, Dec. 17, To Dec. 25, Dec. 24, 
1955 1954* 1955* Date 1954* 1955 
CHEVROLET ................ 3,000 5,164 8,290 23,336 319,432 393,162 
DIAMOND T ................ ’ 100 90 102 327 3,475 5,178 | 
56 100 333 2,833 3,767 
1,904 1,396 4,508 93,089 94,905 | 
6,228 8,009 27,226 296,070 368,911 
1,423 2,164 7,213 74,806 102,397 
1,635 3,604 12,094 91,542 128,059) 
163 409 1,334 7,061 15,197 | |* 
85 65 243 = 7,199 en i 
Peed 449 1,586 15,235 
200 377 1,251 10,586 14,995 | 
1,587 2,059 6,030 75,317 77,541 
84 85 295 5,647 4,895 | 
Total Trucks, U.S. .. 20,115 18,619 27,109 85,776 1,002,292 1,232,450 | 





Total Cars, Trucks, | 





MIS Cos «<0 ni sn sebeedeehdbveoves 174,720 143,335 196,365 665,111 6,389,449 9,074,213 
Total Cars, Trucks, | 
NS as, Lens ckessanione 7,515 5,839 7,445 24,703 344,007 448,578 





Grand Total, 
Cars and Trucks, 
U.S. and Canada ....182,235 149,177 203,810 689,814 6,733,456 9,522,791 | 

| 





*Revised. Miscellaneous includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 


Drive, Sterling, Federal, etc. 
N.B.: All U. S. totals include cars and trucks for military orders. 






Selling ’56s (or Trying to)... 


Dizzy Ads Get Dizzier 


| 
| 
(Continued from Page 8) 
| 


dealers staged a ’55-model closeout | 
sale which they termed the “Big- | 
|gest new car sale in the world. 
Save up to $2,000.” The event was 
|held in the Washington Armory | 
|}and featured “250 brand new 1955 
| Packards and Clippers.” 


Hollywood Ford, Portland, Ore., 


cessories free with each 1956 a 
mobile: 

Power steering, power brakes, 
padded instrument panel, backup 
lights, brake signal light, wind- 
shield washers, courtesy lights, 
special horn and 10 lubrications. 
Sales marathons still appear to| 0 
be popular with dealer advertisers. sell prospects it had “254 cars to 
For example: McKean Oldsmobile, | Sell on ‘basic cost’ deals—as we go 
Pittsburgh—‘“138 cars must be sold | Over our quota of 3,000 cars in 
before Christmas. We will not be | 1955.’ 
undersold or outtraded.” 

Mitchell Ford, Providence—“100| J7,, 
new 1956 Fords will go now. You! 
be the dealer.” 

* x 7 


NN DALLAS, Modern Olds an- 

nounced modestly in 1%-inch 
type: “Nobody can undersell Mod- 
ern Olds.” 





x * * 


SAID they were bonus cars and 
‘because they’re bonus cars we 
|don’t need to make a red cent on 
|the trading ... Our salesmen have 
instructions to make ‘basic cost’ 
deals with you.” 


Coffeen Oldsmobile Co., Okla- 
homa City, advertised a 1956 

St. Angelo Buick, , Barrington,| Model outlined behind a dark 
R. I, countered with: “We'll stop | curtain. 
at nothing to make a deal on a 1956) Why the curtain? According to 
Buick.” | Coffeen, “A new ruling of the news- 

In Washington, Packard-Clipper | paper would cause us to pay $210 
jext =e show a picture of the car 
2s n this space. 

Emmons Opens in Indiana | «30 we'll PASS UP the privilege 

A new dealership in Lapaz, Ind.,| of showing our product under those 
is Emmons Nash Sales & Service.|terms and PASS ALONG the sav- 
Karl E. Emmons is owner. ing to you.” 











Despite Cutbacks... 
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Car Production Pace 
24% Over Year Ago 


(Continued from Page 1) 


39,000 cars a day to reach that 
mark by Saturday (Dec. 31). 
” * + 

ENERAL MOTORS was the 

only major manufacturer which 
didn’t pare production appreciably 
last week. The corporation, with 
Chevrolet upping its schedules to 
an estimated 39,200 cars last week 
from 38,359 the previous week, 
turned out 80,099 cars in the plants 
of its five divisions. It produced 
82,970 cars the previous week. Most 
GM assembly operations closed 
Friday noon and will remain down 
until Tuesday (Dec. 27). 

A breakdown of other divisions 





Sale of European Autos 


Perks Up in Canada 


OTTAWA. — Canada’s new-car 
dealers stepped up their sales of 
European-made cars to 1,474 units 
in October, a rise of 28.6 percent 
from 1,146 units in the corres- 
ponding month of 1954, a Govern- 
ment count disclosed last week. 

October sales of European 
commercial vehicles were up to 


| 232 from 136 the year before, a 


gain of 70.6 percent. 








showed Buick scheduling 16,695 
units; Cadillac, 3,375; Oldsmobile, 
12,729, and Pontiac, 8,100. 

Ford. Motor Co., with only one of 
four Mercury plants working Fri- 
day and no company assembly 
plants 
turned out 41,730 cars last week. 

+ + a. 

ORD division, working only five 

days, built a near-record 33,350 
ears, while Mercury and Lincoln, 
working only the Los Angeles plant 
on Friday and no plants on Satur- 
day, turned out 7,300 and 1,000 cars, 
respectively. Continental produced 
80 units last week, as compared 
with 76 the previous week. 

Future production curtailments 
were announced by Ford in last 
week’s stock prospectus, which said 
dealer inventories had reached 
“normal levels.” 

Chrysler Corp., working only 
four days last week, turned out 
23,772 cars, as compared with 
30,469 the previous five days. 

Plymouth dropped back to 12,633 
from 18,000 the previous week; 
Dodge slipped to 5,450 from 7,117 
the previous week; DeSoto raised 
schedules from 2,211 the previous 


| week to 2,389 last week, and Chrys- | 
ler moved output to 3,300 units last | 


week from 3,141 the previous week. 


in operation Saturday,| 


|The Budd Co. strike hampered De- 
'Soto and Chrysler division output 
| the previous week. 
* * + 
TUDEBAKER - PACKARD in- 
creased production schedules 
\last week, jumping to 4,694 units 
from the 4,205 of the previous 
| week. Biggest jump was made by 
| Studebaker, which upped its sched- 
ules to 3,370 cars from 3,096 the 
previous week. Packard increased 
its output from 1,109 the previous 
| week to 1,324 last week. 

American Motors production 
dropped to 4,310 units last week 
from 4,487 the previous week. 
Hudson increased its output to 
1,500 from 1,483 the previous 
| week, but Nash slipped from 
3,004 the previous week to 2,810 

last week. 

Truck output totaled 20,115 units 
last week, a 34.8 percent drop from 
the previous week’s 27,109 trucks. 

* x * 


Chrysler Corp. Establishes 


Alltime Production Mark 


DETROIT.—Chrysler Corp. has 
broken its alltime domestic car 
and truck production record for a 
single year, L. L. Colbert, presi- 
dent of Chrysler Corp., announced 
last week. 

Through Dec. 17, the corporation 
had produced a total of 1,403,748 
| vehicles, including 1,310,770 cars 
and 92,978 trucks. The previous 
record was established in 1951 when 
the corporation built 1,277,616 cars 
and 167,860 trucks for a total of 1,- 
395,476 vehicles. 

The previous annual output 
record for cars was 1,238,190 
established in 1953. This record 
|tumbled on Dec. 1 of this year. 








LEADING USED-CAR AUCTIONS: 
INTHENATION = 
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MIDDLE ATLANTIC 


NEW YORK CITY'S 
SKYLINE 


AUTO AUCTION 


EXCLUSIVELY FOR AUTO DEALERS 


You are 100% safe because all titles 
and checks are insured 


EVERY TUESDAY 12:30 P.M 


GREENPOINT AVE. & PROVOST ST. 
BROOKLYN 22, N. Y. 
Tel. EVergreen 3-4800 


Auctioneers—David B. Spielman 
John W. Becker 


AUTO AUCTION 


TIM ANSPACH 


“Midway,"' Stop 20 
Albany-Schenectady Road 


ALBANY, N. Y. 


(For Dealers Only) 


EVERY MONDAY ... 12 NOON 
Member of N.U.C.D.A. and N.A.A.A., Inc. 


New Jersey's 
Only Original Auction 


LEBANON AUTO AUCTION, INC. 
On Route 22—3 miles west of N. Plainfield 
Sale Every Wednesday at 12 Noon 
Dunellen 2-0915 and Dunellen 2-9849 





EAST NORTH CENTRAL 


Flint Auto Auction, Inc. 
3711 Western Rd. Flint, Michigan 


Exclusively for Dealers 


Here in the shadow of General Motors, 
get the best buys. 


NEW CAR DEALERS balance their stock here | 
—Why not visit us real soon? 


you 


Michigan's Finest Sale 
Titles and Checks Guaranteed 


12:30 —- SALE EVERY WEDNESDAY — 12:30 


M, D. McCollum, Mgr. Phone Cedar 9-4492 





| 





EAST NORTH CENTRAL 


GRAND RAPIDS AUCTIONS, INC. 


Or M2i—One Half mile west of Grandville, | 


Mich. 

EVERY TUESDAY—CHECKS INSURED 
At 1:00 P.M. Sharp—Dealers Only 
Auctioneer: Col. W. E. ‘Bill’ Nagy 
“Michigan's Best'* 

Phone: ARdmore 6-4720 


MONTPELIER AUTO AUCTION CO.) 
MONTPELIER, OHIO 


Sale Every Monday, 12:30 P.M. 
“WE NEVER MISS” 


All Checks Insured by Fidelity Ins. Co. of Tenn. | 


Your Good Will—Our Most Valuable Asset 
On U. S. Route 20A 








DEALERS SAY 
Our greatest dollar values are at 
CARL MARKER'S 
FORT WAYNE 
AUTO AUCTION 
Oldest in the Mid-West 
One of the Nation's Best 
Sale Every Tuesday 
12:30 P.M. 
OPEN ALL NIGHT MONDAY 


Phone E 1254 Phone E 5209 | 
324 West Main Street, Fort Wayne, Indiana | 
We Guarantee Checks 
Dealers Only 





EAST NORTH CENTRAL 


Phone 5-9535 | 


EAST NORTH CENTRAL 


WES COON 
AUTO AUCTION 


: Col. W. E. “Bill’’ 








THURSDAY at 12:3C 
U. S. 24 and U. S. 16 
On the Outskirts of Detroit, Mich. 





EAST SOUTH CENTRAL 





'JOHNSON AUTO AUCTIONS 
LAWRENCEBURG, TENN. 
Every Tuesday 


HUNTSVILLE, ALA. 
Every Friday 
Insured Checks and Titles 


} 
| 
| 
| 





MOUNTAIN STATES 


COLORADO 
AUTO AUCTION 
LITTLETON, COLORADO 

SOUTH DENVER 
DEALERS ONLY 


Sale Every Monday—11:00 a.m. 


Owners: 
Francis R. Cassell 
Carroll Kopfer 


| Phone Denver, SUnset 1-7821 
| ver, inset I- 








| 
| 
| 


Wire Colorado Auto Auction FAX 
aa Colo. 
uctioneers: 
Colonels onan Wood and Dean Davis 
‘en cars paid for by our own check through 
the First National Bank of Englewood. 





Detroit's Barometer 
APTCO AUTO AUCTION 


7 Years Old 


Conveniently located 4% mile from Detroit City Limits 


TWO BIG AUCTIONS EACH WEEK - - - 
WEDNESDAY AND FRIDAY AT 12 NOON 


19241 DIX-TOLEDO HIGHWAY (U. S. ROUTE 25) 
MELVINDALE, MICHIGAN 


Fidelity Insured Checks 





Phone Dunkirk 3-0150 
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EXPERIENCED SERVICE manager 
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HELP WANTED 


Must know cars, be able to handle fac- 
tory correspondence and claims, Must be 
able to get top efficiency out of mechan- 
fies and keep an exceptionally clean shop. 
Must be eager to improve yourself. Now 
working four mechanics, one body man 
and lube and wash men. We have 11 
stalls, six hoists and best equipment. 
Lots of work as there are only three 
dealers and 9,000 cars. Salary—$500 per 
month plus commission. Also need one 
tune-up man. Our labor rate is $4.75 
per hour. The climate is fine and the 
people are friendly. Anderson Motors, 
Chrysler-Plymouth, Richland, Wash. 


MECHANIC EXPERIENCED Chrysler 
product mechanic on all power equipment. 
In reply state age, experience and salary 
expected. H. L. Musgrave, Inc., Box 190, 
Robinson, Ill. 


eee nee SS 

WANTED — SERVICE manager for west 
coast dealership, selling 500 Chevrolets 
and Buicks yearly. City of 25,000. Salary 
and bonus—$10,000 per year. Answer 
Box 5606, c/o Automotive News, Detroit 
26. 


AUTO MANUFACTURER NEEDS zone 
business management manager. General 
knowledge dealer operation and automo- 
tive accounting essential. Box 5641, c/o 
Automotive News, Detroit 26. 


WANTED—SERVICE MANAGER. ” ‘Prefer 
man familiar with Ford products. Salary 
plus incentive. 15,000 population — 40| 
miles from Charlotte. Lincoln-Mercury 
agency. Box 5642, c/o Automotive News, 
Detroit 26. 


estimated 150,000 
TWENTY-TWO CENTS 


Reaching an 
aes ss 


and address at regular rates. 





TEN DAYS 
WANT AD DEPT.., 


POSITION WANTED 





POSITION WANTED! 


GENERAL MANAGER 
Automobiles—Retail 


Experienced operator of multiple account in 
medium sized city. Has the know-how to ob- 
tain high volume new units and maintain low 
inventory of used cars. Well versed in dock- 
sheet operation of service and parts to main- 
tain a high service absorption rate. Best ref- 
erences, Available January Ist to 0th, 1956. 
| Box 5648, c/o Automotive News, Detroit 26. 





VOLUME FORD DEALER | 
In Multiple Point City Seeks 
Top Flight Sales Manager 





| SALES MANAGER AVAILABLE for GM 
Wonderful connection for go-getter that; or Ford dealer. Twenty years’ experience 
‘ i in retail and management—good closer, 
can produce results. Your own efforts will) ood profit record and has used car 


determine your income. Interested only in| Conditioning and 


tial. Interested only in plain hard work) 

and very good five figure income. No| 
tomed to success. | telegrams. Reply by letter only. Presently 
employed. Box 5618, c/o Automotive 
News, Detroit 26. 


GENERAL MANAGER. Aggressive execu- 
| tive with 18 years’ experience in all 
phases of dealership management. 


sincere, high type individual who is accus- | 


Box 5646, c/o Automotive News, 
Detroit 26. 








Can 
CEs 


WANTED—USED CAR manager. One with | 
ability and ambition. If you can ne | 
train and direct salesmen; appraise an ; : 
close deals; want a job that will pay for | tae an 
your efforts—get in touch with the under- | . ae 
signed. A thirty-one year Chevrolet dealer) ACCOUNTANT—BUSINESS manager, 





38, 


aot 
(22¢) 
lle PER WORD. PAYMENT IN ADVANCE OF INSERTION REQUIRED. Ads may he signed with full name 
Add-One Dollar 
Box Number ads are forwarded to advertiser, 





turn out know how.) 
Prefer five to eight hundred car poten-| 


take complete charge and assume full) 
responsibility for a profitable operation— | 
even in today’s market. My management | 
ability and character will pass the most| 
c/o Auto-| 


in the best town in north central Florida. | large volume New York GM _ dealer 
Salary plus commission proposition. Ad-| experience. Will assume heavy responsi- | 
vise fully with references first letter. bilities and control expenses. Daily 
Alford Chevrolet Co., 327 N. Adams St., operating reports; taxes; prompt, 

- realistic, accurate financial statements. 


Tallahassee, Fla. 


SUCCESSFUL USED CAR advertising plan. | 
Complete supplies — eae | Detroit 26. 
ram for world’s finest advertising plan 
arogtedty packages, completely new ma-| DEALERSHIPS AVAILABLE 
terials. Exclusive territories open for; DEALERSHIP HANDLING Studebaker — 
sales reps. No servicing . . automatic San Francisco Bay area. 
repeats. Write stating your present lines. 
Joe Fisher, Searcy Corp., 401 Central) 
Bidg., | 


Highest recommendations. NYC vicinity. 
Write Box 5600, c/o Automotive News, 








larger. Gigantic trading area. Very profit- 
able operation. Sell parts, equipment at 
inventory—$12,000 should handle. I will 
assume used cars, receivables. Lease 
reasonable. Should have $25,000 working 
fund. Factory approval. Box 5640, c/o 
Automotive News, Detroit 26. 


DEALERSHIP AVAILABLE handling one 
of Chrysler dual passenger lines in fast- 


Portland 5, Ore. 





location, no real estate to buy. Will sell 
less than inventory—$15,000 buys entire 
deal. Box 5637, c/o Automotive News, 
Detroit 26. 


DEALERSHIP HANDLING FORD in cen- 
tral New Jersey. Owner has other inter- 








LINCOLN-MERCURY DEALER account- 


; : ests. 600 unit potential — low rent — 
ant. Twenty-nine, family, good record. factory approval necessary. Principals 
Eight years’ experience office manage-| oniy ‘Box 5643, c/o Automotive News 
ment, taxes. Seeks connection in southern Detroit 26 , . 


Florida with progressive organization. 


DEALERSHIP HANDLING §Lincoln-Mer- 


Available January 23rd. Will furnish 

Tesume, references, picture. Box 5636, cury—located in central Florida’s citrus 
c/o Automotive News, Detroit 26. belt. Modern building—adjoining used car 
‘2 acne eeretamashensinsaisesaanesS lot. Box 5644, c/o Automotive News, | 
SALES MANAGER—Experienced with all} Detroit 26. 
of General Motors products plus inde-| FLORIDA GM DEALERSHIP — 250 cars 
pendent used car lots. Will locate any-| annually. Growing city. Sell at inventory. 


where. Prefer Great Lakes area. Married, 
two children. Box 5635, c/o Automotive 
News, Detroit 26. 


AUTOMOTIVE BOOKKEEPER, graduate 
accountant. Young, veteran. Relocate ATTENTION, 
within 100 miles N.Y.C. Box 5584, c/o! 

Automotive News, Detroit 26. MANUFACTURERS REPS. 


DO YOU NEED NEW LINES? 
| Automotive News can help you by 
' bringing your wants to the atten- 
| tion of manufacturers. 

An advertisement in this section 
| will do the trick at a nominal 
| cost. 


Box 5645, c/o Automotive News, Detroit 
26. 








COMPLETE PROTECTION GIVEN 
AUTOMOTIVE NEWS’ READERS 


Automotive News will not divulge the 
name of any classified advertiser using 
a box number. For our readers who 
wish to protect their identity when an- 
sSwering box number ads, we suggest 
you send your replies direct to Classified 
Manager, Automotive News. Enclose a 
note listing the concerns which you 
would not want your letter to reach. 
Your reply wili be destroyed if the ad- || 
vertiser is one you have mentioned; |) 
otherwise it will be forwarded im- |) 
mediately to the advertiser. 


AUTOMOTIVE NEWS 
Classified Want Ad Department 








HELP WANTED 


INVESTMENT MANAGER 


Large nationally known company is expanding its investments in automobile 
dealerships. We are looking for men who have the ability to intelligently 
evaluate an automobile dealership. Dealership and business management 


experience required and an appreciation of contracts and leases desired. If 
you are looking for your own dealership on an authorized and proven buy-out 
plan, the position also offers this opportunity. Starting salary commensurate 


with experience. Advancement and progress based on ability. All 


confidential. 


replies 


Box 5647, c/o Automotive News, Detroit 26. 


est growing city in south Georgia, popu-| 
lation 40,000. Low rent, good lease, good | 


Large city) 
selling 225 new units. Year potential much 





| DEALERSHIP HANDLING Chrysler and 


‘ory 
| 10040 Freeland Detroit 27, Mich. 


CLASSIFIED WANT ADS 


industry 


of the nation's automotive 


POSITION WANTED ADS, 


branches 
EACH . INSERTION. 


engaged in all 


PER WORD FOR 


insertion for use of a box number. Replies to 
$12.30 per column inch. CLOSING 


62D) 
unopened. Display ads 


per 


IN ADVANCE OF PUBLICATION DATE. Contract rates supplied upon request. 
AUTOMOTIVE NEWS, 2666 PENOBSCOT BUILDING, DETROIT 26, MICH. 


CARS WANTED 


PIERCE-ARROW — WILL buy several in 
original clean condition. Interested in all 
models. H. Reeves, Jr., Box 3385, Or- 
lando, Fila. 


WANTED TO BUY—One Hudson Metro- 
politan — wrecked, burned or worn out 
for $100. Morris Service Station, Tus- 
cumbia, Ala. 


PARTS FOR SALE 


BUICK PARTS 


All Other GM Parts Also 
UP TO 50% DISCOUNT 


Extra Discount on 
Special Phone Orders 


Fast—Direct—C.0.D. Service 


Art Hansen Buick, 
Inc. 


(formerly Gordon Buick) 
Largest Buick Parts Dealer in U. S. 


1000 S. Wabash Ave., Chicago, Ill. 
Phone WAbash 2-1030 


DEALERSHIPS AVAILABLE 


DEALERSHIP HANDLING CHEVROLET, 
selling over 300 cars per year, located 
in thriving single New England town of 
almost 60,000—adjacent to a large city. 
Highly profitable operation and only rea- 
son for sale is opportunity to buy much 
larger Chevrolet deal. No real estate; 
clean parts inventory, tools, furniture and| 
fixtures at write down figure. Not neces- 
sary to purchase used cars or accounts. 
Must have factory approval. Box 5627, 
c/o Automotive News, Detroit 26. 


FOR SALE — ESTABLISHED dealership 
handling Pontiac. Located at Lowell, In- 
diana, on U.S. 41 and Indiana 2—ap- 
proximately 50 miles from Chicago. Low 
rent, good lease. Average 200 cars per 
year. $15,000 will handle. Peterman Pon- 
tiac, 140 W. Commercial Ave., Lowell, 
Ind. 




















Plymouth in northern Oregon. 400 new) 
car potential. 700 used car potential. Will 
sell at inventory; parts, equipment, fur- 
niture and fixtures. Will lease beautiful 
building. Owner retiring or will stay as 
partner if desired. Box 5608, c/o Auto- 
motive | News, Detroit 26. 


FLORIDA PONTIAC DEALERSHIP — 100 
car deal. Fast growing central Florida 
section. Good year round industry. Excel-| 
lent location with good lease. Complete) 
inventory. Shop equipment all in excel- 
lent condition. $20,000—I walk out, you 
walk in. No used cars. All personnel will 
remain. Reason for selling—moving into 
larger deal. This is a forced saie and 
worth twice the money. Must have fac- 
tory approval. Box 5638, c/o Automotive 
News, Detroit 26. 


PROFITABLE AGENCY HANDLING 
Hudson-Rambler — Centrally located in 
California’s second fastest growing area. | 
Excellent used car operation. Parts and) 
service increasing monthly, Equipment 
and buildings like new. Sell with or with-| 


| THE UNDERSIGNED Ex-Ford dealers 
offer their parts inventories in bulk. Cost 
approximately—$40,000. Will sell at 50% 
of cost in their entirety. Phone 365, 
Weston, W. Va. Lewis Motor Sales, Inc., 
Weston, W. Va., Shavers’ (Ford) Sales, 
Inc., Sutton, W. Va. 





out real estate. Approximately $45,000! ENTIRE INTERIOR TRIM including up- 
without real estate. Box 5639, c/o Auto- holstery, instruments, accessories, 1955 
motive News, Detroit 26. | Dodge Custom Royal four door. Also 





. - engine and transmission. Main Motor Co., 
FOR SALE SOUTHERN automobile | Stuttgart, Ark. 


agency handling dual independent lines. | a rece = 
250 car volume. Very attractive proposi-| LARGE QUANTITY T92 Borg-Warner new 
tion. Box 5625, c/o Automotive News,| ‘transmissions. Same as used in_ the 

Crosley car. Address C. D. Gill, Stark 


Detroit 26. 
i Industrial Park, Charleston, S. C. 
DEALERSHIP HANDLING Pontiac in Wis- | a 
consin, 150 car potential. No real estate. i PARTS WANTED» - 
Write Box 5626, c/o Automotive News,; WANTED—PACKARD parts at discounted 
Detroit 26. prices. Porche Packard Co., New Or- 


leans, La. 
DEALER SERVICES 


INVENTORY SERVICE 


Parts and Accessories 

& CERTIFIED REPORTS 
@ Obsolescence Disclosed 
@ Shortage or Overage Established 
@ Inventory Investment Evaluated 
@ Analysis of Methods and Procedures 
Full time experts. No pick-up part time help. 

Call or write for service details 


Automotive Invent Service Co. 
WE 3-6445 
Western Dealers Attention 
429 S. Western — ies Angeles 5, Calif. 
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$50.00 REWARD FOR information leading 
to the location and recovery of a 1955 
Ford Thunderbird, black. Serial No. 
P5FH149164 with 1955 Pennsylvania li- 
cense plate No. 2736L, owned by man 
calling himself Dalias P. Hoehn and a 
1955 Ford Fairlane 4-door sedan, black, 
Serial No. U5CT112623 with 1955 Penn- 
sylvania license plate No. 3045L, owned 


CARS FOR SALE 


ROBINSON AUTO RENTAL 
FLEET LEASED CARS 








1954 . 1955 - Rasta calling herself Helen P. 

oehn. Call collect Mr. Long, Mellon 

CHEVROLETS, FORDS, PLYMOUTHS National Bank and Trust Co., Charleroi, 
Deluxe and Standard— Pa. Hudson 3-5575, Hudson 3-2160 or 


Many two-tones Mr. Gwaley, Hudson 3-6056. 
Now available at Hertz Stations in the fol- 
lowing cities: Philadelphia, Baltimore, Wash- 
ington, D. C., Pittsburgh, Akron, Cleveland, 
Detroit, Flint, Chicago, Milwaukee Cincin- 
nati, Louisville, St. Louis, Kansas City, Lin- 
coln, Neb., Oklahoma City, Fort Worth, Dal- 
las, New Orleans, Atlanta. 


ROBINSON AUTO RENTAL 


DIVISION 
229 S. Hanson St. 
1, E. Spatig, Used Car Mgr. 





ea, Pa. 
8-1500 








ATTENTION DEALERS !! 
SPECIALIZING IN THE SALE OF 
EX-TAXIS 


Excellent Bodies - Good Motors - Heaters 
Upholstery New 


BUY NOW — LOWEST PRICES EVER 





732 Wyoming Ave., | 


Scranton, Pa. Diamond 3-4242. 

















AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 


Plymouths — Fords — Chevrolets pigkeectasecsucdervhskubilacahatsbetsetiecaseshnessniae 
1 to 500 
MORRIS FREEDMAN || .,, ae 
Séth & LINDBERGH BOULEVARD oboe poutie swe Go S56 tate es wkdeiea eae tenanue bee avcek gee 
PHILADELPHIA 43, PA, 
SARATOGA 17-2300 TRADE CONNECTION: 
Car Dealer [) Truck Dealer [] Manufacturer [] 
CARS WANTED “ Jobber 1 Insurance [] Financial [] Supplier [] 
WRECKED OR BURNT late model Cadil- 
lacs or sport cars. Will ee ae Make of Gh i és cnbddiianceesepenstscnrasine Maccccccccesesesesses 
Miller Brothers, 12-26-55 
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TRUCKS FOR SALE 


FOR SALE—THREE used auto traffic trail- 


ers and one Whitehead and Kales—also 
two 1955 tractors—fully equipped. R. C. 
Wilson, Bethany, Mo. 


BUSES FOR SALE 


SCHOOL BUSES 
WE HAVE THEM HERE 
4—GMC — 60 passenger 
3—GMC — 54 passenger 
1—Ford — 60 passenger 
1—Ford — 54 passenger 





YOU CAN HAVE THEM FOR JANUARY 15ST 


MERRY CHRISTMAS TO ALL 


TRANSIT SALES and SERVICE, INC. 
23 South Street 


Danbury, Conn. 
Ploneer 3-4437 
Call Frank T. Mee, Jr. 





FLXIBLES, GM’s, PARLOR buses, school 


buses—new and used. Cousins Bus Sales, 
Box 681, Manchester, Conn. 


BUSES WANTED 


WILL BUY USED school buses—36 to 66 


passengers. One or twenty, also airpor- 
ters. Dealer, Box 5616. c/o Automotive 


News, Detroit 26. 


MISCELLANEOUS 


OUR NEW MODEL 


TOW BARS 


LEAD IN SALES... 
VALUE AND... 
PERFORMANCE 


Meet 1.C.C. Requirements 


MOTO-MATIC 
TOW - GUIDE 


and i 
BRAKE-MOBI!I * 


Tow -” 
with 4 
Cann: 
At 
Write Teday for 
Illustrated Catalog 
Factory Sales Division 
PILOT DISTRIBUTING 
COMPANY 


BATTLE CREEK 9, MICH. 
Phone WO. 2-5257 All Dept's. 


“Leaders In The Industry" 
Since 1939 





The Dealer's Market Place! 
BUY IT! 
SELL IT! 
TRADE IT! 


HIRE HELP! 


Through 


AUTOMOTIVE NEWS 
Classified Want Ads 


0 es enna an area ana aman e nae nner ee 


New Subscription Order 


Send Automotive News to Address Below 
U. S., Canada and U. S. Possessions 
One Year $8 [] or Two Years $14 [] 


All Other Countries — One Year $12 [] or Two Years $20 [] 


se cnn ecu aeesisneconess cts ce i cs esh issn us Gu INE 





Hats i HUDSON 


FOR THE NEW 1956 HUDSON HORNET 
WITH THE NEW V-8 


Hudson Hornet Hollywood Hardtop V-8 


New V-line styling ... new luxury... new 
color effects ... new comfort ... mighty new 
performance growing out of Hudson’s new V-8 


power... the kind of power you expect from 


Scaled Power Piston Rings 


used as original equipment 


FOR REPLACEMENT SERVICE, HUDSON USES 


Sealed Power KromeX Ring Sets 
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